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What  is  this  "accessibility”  pressmen  brag  about  when  discussing 
the  ATF  Kelly  press?  It  consists  of  features  that  reduce  fatigue, 
save  time  in  get-away,  and  provide  full  visibility  of  the  printed  sheet. 
There’s  plenty  of  elbow  room  to  get  at  the  form  in  its  natural  posi¬ 
tion  on  the  bed . . .  the  cylinder  is  easy  to  get  at . . .  feeder,  fountain, 
and  other  controls  are  simple  and  convenient  to  adjust  while  run- 
nirfg.  The  delivery  is  constructed  to  provide  a  full  view  of  the  sheet. 


U'e  are  inviting  inquiries  now  for  tielivery  of  ATF 
Kelly  presses  after  the  war  is  won.  Write  or  tell  us 
the  size  of  presses  in  which  you  will  be  interested. 


AZ?  Kelly. 


THE  PRESS  OF  TODAY  AND  TOMORROW 


BEGIN  NOW... 

to  build  up  and  use  a  good  library  of  reference 
books  pertaining  to  your  work.  'Twill  pay. 

PHOTOLITHOGRAPHY 

and  OFFSET  PRINTING 

by  J,  S,  Mertle  and  Harry  Keusch 

Price 


Encyclopedia  of  Ideas . . . .  $20.00 

Paragraphs  on  Printing — by  Bruce  Rogers.... - -  10.00 

Proofreading  and  Copy-Preparation — by  Joseph  Lasky -  7.00 

Manual  of  Stereotyping — by  Joe  Goggin - - 5.00  ; 

Letterhead  Design  and  Manufacture — by  Frederick  Scheff -  5.00 

The  Practice  of  Press  work — by  Craig  R,  Spicher - -  4.00 

Standard  Book  on  Estimating  for  Printers — by  Fred  W,  Hoch  ...  3.75 

My  First  Seventy-Five  Years — by  Theodore  Regensteiner — 3.00 

Earhart  Color  Plan _ _  —  3.00 

The  University  of  Chicago  Manual  of  Style . . .  3.00 

Handbook  for  Pressmen — by  Fred  W,  Hoch . . . .  3.00  ^ 

A  Practical  Touch  System — by  E,  B,  Harding . . .  2.27 

Pressroom  Problems  and  Answers — by  Fred  W,  Hoch . -  2.00 

The  Practice  of  Printing — by  R,  L.  Polk _ _ —  2.00 

Advertising  and  Its  Mechanical  Production — by  Carl  R,  Greer _  1.89 

Printing  and  the  Allied  Trades — by  R,  Randolph  Karch .  1.50  I 

Pressman’s  Pocket  Manual — by  J,  N.  Harrison . .  .  1.50 

Tips  on  Presswork — by  G,  C,  Cooper . .  1.00 

Direct  Advertising  and  the  Printer — by  Albert  Highton... _  1.00 

Associated  Chicago  Artists  Directory  and  Suggestion  Book... .  ..  1.00 

PLEASE  SEND  MONEY  WITH  ORDER 
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SINCE  government  restrictions  have  drasUcally  curtailed  the 
production  of  printing  equipment,  careful  maintenance  is  an 
indispensable  must. 

While  Chandler  &  Price  facilities  are  devoted  entirely  to  the  pro¬ 
duction  of  material  for  war  and  to  the  manufacture  of  printing 
presses  only  upon  government  order,  our  service  and  parts  de¬ 
partments  will  spare  no  effort  to  help  you  keep  your  C  &  P 
presses  and  cutters  in  operation. 

To  insure  maximum  service  from  Chandler  &  Price  equipment: 
/.  Operate  it  carefully.  Avoid  careless  handling. 

2.  Keep  machines  clean. 

3.  Lubricate  often  with  clean  lubricants. 

4.  Inspect  working  parts  daily  for  proper  adjustment,  for  loose 
connections,  and  for  correct  operation. 

5.  Repair  or  replace  worn  parts  promptly. 

6.  Anticipate  your  need  for  repair  or  parts  to  avoid  costiy  delays. 

7 .  Feel  free  to  consult  us  for  advice  and  suggestions  as  to  how 
to  get  the  most  out  of  your  equipment. 


"titake  H0  tn'Utake 

when  the  shooting  is  over  ‘over  there,’  industry 
and  business  are  going  to  expect  and  insist  on  hoth 
ofifset  and  letterpress  production  facilities,”  says 
the  American  Type  Founders  on  page  39  of  this 
issue. 

Are  you  giving  serious  thought  to  this  warning? 
If  so,  you  will  want  to  know  more  about  the  sub¬ 
ject  of  offset  printing. 

“Photolithography  and  Offset  Printing” 

hy  J.  S.  Mertle  and  Harry  Keusch 

is  still  the  most  authoritative  book  on  the  subject 
for  the  expert  as  well  as  the  beginner. 

300  pages — well  illustrated 

Price  $6.00 

Pleuse  send  money  with  order  to  eliminate  bookkeeping  expense 

• 
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You  get  many  pamphlets  purporting  to  be  useful. 
Sometimes  they  are  disappointments.  The  IFar- 
time  Guide  to  Beckett  Papers,  No.  2  will  not  dis¬ 
appoint  you  if  you  are  a  printer,  commercial  artist 
or  buyer  of  printing.  It  shows  in  the  simplest  and 
most  convenient  form  what  is  available  in  Buck¬ 
eye  and  Beckett  papers  in  the  face  of  existing 
restrictions.  Many  paper  items  can  no  longer  be 
made  and  irritating  delays  and  inconveniences 
arise  from  specifying  papers  that  are  unobtain¬ 
able.  If  you  don’t  have  the  Wartime  Guide  you’ll 
find  it  an  advantage  to  write  us  for  it.  It  is  free. 


THE  BECKETT  PAPER  COMPANY 

Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 
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EQUIPMENT? 


Nearly  every  printer  is 
in  need  of  equipment  for 
replacement  or  for  add¬ 
ed  capacity. 

You  may  need  a  Rouse 
Vertical  Miterer,  Band 
Saw,  Lead  and  Rule 
Cutter,  Hand  Miterer, 
or  other  Rouse  Time- 
Saving  equipment. 
Much  of  this  equipment 
is  unobtainable  because 
Rouse  facilities  are  be¬ 
ing  used  for  war  work. 

Heavy  demand  is  an¬ 
ticipated  after  the  war. 
If  you  will  require  Rouse 
equipment,  write,  nam¬ 
ing  the  kind,  and  we 
will  notify  you  when  it 
is  ready.  A  Rouse  cata¬ 
log  will  be  sent  at  your 
request. 


Lead 


Rouse 

H£uid  Miterer 


H.  B.  ROUSE  &  COMPANY 


2214  NORTH  WAYNE  AVENUE  CHICAGO  14,  ILLINOIS 


'Paftet  Pack^  a  Wat  Punch  r 


Knowing  that  “Paper  Packs  a 
War  Punch”  in  that  it  is  being 
used  exteneively  as  a  substitute  for 
critical  materials  and  to  protect  and 
get  food,  ammunition  and  supplies  to 
our  far-flung  forces,  the  graphic  arts 
industry  regards  the  new  1944  paper 
limitation  orders  as  necessary  and  vital. 

But  the  industry  is  becoming  increas¬ 
ingly  concerned  over  any  possibilities 
that  during  the  year  there  might  be 
additional  curtailments  which  would 
seriously  hamper  the  work  of  the  indus¬ 
try.  It  for  that  reason  is  as  anxious  to 
help  see  that  production  of  paper-pulp 
is  increased  as  it  is  to  see  that  paper 
is  not  wasted  anywhere,  whether  for 
civilian  or  military  use. 

Several  things  the  industry  can  do 
now.  For  one  thing,  it  can  get  behind 
every  request  and  demand  that  skilled 
woodsmen  be  discharged  from  the 
armed  forces  to  return  to  logging  work 
so  that  production  of  paper-pulp  be 
brought  back  at  least  to  1942  and  1941 
levels.  Because  the  real  reason  for 
paper  shortage  is  not  the  heavy  de¬ 
mand  for  paper  for  military  use,  but 


rather  the  shortage  of  manpower  to  cut 
the  timber  and  to  operate  the  pulp  and 
manufacturing  plants. 

Also,  the  industry  can  study  and  put 
into  effect  every  suggestion  for  the 
figurative  stretching  of  paper.  Sucli 
suggestions  may  be  obtained  from  the 
booklet  “Make  Paper  Stretch,”  issued 
by  the  Graphic  Arts  Victory  Commit¬ 
tee,  17  East  42nd  Street,  New  York 
City,  and  from  the  booklet  “Paper 
Packs  a  War  Punch,”  issued  by  the 
Office  of  War  Information,  Washington. 

And  finally,  the  industry  can  and 
should  get  behind  the  giant  waste  pa¬ 
per  salvage  campaign  that  is  now  being 
launched  throughout  the  country. 
“Waste  paper  is  needed  desperately 
by  the  Nation’s  paper  mills,”  said 
James  F.  Byrnes,  Director  of  War  Mo¬ 
bilization  recently.  “Many  mills  are 
slowing  up;  some  are  now  operating 
only  one  shift  where  a  few  weeks  ago 
they  were  operating  twenty-four  hours.” 
In  doing  all  it  can  to  help  push  the 
waste  paper  salvage  campaign,  every 
graphic  arts  plant  can  contribute  in 
telling  fashion  to  Victory. 
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Through  the  years,  the  wisdom  and  inspiration  of  great  minds  have 
influenced  individuals  and  nations — by  means  of  the  written  word.  The 
future  has  been  shaped  by  the  experiences  of  former  days.  However, 
these  depended  entirely  upon  the  permanence  of  the  vehicle  carrying 
the  written  message 

One  thing  is  certain  —  whether  recording  the  negotiations  between 
nations,  the  testimony  of  the  heroism  of  Americans  under  fire,  or  just 
important  data  concerning  your  business  or  private  affairs  —  the  paper 
must  be  permanent. 

This  IS  precisely  w’hy  we  offer  EAGLE-A  COUPON  BOND  Its  I00®o 
all  rag  fibre  —  Extra  No.  1  Grade  —  plus  the  quality  of  Eagle-A  Crafts 
manship,  give  you  a  sheet  worthy  of  your  consideration  for  important 
transactions  and  records  requiring  permanence  and  quality 

Recommend  Eagle-A  Coupon  Bond  to  your  customers  for  prestige 
stationery  and  important  documents.  See  your  Eagle-A  Paper  Merchant 
for  samples  and  complete  information 
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100%  RAG  U.S.A 

Facsimile  Watermark 

EAGLE  A  PAPERS 

AMERICAN  WRITING  PAPER  CORPORATION 

HOLYOKE  MASSACHUSETTS 

Send  for  your  free  copy  of  "The  Preference  of  Executives  and  Professional  Men.” 


Budgeting  Is  Important 


by  A.  C.  KIECHLIN 


★  Printeis  have  aeked  us  “Is  budget¬ 
ing  necessary  today?”  assuming  that 
these  hectic  times  make  the  efl&cacy  of 
budgeting  questionable.  To  all  querists 
we  reply  that  budgeting  is  more  im¬ 
portant  today  than  ever  before,  but  it 
must  be  handled  in  a  manner  different 
than  before.  Printers  who  are  planning 
budgets  in  the  same  manner  as  they 
did  in  prewar  days  may  find  themselves 
blitzed  into  loss  for  the  duration  and 
postwar  period.  In  this  article  we  shall 
discuss  the  means  by  which  the  budget 
can  be  handled  most  effectively  now 
and  in  the  postwar  period. 

Before  the  war,  budgets  were  pre¬ 
pared  in  advance  for  annual  or  semi¬ 
annual  periods;  but  today,  with 
changes  coming  rapidly,  and  in  the 
postwar  period,  when  our  prewar  econ¬ 
omy  may  be  altered. even  more,  bud¬ 
gets  covering  the  business  as  a  whole 
should  not  anticipate  forthcoming 
operations  more  than  a  month  in  ad¬ 
vance.  Printers  using  annual  budgets 
are  finding  their  estimates  practically 
worthless  as  guides  because  wartime 
restrictions  have  injected  so  many 
“jitterbugs”  into  operation  that  short¬ 
term  instead  of  long-term  planning  is 
mandatory.  There  is  no  harm,  of  course, 
in  planning  operations  for  the  entire 
year  so  that  one  can  get  an  idea  of  the 
yearly  volume  he  may  expect.  He  can 
break  down  his  figures  into  the  cost 


of  sales,  margin,  overhead  and  net 
profit.  In  fact,  this  should  be  helpful 
because  it  provides  a  longer-range  ob¬ 
jective  towards  which  to  work,  but,  at 
the  beginning  of  each  month,  one 
should  compute  his  working  estimates 
for  that  month. 

Before  Pearl  Harbor,  the  printer  who 
used  a  budget  geared  all  operating  ele¬ 
ments  —  labor,  materials,  overhead, 
margin,  direct  job  expense  and  net 
profit — to  the  sales  figure.  Today,  with 
money  and  jobs  plentiful,  manpower 
and  materials  scarce,  he  can  readily  sell 
his  services;  so  selling  is  no  longer  a 
safe  base  upon  which  to  estimate.  It 
isn’t  how  much  business  you  can  get 
but  how  much  materials  and  manpower 
you  can  get  to  do  your  jobs  that 
should  guide  you  in  estimating  poten¬ 
tial  sales  and  profits. 

In  prewar  days,  sales  were  geared 
high — sometimes  higher  than  the  print¬ 
er  hoped  to  attain — a  figure  set  more 
as  a  goal,  a  mark  to  shoot  at,  on  the 
assumption  that  if  he  set  up  a  substan¬ 
tial  sales  quota  and  tried  to  make  it, 
he  would  more  than  likely  fare  better 
than  if  he  ambled  along  month  to 
month  hoping  to  get  somewhere.  The 
same  reasoning  should  not  be  followed 
now  when  setting  up  budgetary  figures. 
One  should  be  conservative.  He  should 
figure  low. 

The  monthly  budget  during  1944 


10 


The  Guaphic  Arts  Monthly — January^  1944 


Businessman  learning  why  IT  PAYS 
TO  PLAN  WITH  YOUR  PRINTER 

Here’s  another  war-harried  executive  who  called  for  his  printer  and 
the  Nekoosa  portfolio  “It  Pays  to  Plan  with  Your  Printer”. .  .to 
learn  how  to  get  more  good  out  of  all  business  stationery  and  printed 
pieces. .  .to  make  them  work  more  effectively  than  ever  before. 

Nekoosa  Bond  advertisements  in  TIME  and  BUSINESS  WEEK 
are  stirring  up  that  growing  printer-consciousness. .  .that  increasing 
awareness  of  the  service  you  offer. 

And  this  is  where  you  come  into  the  picture.  Why  not  reap  full 
benefit  of  Nekoosa  national  advertising!  Just  call  your  Nekoosa 
paper  merchant  for  all  the  money-making  facts. 


NEKOOSA  TESTED  BOND 

On*  oF  th*  I’ra^TMlAd  Butin*n  Pap*ra  mad*  by  Ih*  NEKOOSA«EDWARDS  PAPER 
COMPANY,  Port  Edwards,  Wis.  Oth*rs  ar*  JOHN  EDWARDS  BOND,  NEKOOSA 
MIMEO  BOND,  NEKOOSA  DUPLICATOR  BOND  and  NEKOCJSA  LEDGER. 
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should  be  set  up  after  considering  the 
following  factors: 

1.  Sales  for  corresponding  month  in 
1943. 

2.  Cost  of  labor  and  materials  for  the 
preceding  month. 

3.  Salable  labor  hours  during  the 
month. 

4.  Inventory  at  the,  end  of  the  pre¬ 
ceding  month. 

5.  The  prospect  of  getting  additional 
supplies  from  suppliers  during  the 
month. 

6.  New  governmental  regulations  that 
will  “up”  or  “down”  inventory, 
volume  or  profit. 

7.  Overhead  and  margin  percentages 
for  the  past  three  months. 

8.  Estimated  monthly  tax  to  be  paid 
on  income. 

It  was  heretofore  considered  good 
practice  to  take  the  average  sales  for 
the  past  three  to  five  years  and  use 
this  figure  as  the  starting  point  for 
computing  the  current  quota,  increas¬ 
ing  or  decreasing  it  according  to  con¬ 
ditions;  but  today,  with  materials  and 
manpower  restricted,  this  method  is  no 
longer  wise.  Month-to-month  compari¬ 
sons  should  be  made  with  the  previous 
year  only;  and  this  practice  should  be 
followed  in  the  postwar  period  too  be¬ 
cause  one’s  experience  figures  of  past 
years  are  no  longer  dependable. 

Under  present  conditions,  if  one  is 
budgeting  for  March  1944,  he  should 
consider  March  1943. sales  as  the  top¬ 
flight  figure  in  setting  the  current 
monthly  quota.  But,  has  he  materials 
and  manpower  to  make  that  quota? 
His  cost  of  labor  and  materials  for 
the  preceding  month  is  his  yardstick. 
Assume  that  sales  are  $3,000  in  Feb¬ 
ruary  1944,  and  labor  and  materials, 
$2,100,  (70  per  cent  based  upon  sales) 
and  that  it  is  reasonable  to  believe  that 
the  same  ratio  will  hold  in  March  1944. 
So,  if  sales  in  March  1943  were  $5,000 
and  one  sets  this  as  the  quota  for 
March  1944,  he  must  have  sufficient 


manpower  and  materials  to  cover  $3,500 
or  70  per  cent  of  $5,000.  In  other 
words,  he  should  gear  sales  to  man¬ 
power  and  materials  because  he  can’t 
sell  what  he  hasn’t  got. 

If  labor  were  40  per  cent  of  sales  in 
February  1944,  he  should  use  this  fig¬ 
ure  as  the  ratio  in  March  1944.  Forty 
per  cent  of  $5,000  is  $2,000.  Has  he 
manpower  enough  to  cover  this  cost? 
He  should  compute  this  by  multiplying 
the  wage  rate  by  the  working  hours  of 
manpower  available  for  March  jobs. 
If  labor  and  materials  cannot  produce 
$5,000  sales  in  March,  he  should  cut 
the  quota  proportionately.  If  materials 
cost  were  30  per  cent  in  February 
1944,  he  should  use  this  ratio  in  March 
1944.  Thirty  per  cent  of  $5,000  is 
$1,500.  Has  he  enough  stock  to  meet 
this  cost  with  ample  carry-over  to 
April?  If  not,  he  should  cut  budgeted 
sales  for  March  proportionately. 

The  monthly  inventory  now  is  a 
“must”  to  determine  if  stock  is  ample 
for  the  sales  quota.  If  inventory  is 
small,  a  physical  count  may  be  taken 
monthly;  if  large,  this  entails  too  much 
work  so  one  should  go  back  to  the  last 
time  he  took  inventory.  He  should  use 
this  formula. 

Inventory  December  31,  1943 . $2,000 

Materials  purchased  in  January 

1944  .  1,600 

Stock  total  . $3,600 

Materials  used  in  January — at 
cost  .  1,100 


Stock  on  hand  January  31,  1944 

— at  cost . $2,500 

Materials  purchased  in  February 
1944  .  1,200 


Stock  total  . $3,700 

Materials  used  in  February  1944 
— at  cost  . 1,500 

.Stock  on  hand  February  28,  1944 
— at  cost  . $2,200 

In  this  case,  stock  on  hand  shows 
a  carry-over  of  $700,  enough  to  get 
started  in  April.  Additions  to  stock  in 
March  and  April  should  provide  ample 
( Continued  on  page  52) 


12 


The  Graphic  Arts  Monthly — January^  1944 


THE  WAR 


Let  not  one  soldier  die  nor  hero  sailor  drown, 
for  want  of  anything  our  money  can  supply. 
The  tide  of  battle  turns,  our  fighting  men 
move  on,  to  bring  real  hope  to  all.  jEvery 
dollar  w  e  provide  in  Bonds,  every  single  gun 
we  help  to  forge,  every  life  our  gallant  nurses 
save...these  w  ill  hasten  and  secure  the  peace. 
America  enters  the  New  Year  with  a  fer¬ 
vent  hope  that  it  shall  be  the  last  year  of  war 
suffering  and  despair.  To  this,  some  dedicate 
their  very  lives  —  we  but  our  paltry  dollars! 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON.  N.  C.  .  .  .  HOUSTON,  TEXAS 
Manufacturers  of  Advertisers’  and  Publishers’  Coated  and  Vncoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  fC riting . , .  2,000,000  Pounds  a  Day 

DISTRICT  .SM  LES  OFFICES 

. .  . . IIA.  CLEVELAND.  BOSTON,  ST.  LOUIS,  CINCINNATI.  ATLANTA 


1 


Let’s  Get  a  New  Yardstick ! 


by  ARTHUR  W.  BROOKS,  Production  Manager 

American  Colortype  Co.  of  Illinois 


★  During  the  paper  industry’s  many 
years  of  gradual  expansion,  a  dozen  or 
more  different  standards  for  measuring 
the  various  types  of  its  product  have 
become  accepted  trade  customs.  No  one 
in  the  graphic  arts  industry  would  care 
to  defend  this  unsound  and  uneconomic 
practice,  yet  several  attempts  to  sell  us 
the  idea  of  changing  to  one  standard 
have  met  with  failure.  As  early  as  1917, 
our  Government  Printing  Office  and 
the  Bureau  of  Standards  proposed  a 
well  conceived  and  efficient  plan  that 
met  little  opposition,  but  failed  to  dent 
the  armor  of  our  inertia.  A  few  years 
ago,  a  revival  of  the  idea  succeeded 
only  in  further  confusing  the  situation 
when  eastern  paper  manufacturers  and 
merchants  adopted  the  1000  sheet 
count  and  the  West  refused  to  change 
from  the  500  sheet  count. 

As  recently  as  July,  1943,  one  mod¬ 
ern  and  earnest  organization  (a  paper 
mill)  felt  the  urge  to  crusade,  pub¬ 
lished  a  fine  booklet  on  the  subject 
and  has  undoubtedly  learned  by  now 
that  the  industry  will  have  to  be 
literally  “kicked  upstairs”  by  legisla¬ 
tion,  if  any  good  is  to  result  from  all 
this  effort.  With  this  in  mind,  the  Joint 
Committee  on  Government  Relations  of 
the  Commercial  Printing  Industry  re¬ 
vived  the  plan  and  included  it  in  its 
recent  recommendations  to  the  War 
Production  Board.  The  original  idea 
was  expanded  to  include  a  saving  of 
about  5%  of  all  pulp  used  for  printing 
papers ;  if  this  recommendation  is  writ¬ 


ten  into  the  forthcoming  WPB  direc¬ 
tive  (as  now  seems  likely),  the  Joint 
Committee  has  made  a  brilliant  start, 
for  in  the  two  months  of  its  existence, 
it  will  have  overcome  the  indifference 
that  has  been  the  despair  of  other  pro¬ 
ponents  of  standardization  through  the 
years.  Far  more  important,  however, 
will  be  its  achievement  in  accomplish¬ 
ing  a  definite,  measurable  saving  of 
precious  pulp  during  the  duration  of 
the  present  scarcity,  without  reducing 
the  amount  of  paper  available  for 
printing. 

Here  are  the  simple  details  of  the 
plan: 

Instead  of  many  basic  sizes  for 
various  kinds  of  paper  (25x38  for 
book,  20x26  for  cover,  17x22  for  bond, 
25^x30^  for  index,  etc.)  and  three 
basic  sheet  counts  (500, 1000  and  480), 
all  paper  would  be  measured  with  the 
same  yardstick— 25  x  40,  1000  sheets. 
The  simplification  of  estimating  and 
reduction  in  errors  resulting,  needs  no 
explanation  to  those  of  us  who  work 
with  paper-stock  figures,  even  infre¬ 
quently.  Observe  please,  that  25  x  40  = 
1000  square  inches;  thus  we  will  be  on 
a  decimal  basis  instead  of  working 
with  such  areas  as  950, 520, 374,  777.75, 
etc.  The  computing  of  odd-sized  paper 
orders  will  become  a  minor  operation 
in  arithmetic  as  compared  with  our 
present  method.  Translation  to  the 
world-wide  metric  system,  for  export 
purposes  after  the  war,  will  be  greatly 

( Continued  on  page  54) 
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No-  QIgM-  Neceiia^ 


You  don't  need  a  maenifying: 
glass  to  tell  when  your  rollers 
are  not  right.  You  can  tell  by 
the  quality  of  printing,  the 
ink  consumption,  and  the  fre¬ 
quency  of  necessary  wash-ups. 

With  the  present  desperate 
need  of  manpower,  not  a  min¬ 
ute  should  be  wasted  by  using 
rollers  that  do  not  give  maxi¬ 
mum  production.  You  can  be 


sure  of  this  by  replacing  with 
Bingham  Rollers  when  there  is 
even  a  suspicion  that  they  are 
not  in  the  best  condition. 

Good  rollers  are  more  eco¬ 
nomical  than  reduced  produc¬ 
tion.  Watch  them  carefully, 
and  if  you  need  help  in  solv¬ 
ing  a  particular  roller  prob¬ 
lem,  see  your  nearest  Bingham 
representative. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

Roller  Makers  Since  1847 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 


Atlanta 

Ciavaiand 

Dallas 


Das  Moines 

Detroit 

Houston 


CHICAGO 

Indianapolis 
Kalamazoo 
Kansas  City 


Minneapolis 
Nashville 
Oklahoma  City 


Pittsburgh 
St.  Louis 
Springfield,  0. 


Benjamin  Franklin 

whose  238th  anniversary  of  birth  is 
being  observed  by  the  graphic  arts 
throughout  the  country  on  January  17. 


★  “It  is  undoubtedly  the  duty  of  all  persons 
to  serve  the  country  they  live  in,  according 
to  their  abilities ;  yet  I  sincerely  acknowl¬ 
edge,  that  I  have  hitherto  been  very  de¬ 
ficient  in  this  particular.  ...  I  now  take 
up  a  resolution,  to  do  for  the  future  all  that 
lies  in  my  way  for  the  service  of  my  coun¬ 
trymen.” 

•  •  • 

“When  the  government  finds  it  necessary 
for  the  common  benefit,  advantage,  and 
safety  of  the  nation,  for  the  security  of  our 
liberties,  property,  religion  and  everything 
that  is  dear  to  us,  that  certain  sums  shall 
be  yearly  raised  by  taxes,  duties,  etc.  and 
paid  into  the  publick  treasury,  thence  to 
be  dispens’d  by  government  for  those  pur¬ 
poses;  ought  not  every  honest  man  freely 
and  willingly  to  pay  his  just  proportion  of 
this  necessary  expence?  Can  he  possibly 
preserve  a  right  to  that  character,  if,  by 
any  fraud,  strategem,  or  contrivance,  he 
avoids  that  payment  in  whole  or  in  part?” 

From  a  letter  to  his  daughter,  “The  war 
may  in  some  degree  raise  the  prices  of 
goods,  and  the  high  taxes  which  are  neces¬ 
sary  to  support  the  war  may  make  our 
frugality  necessary ;  and,  as  I  am  always 
preaching  that  doctrine,  I  cannot  in  con¬ 
science  or  in  decency  encourage  the  con¬ 
trary,  by  my  example,  in  furnishing  my 
children  with  foolish  modes  and  luxuries. 
I  therefore  send  all  the  articles  you  desire, 
that  are  useful  and  necessary,  and  omit  the 

rest;  (the  rest  were  lace  and  feathers).” 

•  •  • 

“The  eyes  of  Christendom  are  upon  us, 
and  our  honor  as  a  people  is  become  a  mat¬ 


ter  of  utmost  consequence  to  be  taken  care 
of.  If  we  give  up  our  rights  in  this  contest, 
a  century  to  come  will  not  restore  us  to 
the  opinion  of  the  world.  .  .  .  Present  in¬ 
conveniences  are,  therefore,  to  be  borne 
with  fortitude,  and  better  times  expected.” 

»  *  » 

“All  Europe  is  on  our  side  of  the  ques¬ 
tion,  as  far  as  applause  and  good  wishes 
can  carry  them.  Those  who  live  under 
arbitrary  power  do  nevertheless  approve  of 
liberty,  and  wish  for  it ;  they  almost  despair 
of  recovering  it  in  Europe ;  ...  it  is  a  com¬ 
mon  observation  here,  that  our  cause  is  the 
cause  of  all  mankind,  and  that  we  are  fight¬ 
ing  for  their  liberty  in  defending  our  own.” 
•  •  • 

“I  think  with  you.  that  nothing  is  of 
more  importance  for  the  public  weal,  than 
to  form  and  train  up  youth  in  wisdom  and 
virtue.  Wise  and  good  men  are,  in  my 
opinion,  the  strength  of  a  state  far  more 
so  than  riches  or  arms,  which,  under  the 
management  of  ignorance  and  wickedness, 
often  draw  on  destruction,  instead  of  pro¬ 
viding  for  the  safety  of  a  people.  And 
though  the  culture  bestowed  on  many  should 
be  successful  only  with  a  few,  yet  the 
influence  of  those  few  and  the  service  in 
their  power  may  be  very  great.  Even  a 
single  woman,  that  was  wise,  by  her  wis¬ 
dom,  saved  a  city.  I  expect  also,  that 
general  virtue  is  more  probably  to  be  ex¬ 
pected  and  obtained  from  the  education  of 
youth,  than  from  the  exhortation  of  adult 
persons ;  bad  habits  and  vices  of  the  mind 
being,  like  diseases  of  the  body,  more 
easily  prevented  than  cured.  .  .  .”  (To 
Samuel  Johnson,  D.D.) 
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Hammermill  advertising  tells  business  men  to 


....  and  thereby  makes 
future  customers  for  you. 

For  more  than  thirty  years  Hammermill 
advertising  has  promoted  the  simple  prin¬ 
ciple:  “Put  It  in  Writing.”  This  advertis¬ 
ing  has  helped  create  among  businessmen 
the  habit  of  using  paper  and  printing.  That 
habit  will  bring  jobs  to  your  presses  in  the 
future  when  you  are  looking  for  orders. 

When  those  days  come  back,  Hammermill 
will  still  be  the  “best  known  name  in  pa¬ 
per”  .  .  .  the  one  paper  your  customers  ac¬ 
cept  with  contidence  when  you  use  it  for 
their  work. 


Current  Hammermill  advertisements,  like  the  one  shown  above,  appear  in:  THE  SATURDAY 
EVENING  POST,  TIME,  BUSINESS  WEEK,  PRINTER'S  INK,  AMERICAN  BUSINESS,  PUR¬ 
CHASING  and  other  national  magazines. 

Back  the  attack  .  .  .  BUY  BONDS 


©©Kltfi) 


“3  Steps  that_  G< 
.se  I  need  to  give 

.Position. 


ompany  letterhead) 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  coonUv. 
DR  (illustrated). 
$8.25  .  .  .  non-rewt 
model  D.  $6.75  .  .  . 
model  AR  for  other 
Dresses.  $7.75. 

F.  B.  Redington  Co. 
110  S.  Sangamon  St. 
Chicago,  III. 


REDINGTON 

A  Practical  Touch  System 
for  Operating  the  Linotype, 
Intertype  and  Linograph 
by  E.  B.  Harding 

Set  of  booklets  in  case  giving  complete 
instructions  and  practice  exercises  for 
beginner  and  experienced  operator. 

Send  check  for  $2.27  to 

The  Graphic  Arts.  Publishing  Co. 
608  So.  Dearborn  St.,  Chicago  5,  III. 


Label  and  Sticker 
JOBS 

Look  Better  on 

“  tt’s  processed  . .  t#  Lie  Flat 


THE  GUMMED  PRODUCTS  COMPANY 
officti  Troy,  Ohio 


Spaceband  Treatment — 
Methods  Vary 

QDear  Mr.  Rockwell, 

m  The  following  is  one  answer  to 
“Causes  of  Hairlines”  which  appeared 
in  your  department  in  the  November 
issue: 

To  one  who  has  had  considerable  ex¬ 
perience  with  the  care  of  typesetting 
machines,  hairlines  are  one  of  those 
most  grievous  troubles.  Use  of  the  brass 
rule  to  clean  the  metal  markings  or 
accumulations  on  the  sleeves  of  the 
spacebands  is  the  major  cause  of  wear¬ 
ing  or  rounding  off  the  edge  of  the 
sleeve.  If  the  operator  will  substitute  a 
rubber  eraser  for  the  brass  rule  this 
accumulation  of  metal  on  the  sleeve 
will  be  practically  eliminated.  Cleaning 
the  spaceband  with  an  eraser  also  re¬ 
quires  but  one-half  the  time  and 
energy  as  with  the  brass  rule.  Use  the 
brass  rule  only  as  an  auxiliary  to  mold 
polish  also  in  removing  metal  from  the 
mold  and  vise  jaws.  Use  the  rubber 
eraser  also  for  removing  dirt  from 
matrices,  instead  of  rubbing  on  a  board 
or  piece  of  backing  paper. 

F.  J.  McCay,  Walworth,  Wis. 

A  We  welcome  the  suggestions  and 
m  experience  of  others.  If  you  have' 
solved  perplexing  problems,  share  your 
knowledge  with  others  through  this 
column. 

Bands  cleaned,  sleeves  graphited  and 
polished  flatwise  twice  daily  on  a 
smooth,  true  piece  of  hardwood,  should 
remain  clean  and  free  from  metal  at 
casting  point  with  very  little  individual 
attention.  If  certain  sleeves  collect 
metal  persistently  the  use  of  a  brass 
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KIMBLE 

CUSTOM-BUILT  MOTORS 

THEIR  SUPREMACY  IN  THE  GRAPHIC 
ARTS  IS  FIRMLY  ESTABLISHED  BY  NEARLY 
FORTY  YEARS  OF  SPECIALIZATION 


KIMBLE  ELECTRIC 

Division  of  Miehle  Printing  Press  Mfg.  Co, 

2005  WEST  HASTINGS  STREET 
CHICAGO,,  ILLINOIS 


distributed  BY:  AMERICAN 
TYPE  FOUNDERS 


qtWy  the  Juniors  A 

which  they  are  parUcuB^^^ 

^  WAR  PLANT  BUYS 
"g  $3,573.00  LABELS 

Of 

OOOP'  Printer  Says  Only  One , 

‘  *»nd  '  *  « 

Sales  Solicitation  Made 


_ _  Your  local  war  plant  un- 

S  Hl^  (jurstionably  has  label  bus* 
pf.  jtn  mess  for  YOU  with  a 
20%  PROFIT  GUARAN- 
TEED  .  under  the  Ever 

Ready  Jobbers  Plan.  You 
A)»h  ,  ,  .  ,  .  , 

take  the  original  order  and 

THAT  IS  ALL.  707,  of 
'  <tQg'  our  label  printing  today  is 
for  war  plants.  Go  in  and 
get  your  share!  Write  now 
.  for  romplete  data  to  the 
ictta  Ever  Ready  Label  Corp.. 
143-45  East  25th  Street. 
New  York,  N.  Y. 


R<^  and  E^I* 


Equip  your  plant  with 

JUSTBITE 

SAFEHCANS 

Approved  hy  Under- 
writers'  Laboratories,  Inc. 

JUSTRITE  MFC.  CO. 
2054  N.  Southport  Ave. 
Chicago,  III. 


rule  or  rubber  eraser  is  often  resorted 
to.  They  are  held  strictly  flatwise  upon 
the  sleeve  to  maintain  a  sharp,  square 
angle  upon  the  sleeve  edge  at  the  cast¬ 
ing  area.  The  flexible  rubber  is  used 
j'udiciously  at  this  point. 

A  minus  in  sleeve  thickness,  collect¬ 
ing  metal,  can  be  arrested  at  the  cast¬ 
ing  point  by  excessive  rubbing  on  that 
side  of  the  sleeve.  Avoid  this  by  placing 
the  finger  weight  in  rubbing  toward  the 
rear  of  the  sleeve,  thus  tending  to 
produce  a  slight  plus  in  band  thickness 
along  the  cast.  This  plus  thickness  is 
a  safeguard  against  metal  intrusion. 

A  hath  in  graphite  when  bands  are 
cleaned  gradually  produces  a  graphite- 
lubricated,  slippery  condition  upon  the 
matrix  side  walls,  contributing  to  free, 
tight  line  justification. 

The  careful  operator  and  machinist 
considers  every  detail  in  matrix  opera¬ 
tion,  justification  and  cast  a  part  of 
every  spaceband  problem. 

V _ 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  Mertle  and  Harry  Keusch 

Indispensable  for  the  beginner  and  the 
expert  in  offset  printing. 

Price  $6.00  per  copy 
Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 


SMALL  PRINTERS 


. . .  the  Saw  for  You 

The  C&G  Sawliner  is  a  genuine  print¬ 
ers'  saw  priced  for  the  smaller  printer.  . 
An  excellent  auxiliary  saw  in  the  larger  L 
plant.  It  is  sturdy  and  accurate,  with  ■ 
many  exclusive  C&G  features. 

MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St.,  Milwaukee  2,  Wis. 


■  '  ■  "if  S'  *'■  / 
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snectoVty  let 

netfoiate, 

piint,  P  -n  ioooe  P 
^eyelet-a^^'  x^ttet  a|- 

L  Va  P*°®  ^?ei  post-^®‘ 

Step  eteatei  y 


/  ,  piiuv  —I 

*  V"'*  t  soaP'°“-*  ’ 

oiaVaog 

se  P'f"®*  ®  if  you  8 

s::T»r.s 
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SJidxo"”’ 
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YOU’RE  MONEY  AHEAD 
WHEN  COMPO’S  STRIP 
MATERIALS  ARE  USED^ 


•  If  there’s  a  lockup,  makeup  or  makeready  prob¬ 
lem  in  your  plant,  Compo  Handflnished  Rule  and 
other  strip  material  will  tend  to  solve  each  and 
every  problem — east  from  hi-test  raw  material 
they  make  for  quicker  time  at  lower  costs. 


HANDFINISHED 
RULE 
now  only 

19c  perlb. 


LEADS  AND 
SLUGS 
now  only 

13'/2C  per  lb. 


Pricea  subject  to  change  without  notice 

•  All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and  spac¬ 
ing  materials.  These  low  prices  compel  us  to  re¬ 
quest  check  with  order  to  eliminate  bookkeeping. 
WaU  chart  sent  on  request. 

COMPO  RULE  CO. 

2656  W.  Ainslie  St.,  Chicago  25,  III. 


I  Send  For  Your  FREE 

I  M  &  L  Foundry  Type 

;  CATALOG . . . 

■  ■ 

■  Illustrates  and  prices  hundreds  of  fonts 
*  of  modern  and  conventional  type  faces. 

■  An  essential  buying  guide. 

i  M  &  L  TYPE  FOUNDRY 

I  4001  Ravenswood  Av.,  Chicago,  III. 


THE  UNIVERSITY  OF  CHICAGO  PRESS 

MANUAL  OF  STYLE 

Contains  the  latest  typographical 
rules.  A  handsome  book  of  modem 
format. 

394  pages,  $3.00 

Send  Money  with  Order 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  St.,  Chicago  5,  III. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

To  Curve  Type  Lines 

QAre  you  able  to  suggest  an  easy 
e  method  to  curve  lines  of  type  for 
reproduction  proofs  without  having 
blocks  of  wood  sawed  to  exact  curve. 
/  seem  to  remember  that  the  type 
founders  used  to  have  metal  furniture 
cast  for  inserting  curved  lines  of  type, 
but  I  fail  to  find  them  in  recent  speci¬ 
men  books. 

L.  N.,  Indianapolis,  Ind. 

A  It  is  possible  that  your  type  found- 
er  will  be  able  to  supply  the  cir¬ 
cular  quads  which  used  to  be  listed  as 
containing  sixteen  to  twenty  different 
curves  to  the  font,  but  they  do  not  seem 
to  be  included  in  recent  catalogs — may¬ 
be  because  the  vogue  of  curved  lines  in 
printing  has  declined.  A  good  deal  of  the 
curving  of  type  lines  is  now  done  with 
scissors  and  paste-pot  by  artists,  and 
this  can  usually  be  done  at  less  expense 
than  by  the  printer.  However,  where  it 
must  be  done  by  the  printer  for  re¬ 
production,  an  easy  and  quite  accurate 
method  of  procedure  is  to  find  the  top  of 
an  ink  can  with  right  degree  of  curva¬ 
ture  for  pattern  to  curve  against.  Space 
out  your  line  of  type  in  the  usual  man¬ 
ner,  being  sure  that  line  of  type  is 
square,  then  paste  a  strip  of  adhesive 
tape  on  type  for  the  inner  curve  of  the 
circle.  Bend  this  tape  around  outer 
surface  of  ink  can  top,  which  must, 
naturally,  be  lower  than  type-high, 
and  attach  another  strip  of  adhesive 
tape  around  outer  side  of  the  type  line. 
Then,  wrap  string  around  the  entire  line 
of  type  and  can-top,  and  you  have  quite 
an  accurate  curved  line  of  type  which 
may  be  placed  on  proof-press  for  repro¬ 
duction  proofs.  We  shall  not  suggest 
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MAKE'READY  all  done . . .  and  it’s  only  eleven 
o’clock!  I’ll  have  this  form  on  the  press  before 
lunch,  and  one  side  run  off  by  quitting  time. 

You  know,  I  used  to  spend  a  good  two  hours 
longer  on  a  job  like  this,  trying  to  get  a  decent 
impression  with  underlays  instead  of  with  ac¬ 
curately  cast  type.  But  the  finest  presswork 
can’t  turn  out  a  good  job  with  round-edged, 
worn-down  characters. 

Come  to  think  of  it,  I  saved  time  yesterday 
setting  it,  too.  Gets  my  goat  to  have  to  turn 
ends  when  1  run  out  of  certain  letters . . .  lost 
motion,  that’s  what  it  is,  ’cause  they  only  have 
to  be  turned  back  later.  Glad  1  put  in  that  new 
ATF  foundry  type... got  plenty  of  every  letter 
now,  and  the  sharp-edged  types  pick  up  out 
of  the  case  so  easy  and  sure. 

Wonder  how  many  printers  think  they’re  sav¬ 
ing  money  on  type,  trying  to  use  it  ’til  it’s  worn 
down  to  the  nick . . .  when  they’re  only  losing 
time.  New  ATF  type  not  only  makes  a  job 
look  better  and  fresher  ...  it  also  cuts  down 
the  costs  on  the  job. 


Make  your  jobs  "look  better  and 
fresher”  with  these  ATF  faces.  Com¬ 
plete  showings  of  these  and  other  ATF 
type  faces  will  gladly  be  supplied. 


Cheltenham  Bold 

Stymie  Light 

Caslon  Bold 

LIGHT  COPP.  GOTHIC 

Century  Oldstyle 

Alternate  Gothic  No.  1 


Ask  your  ATF  Salesman  for  a  copy  of  our  booklet 
"Looks  PLUS . . .”  which  explains  the  many  values 
in  ATF  type  in  addition  to  its  appearance. 


This  advertisement  is  set  in 
Brush  and  Coudy  Oldstyle. 


BRANCHES  AND  DEALERS  THROUGHOUT  U.  S. 


We  Are  in  the  Market 
to  Buy  All  Type  Metal 
for  Cash 


Your  Best  Source 
of  Supply  for 
Leads,  Slugs  and  Rules 

★ 

Send  for  the  new  wall  chart  list¬ 
ing  the  wide  variety  of  faces 
carried  in  stock.  Ask  about  the 
prices  now  in  effect, 

STRIPFOUNDERS 

4550  S.  Federal  St.  Chicago,  Illinois 


FOR  OVER  HO  YEARS  THE  HOSY  COHPLETE  LINE  OF 
STEEL  ENGRAVED  BLANKS  FOR  BONDS  AND 
STOCK  CERTIFICATES  AMD  AIL  PAPERS  OF  VALUE 

Mi  BliDIIIERS  im  MOTE  EMEUS 
^EASIRUIHERFORDNEH  JERSEYS 


Employ  thy  Time  welly  if  thou  mean¬ 
est  to  gain  Leisure;  and,  since  thou 
art  not  sure  of  a  Minute,  throw  not 
away  an  Hour.** 

.  .  .  Benjamin  Franklin 


that  you  lock  up  such  a  form  for  that 
would  be  quite  another  matter.  Possibly 
some  of  our  readers  have  a  method  of 
curving  lines  of  type  which  is  even 
better  than  this.  The  foundries  used  to 
have  regular  rule-  and  slug-curving  ma¬ 
chines,  but  we  have  not  seen  one  of 
these  either  in  use  or  in  an  advertise¬ 
ment  for  a  long  time. 

V  .  .  .  _ 


What  Size  Points? 


QThis  may  sound  like  an  elemen- 
m  tary  question,  but  since  such 
questions  constantly  arise  in  compos¬ 
ing-rooms  all  over  the  country,  /  would 
like  your  slant  on  it.  In  setting  hand 
type,  when  it  is  necessary  to  use  a 
smaller-size  type  for  small  caps,  is  it 
considered  proper  to  use  points 
(periods,  commas,  etc.)  of  the  same 
size  as  the  type  used  for  the  small  caps 
immediately  following  small  caps,  or  of 
the  size  as  the  main  line  of  type?  As  I 
said,  this  may  sound  like  it  comes  from 
a  first-year  apprentice,  but  I  have  seen 
good  journeymen  do  the  job  both  ways, 
and  would  like  your  opinion. 

E.  D.  T.,  Spokane,  Wash. 

A  We,  too,  have  seen  top-notch 
typographers  handle  type  both 
ways,  and  don’t  recall  ever  having  seen 
an  “expert”  make  a  ruling.  However, 
it  would  seem  silly  to  use  a  smaller  size 
period  following  the  word  of  small 
caps,  just  as  it  would  seem  queer  if  a 
given  font  of  type  had  two  sizes  of 
periods,  commas,  etc. — one  for  use  with 
the  ordinary  line  of  full-size  caps  and 
lower-case,  and  a  smaller  size  to  be 
used  exclusively  after  the  small  caps — 
and  we  do  not  qualify  as  “Mr.  Anthony 
of  the  Composing  Room.” 

V  .  . .  _ 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 


HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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With  us  AMERICA'S  FUTURE 


Your  Hammond 
Easy  Kaster  was  en> 
gineered  and  built 
with  lasting  quali¬ 
ties.  It  will  more 
than  stand  up  until 
Victory. 


Hammond  EK8-P.  Full 
page,  automatic-locking, 
flat  caster.  Available  also 
without  melting  i>ot. 


SUPPORT  THE 
FOURTH  WAR 
BOND  DRIVE 


1612  DOUGLAS  AVENUE 
Eastern  Branch,  71  W.  23rd  St.,  New  York  10 


The  Graphic  Arts  Monthly — January,  1944 


25 


HOW  TO  KEEP  THE 
WHEELS  TURNING 

A  Special  wartime  service  to 
you  ...  a  series  of  bulletins 
to  help  you  maintain  your 
FORCE  typographs  at  peak  op¬ 
erating  performance.  Invaluable 
information  on  proper  oiling, 
cleaning  and  operation.  Also, 
tips  on  trouble-shooting. 

The  bulletins  are  free. 

Write  for  your  set — 
today/ 


CRAFTEX  PROCESS 


CHEMICALLY  AUTOMATIC  \ 


faster  and  aasy  to  mako. 
Fool  proof.  Usod  by  loading  print- 
ors.  Guaranteed.  Write  for  details 
or  $10.00  complete  set  on  approvaL 

GRAPHIC  ARTS  LABORATORIES 
549  W.  Randolph  5t.  Chicago,  III. 


Covcrwcll 
Inki/’ 

MANUFACTURED  BY 
J^artin  Driscoll  &  Co. 

CHICAGO 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Softening  Leather  Cups 

QWhatf  in  your  opinion^  is  the  best 
•  way  to  soften  leather  cups  for 
the  plungers  on  cylinder  presses?  We 
recently  ordered  a  pair  from  the  fac¬ 
tory  for  the  Miehle  pony  press,  and 
after  soaking  them  in  neats  foot  oil  for 
a  week,  find  them  as  hard  or  harder 
than  when  they  came  from  the  factory. 
We  hesitate  to  boil  them  in  this  oil 
for  the  reason  that  we  once  ruined  a 
pair  of  plungers  by  that  procedure.  We 
have  heard  of  some  pressmen  who  use 
ivater  in  much  the  same  manner  as  a 
shoemaker  softens  his  leather.  How¬ 
ever,  we  have  some  doubts  as  to  that. 

L.  O.  H.,  New  Bethlehem,  Pa. 
A  We  have  had  success  in  softening 
A\m  leather  cups  by  the  use  of  luke¬ 
warm  water  made  soapy  with  the  com¬ 
mon  yellow  family  soap.  Immerse  in 
this  suds  and  “work”  the  leather  by 
hand. 

V _ 

Rules  Are  Smeared 

QCan  you  tell  me  why  the  two 
m  heavy  down  rules  on  the  enclosed 
fob  are  smeared.  This  fob  was  printed 
on  a  12x18  unit,  nearly  new,  with  bear¬ 
ers  in  the  form,  and  stiff  bond  ink  used. 
We  have  had  some  other  trouble  of 
similar  nature  on  large  forms,  and  are 
wondering  how  to  prevent  it. 

H.  E.  V.,  Cashmere,  W ash. 
A  The  sample  sent  indicates  that 
/\m  the  rollers  are  riding  the  form 
too  heavy.  This  will  always  cause  a 
slight  fuzz  to  adhere  to  the  thin  rule. 
Lighter  roller  contact  and  less  ink  will 
help  overcome  this  tendency  to  ac¬ 
cumulate  fuzz.  An  extra  sheet  (folio) 
of  impression  on  the  type  at  head  of 
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Hard -caked  ink  that 
laughs  at  a  Type  Wash 


QUICKLY  SUBDUED 


TRADE  MARK 


Thousands  of  printers  use  Phenoid  for  their 
toughest  cleaning  jobs  ...  For  instance,  to 
clean  hard-caked  ink  from  cuts  or  parts  of 
the  press,  to  remove  non-scratch  inks,  red 
process  inks,  tough  gloss  inks,  etc.  Try  it, 
and  you’ll  never  be  without  it! 


T 


Order  from  your  dealer  Write  for  leaflet 
Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark  5,  N.  J. 


AUTHORITATIVE! 


— because  ifs  clear^  concise 
and  accurate 

More  than  26  years  the  accepted  VALUA¬ 
TION  GUIDE  for  all  classes  of  printed 
matter.  There  is  no  effective  substitute 
for  the 

Franklin  Printing  Catalog 

You  will  know  the  success  and  satisfaction  of  thousands 
of  experienced  printers  when  you  use  the  Franklin.  Sign 
and  mail  the  coupon  today. 


Porte  Publishing  Company 


Salt  Lake  City  5,  Utah 


Firm  Name. 
Address _ 
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form  will  permit  you  to  carry  less  ink 
and  still  have  the  boldface  run  black. 
Clean  off  dry  ink  on  both  sides  of  the 
rule. 

V. _ 

A  Perforating  Problem 

QOur  pressman  had  a  bit  of  grief 
•  on  the  enclosed  fob;  and  he 
thought  you  might  have  the  solution, 
inasmuch  as  the  job  will  be  repeated. 

Running  the  job  on  a  12x18  Little 
Giant,  one  up,  with  the  two  perforating 
rules  in  the  form,  the  one  to  the  side 
cut  okeh,  but  the  top  one  would  not. 
He  used  tagboard,  layers  of  Scotch 
tape,  and  stencil  board  (at  different 
times)  for  backing  without  success. 

Can  you  suggest  some  method,  un¬ 
derlaying  or  otherwise,  that  will  bring 
this  cut  out  when  running.  The  per¬ 
forating  rule  was  new. 

J,  R.  S.,  Redding,  Calif. 
A  Tagboard  and  stencil  board  have 
a  soft  interior  and  are  not  suit* 
able  for  use  on  perforating  jobs.  We 
advise  an  all  manila  packing  and  type 
high  steel  rule  for  perforating  jobs, 
using  a  strip  of  black  book  binder’s 
cloth  for  extra  impression  over  the  rule 
— this  strip  to  be  pasted  on  the  top 
sheet.  This  strip  of  cloth  will  also  pre¬ 
vent  the  top  sheet  from  cutting  through 
and  tearing. 

V  . . .  _ 

**Rebellion  to  tyrants  is  obedience  to 
.  .  .  Benjamin  Franklin 


HIGH-SPEED  JOB  BLACK  INK 

N0.2141S  (BK10306AD) 

The  Black  Ink  that  you  have  No.  4.  It  is  about  10%  bulkier 

been  looking  for,  for  a  long  than  any  other  Black  Ink. 

time  for  many  reasons.  iCr  No.  5.  And  possibly  not  the 

No.  1.  It  sets  immediately  on  last  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots,  in  one  pound  carts,  deliv- 

press  within  a  week.  ered.  Check  accompanying  ^ 

No.  3.  It  does  not  skin  in  can.  ▼  order.  A  single  pound,  $^1 .00. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Mmnufm€tur0r$  of  Finm  LUho  mmd  Printing  tnka  for  All  Purpooot 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo. _  1036  Beaubien  St.,  Detroit,  Mich. 
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BLATCHFORD  Honeycomb  BASE 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 

Case  histories  prove  that  use  of  Blatchford  Base 
will  prolong  life  of  electros  25%  to  100%  when 
compared  with  wood  mounted  plates  or  obsolete 
forms  of  metal  bases.  And  remember:  Blatchford  is 
guaranteed  for  ten  years!  It  will  last  through  the 
"DURATION." 

THE  GUARANTEED  BASE  Nothing  is  more  costly  than  plate-mounting 

equipment  that  fails  in  the  **pinches’^ 


E.  W.  BLATCHFORD  CO. 

Branch  of  National  Lead  Company 

63  Park  Row,  NEW  YORK  7  900  W.  18th  St.,  CHICAGO  8 


FOR  CATALOGS 

SALES  PRESENTATIONS 

Are  you  overlooking  the  profit  possibili¬ 
ties  of  AlCO  INDEXES  for  the  sales  pres¬ 
entations  and  catalogues  you  print?  Their 
finger-tip  accessibility  and  quick  visibility 
make  any  printed  piece  more  valuable. 

Post-war  sales  presentations  are  in  the 
making  now.  Recommend  AlCO  INDEXES 
for  quicker  reference.  Write  for  complete 
information. 

Ainn  products 

MWJ  G.  J.  AIGNER  CO. 

503  S.  Jefferson  St.  Chicago  7,  III. 

P'orld**  Leading  Manufacturert  of  Indexes 
and  Index  Tabbing 


The  BOLTON  KNIFE 


It  ii  the  knife  that  does  the  cutting 


John  W.  Bolton  &  Sons  Jnc. 

Lawrence,  Mass. 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

More  on  Chrome  Alum 

Several  months  ago  you  discussed 

■  the  use  of  chrome  alum  for  in¬ 
creasing  the  hardness  of  the  albumin 
image.  We  are  very  much  interested  in 
this  and  would  like  to  know  more  about 
it.  Would  you  tell  us  how  this  is  best 
done,  and  what  is  the  length  of  time 
that  the  plate  should  be  immersed  in 
this  solution.  Also  what  should  be  the 
strength  of  solution  of  chrome  alum? 

S.  L.  R.,  Louisville,  Ky. 

The  strength  of  the  chrome  alum 

•  solution  should  be  about  10  per 
cent.  The  time  that  the  plate  should  re¬ 
main  in  this  solution  is,  according  to 
one  authority,  3  minutes.  There  seems 
to  be  some  controversy  about  the  use¬ 
fulness  of  this  treatment.  Some  re¬ 
search  men  have  reported  excellent  re¬ 
sults;  however,  on  the  other  hand,  the 
Lithographic  Technical  Foundation 
claims  that  the  chrome  alum  treat¬ 
ment  has  no  value,  according  to  its 
tests.  We  should  be  appreciative  of 
learning  the  results  of  your  work  when 
you  have  finished  it. 

V _ 

Composition  of  Solutions 

What  is  the  composition  of  the 

•  commercial  synthetic  albumin 
coating  solutions? 

R.  T.  T.,  Toledo,  0. 
The  original  synthetic  albumin 

■  coating  solutions  were  made  from 
either  casein  or  polyvinyl  alcohol.  The 
casein  type  of  coating  can  be  easily 
recognized  because  the  developing 
must  be  done  in  a  weak  ammonia  bath. 
This  is  true  because  casein  is  insoluble 
in  a  neutral  solution  and  must  be  dis- 
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H  c  took  thorn  joyously  into  our  hearts  just  as  soon  as  we  learned  to  read — those  delightful  character 
creations,  Huck  Finn,  L’nclc  Tom,  Rip  \  an  Winkle,  and  others.  To  us  they  actually  lived  and  added 
romance  to  our  lives.  They  shaped  our  ideals  to  wholesome  patterns.  The  introduction  of  these  fancied 
heroes  into  our  American  way  of  living,  and  the  intermingling  of  their  exploits  with  our  emotional  growth, 
can  be  traced  conclusively  to  one  thing — the  initiative  of  the  PRINTER.  All  thinking,  all  writing,  needs  a 
vehicle  of  transmission.  Newspapers,  magazines,  and  edition  Ixxtks  carried  American  literary  idols  into  mil¬ 
lions  of  homes  and  hearts.  National  life  was  influenced  by  it.  Progress  was  accelerated.  The  cultivation  of  in¬ 
telligence  by  the  press,  a  golden  rule  of  liberty,  can  be  thanked  for  .America’s  greatness.  Opportunities  will 
never  cease,  and  printers,  perjx:tually  resourceful,  will  enact  their  greatest  role  in  tomorrow's  new  demands. 


AOIF  AVAILABLE.  Complete  and  comprehensive  Guide  Book 
of  Essential  Hartime  Printing  and  Lithography.  64  pages  (SVi" 
X  11  )  oj  detailed  description  and  information  on  every  government 


public  relations  problem  which  can  be  aided  by  printed  promotion. 
H'e  shall  be  glad  to  obtain  a  copy  for  you  ...  or  write  direct  to 
Graphic  Arts  Victory  Committee,  17  East  42nd  St.,  New  York  City. 


HARRIS  •  SEYBOLD  •  POTTER  •  COMPANY 


VISION 


mmmn.WM 


CLEVELAND 


MANUEACTUEEES  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS 
AND  GRAVURE  PRINTING  MACHINERY  .  .  .  .  . 


DAYTON  F7.  OHIO 

MANUFACTURERS  OF  PAPER  CUmRS  AND  TRIMMERS  •KNIFE 
GRINDERS*DIE  PRESSES«WRIGHT  DRIUS* MORRISON  STITCHERS 


solved  in  either  an  alkali  or  a  fairly 
strong  acid.  According  to  one  British 
patent  albuminous  solutions  having 
properties  similar  to  egg  albumin  can 
be  made  by  adding  about  0.3%  of  a 
water  solution  of  calcium  chloride  to  a 
concentrated  solution  of  casein. 

Other  so  called  synthetic  coatings 
contain  mixtures  of  casein,  fish  glue 
and  dextrin. 

Polyvinyl  alcohol  by  itself  was  found 
to  be  insufficiently  ink-receptive.  Other 
ingredients  such  as  soaps  are  now 
added  to  it  to  increase  its  ink-receptive 
ability. 

V _ 

Souring  of  Red  Opaque 

When  red  opaque  is  diluted  and 
m  allowed  to  stand  over  night  there 
is  a  slight  amount  of  souring.  When  the 
diluted  opaque  stands  for  a  longer 
period  of  time  it  decomposes  com¬ 
pletely.  Please  tell  me  why  it  does  not 
spoil  by  souring  when  it  is  undiluted 
even  when  the  jar  is  left  open.  The 
pigment  will  dry  up  but  the  opaque 
will  not  spoil. 

C.  E.  D.,  Wilkes-Barre,  Pa. 
When  red  opaque  is  manufac- 
■  tured  a  certain  amount  of  preserv¬ 
ative  is  added  to  it.  The  amount  of 
preservative  that  is  added  is  just 
enough  to  keep  it  from  spoiling  in  the 
concentrated  form.  An  excessive 


amount  of  preservative  is  avoided  be¬ 
cause  it  would  interfere  with  its  adhe¬ 
sive  properties.  When  the  opaque  is 
diluted  with  water  the  preservative  too 
is  diluted  and  is  then  not  strong  enough 
to  prevent  spoilage.  When  opaque  is 
diluted  it  should  be  used  up  on  that 
day  and  should  be  discarded  when  left 
over  to  another  day.  In  other  words  it 
should  be  freshly  diluted  for  use  each 
day. 

V _ 

A  Wash-out  Solution 

W ould  you  please  give  me  a 
m  formula  for  an  asphaltum  wash¬ 
out  solution? 

M.  E.  S.,  Paducah,  Ky. 
There  are  many  formulae  and  in- 
•  gredients  that  can  be  used  for 
wash-out  solutions.  However,  wash-out 
solutions  are  essentially  composed  of 
asphalt  dissolved  in  turpentine,  but 
may  contain  other  ingredients.  One  rep¬ 
resentative  formula  has  the  following 


ingredients: 

Asphaltum  powder... .  1  pound 

Beeswax  . . .  pound 

Tallow _ _ _ _  pound 

Benzol  . 1  pint 

Turpentine  . . 5  pints 

Oil  of  tar  . .  ^  pint 

Lavender  oil  . 1  ounce 


V _ 


"COWAN"  Perforating  Gripper 

Made  for  8x12,  I  '  ‘  ^  2035164 

10x15,12x18  *  ,  iLi-  ■ 

C.  &  P.  and  a * 

12x18  Kluge  n  1 1  i  1 1  >.i  ^ 


A  NEW  AND  PRACTICAL  PRINCIPLE 

The  "COWAN"  Gripper  is  not  a  makeshift.  It  is  a  scientifically  designed  and  constructed 
perforating  attachment  for  platen  presses.  It  is  very  quickly  attached  and  will  actually 
give  a  100  per  cent  perforation  at  the  same  time  the  printing  is  done,  with  a  great  saving 
in  time  and  eliminate  cutting  of  rollers. 

"I  have  seen  a  number  of  platen  press  perforators,  but  the  'COWAN'  Perforating  Gripper 
is  the  only  completely  satisfactory  one  I  have  ever  used." — A  Press  Erector. 

Morgan  Expansion  Roller  Truck  Co.  •  Hoii%?odf°Lnfornia 
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giOW  tBB  ro  roUB 

PBESSMAN 

A  Pressroom  Help 

BECCARD'S  INK  REGULATOR  AND  DRIER  diminishes  offsetting;  pre¬ 
vents  inks  from  picking.  It  improves  the  distribution  quality  of  inks, 
preventing  inks  from  piling  and  caking  up  on  press  and  rollers;  makes 
inks  trap  when  one  color  is  to  be  printed  over  another;  it  improves  the 
appearance  of  presswork  as  it  makes  inks  lay  smooth  and  even  on  any 
kind  of  paper  stock.  It's  a  quick  drier  that  prevents  inks  smearing  or 
rubbing. 

WHEN  USED  IN  LITHO  OFFSET  INKS  it  imparts  shortness,  producing  a 
sharp,  clean  impression,  rub-resistance,  water-resistance,  and  gives  inks 
good  lifting  properties,  preventing  inks  from  piling  up  on  plates  and 
rubber  blankets. 

You  will  always  be  prepared  for  any  emergency  by  having  a  supply  of 

BECCARD'S  INK  REGULATOR  AND  DRIER  in  the  pressroom. 

Used  by  hundreds  of  Letterpress  and  Litho  Offset  Pressmen 
in  well-known  plants  from  coast  to  coast 


BECCARD’S 

^  COMBINED 

INK  REGULATOR 

AND 

DRI  ER 

?  E  C  C  A  R  D  CO.  MO 


You,  too,  can  put  Beccard's  to  the 
test  by  our  fair  trial  offer. 

We  will  ship  5  or  1 0  lb.  trial  order 
.  .  .  subject  to  your  pressman's 
approval. 

SEND  IN 

YOUR  TRIAL  ORDER 
TODAY 


ROBEBTS  &  PORTER,  INC. 

402  S.  Market  St.,  Chicago  7,  III.  100  Lafayette  St.,  New  York  1  3,  N.  Y. 
ASSOCIATED  INK  COMPANY 

West  Coast  Agent:  237  First  Street,  San  Francisco,  Calif. 
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GOOD  USED  AND 
DEDUILT  EQUIPMENT 
FAIRLY  PRICED 

Little  Giant  12x18  Press. 

Kelly  B  Special,  17x22. 

Models  B  &  C  Intertypes. 

Ludlow  with  cabinet  and  mats. 

No.  3  and  No.  4  Miehle  Units. 

Seybold  4  post  Stamper  and 
Embosser,  25x22  platens,  with 
Peerless  roll  leaf  attachment. 

200  Cylinder  Chases. 

Model  55  Baum  auto,  folder. 

Model  B  Cleveland  folder  with 
Cleveland  suction  pile  feeder, 
rebuilt  and  guaranteed  as  new 
from  a  production  standpoint. 

TYPE  &  PRESS  OF  ILLINOIS 

220  S.  Jefferson  St.  CHICAGO  6,  ILL. 


Stereotyping 

Questions 


Remedy  for  Mat  Buckles 


QWhat  is  the  cause  and  remedy  oj 
m  the  stereotype  mould  that  pre¬ 
sents  the  large  oblique  buckle  at  the 
corners  near  the  tail  end  of  the  me'  in 
casting? 

W,  C.  L.,  Minneapolis^  Minn. 

A  Frequently  the  added  thickness 
/\  m  of  the  tail  overlapping  the  mould 
causes  a  bind  underneath  the  side 
gauges  of  the  casting  box  preventing 
the  tail  end  of  the  stereotype  mould 
from  sliding  back  in  place  with  the 
weight  of  the  alloy  in  casting  causing 
the  failure  descrihed.  This  may  he 
avoided  hy  relieving  the  pressure  on  the 
side  gauges  at  this  point.  If  the  stereo¬ 
type  casts  are  not  intended  to  be  shaved 
to  a  uniform  height  it  will  be  necessary 
to  place  metal  or  wooden  blocks  along¬ 
side  the  gauges  that  are  slightly  higher 
to  relieve  the  pressure.  If  the  casts 
can  be  shaved,  a  piece  of  cardboard 
placed  under  the  side  gauges  on  the 
tail  away  from  the  mould  will  serve. 

V  .  .  .  _ 


Re  Plate  Dimensions 


QIs  it  possible  to  make  stereotype 
m  plates  that  are  exactly  the  same 
dimension  of  the  original  pattern^  with¬ 
out  any  shrinkage  or  stretch  whatever? 
Stereotype  plates  that  may  be  used 
successfully  on  color  labels,  die-cut 
that  not  alone  provides  perfect  register 
of  the  colors,  but  does  not  vary  at  all 
in  the  dimensions  from  the  patterns. 
(B)  How  many  impressions  may  be  an¬ 
ticipated  from  stereotype  plates? 

H.  M.,  Peoria,  III. 
A  Yes,  it  is  possible  to  make  stereo- 
m  type  plates  for  label  work.  Stereo¬ 
type  plates  that  will  register  perfectly 
the  several  colors,  and  yet  be  exactly 
the  same  dimension  of  the  original  for 


The  Graphic  Arts  Monthly — January,  1944 


34 


Prior  to  the  war,  our  company  manuiactured  a  comprehensive  line 
of  iust  what  our  corporate  name  implies  .  .  .  precision  equipment 
(metal  bases,  hooks  and  accessories,  label  die  cutting  maclunes, 
plate  revising  machines,  etc.)  for  the  printer. 

For  the  past  two  years,  however,  our  facilities  have  been  devoted 
almost  100%  to  the  manufacture  of  war  equipment  .  .  .  which  has 
necessitated  expanding  our  manufacturing  facilities. 

Naturally,  we  will  continue  to  produce  "war  goods"  as  long  as  these 
are  needed.  At  the  scune  time,  however,  it's  up  to  us  to  do  a  little 
post-war  planning  to  the  end  that  we  can  keep  our  present  personnel 
employed  and  likewise  be  in  a  position  to  provide  jobs  for  those  of 
our  men  who  are  in  the  service. 

Consequently,  we're  interested  .  .  .  right  now  ...  in  new  products 
which  we  can  manufacture  and  sell  alter  the  war  is  over.  We  prefer 
small  items  which  would  lend  themselves  readily  to  volume  pro¬ 
duction  and  offer  an  opportunity  for  repeat  sales  in  the  printing  field. 

We  are  amply  financed,  and  hence  prepared  to  consider  such  items 
from  either  a  cash  purchase  or  royalty  payment  angle,  manufactur¬ 
ing  them  in  our  plant  and  selling  them  ourselves  via  an  already 
established  sales  organization. 

If  you  have  a  new  or  partly  developed  product  which  you  feel 
would  fit  into  our  line,  please  get  in  touch  with  us  at  once.  Your 
communication  will  receive  immediate  and  confidential  consideration. 


THE  PRINTING  MACHINERY  COMPANY^ 

436  Commercial  Square  •  Cincinnati  2,  Ohio 
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die  cutting  from  sheets  with  as  many 
up  as  desired.  There  are  foundries 
here  in  the  Midwest  doing  this  class  of 
work  satisfactorily.  It  is  true  that  both 
the  matrix  and  the  stereotype  alloy  will 
shrink  some,  even  with  expert  opera¬ 
tion.  However,  this  shrinkage  can  be 
predetermined  accurately  and  properly 
compensated  for.  It  is  not  difficult  to 
provide  hairline  register  of  the  colors; 
the  problem  is  maintaining  the  exact 
dimensions  of  the  original,  when  some 
shrinkage  cannot  be  escaped.  If  the  pat¬ 
tern  does  not  permit  spreading  the 
known  shrink,  it  is  necessary  to  spread 
the  stereotype  casts.  Beam  trammel 
points  are  used  to  check  the  stereotype 
plate  upon  completion  to  assure  accu¬ 
rate  register  and  exact  dimensions. 

(B)  Many  considerations  are  in¬ 
volved  with  the  number  of  impressions 
possible  to  secure  from  stereotype 
plates.  Four  million  impressions  have 
been  taken  from  the  Bowling  Score 
sheet  pattern  stereotype  plates,  where 
other  types  of  patterns  may  not  reach 
four  thousand  impressions  with  the 
same  type  of  stereotype  plate,  same 
press,  etc.  It  is  generally  accepted  that 
plated  stereotype  plates  will  be  satis¬ 
factory  for  as  many  press  impressions 
as  other  forms  of  printing  plates,  all 
conditions  being  equal.  Names  of 
stereotype  foundries  doing  this  label 
class  of  non-shrink  register  work,  or 
detailed  descriptions  of  procedure  will 
be  furnished  on  request. 

V _ 


Two-Tone  Stereotype  Moulds 

How  is  the  two-tone  stereotype 
m  mould  made,  with  complete  de¬ 
scription  of  procedure  and  estimate  of 
its  value? 

L.  S.,  St.  Louis,  Mo. 
The  two-tone  stereotype  mould 
>  can  be  made  by  inking  the  pat¬ 
terns  before  moulding  with  a  die  or 
water  base,  but  not  a  water  soluble  ink. 
The  ink  is  applied  carefully  over  the 
pattern  to  avoid  filling  in  the  white 
spaces  of  the  printing  surface.  The 
ink  is  transferred  to  the  mat  when 
moulded,  giving  the  two-tone  effect. 
It  can  be  done,  but  is  not  considered 
practical  because  of  the  waste  and  time 
against  the  value  of  this  plan.  It  is 
believed  to  increase  production  costs 
in  making  the  two-tone  stereotype 
moulds  approximately  350%.  Its  only 
value  is  limited  to  saving  the  require¬ 
ments  of  furnishing  a  proof  with  the 
mould  whose  cost  is  estimated  about 
7%.  Also  the  two-tone  stereotype  mould 
invites  many  hazards  in  damage  to  the 
face  of  the  mould  in  casting,  injury  to 
the  mould  in  drying,  etc.  It  is  definitely 
not  recommended. 

V _ 


A  Helpful  Book 

Manual  of  Stereotyping 

by  Joe  Goggin 
Price  $5.00 

The  Graphic  Arts  Monthly 
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.  . .  but  all  joking  aside,  it’s  a 
tough  job  to  find  envelopes 
today!  So  ...  it  pays  to  keep  informed. 

Look  to  U.S.E.  for  brief,  authoritative  in¬ 
terpretation  of  Government  rules  and  regu¬ 
lations  concerning  envelopes.  Look  to  U.S.E. 
for  sound  suggestions  for  better  use  of  enve¬ 
lopes,  and  better  envelope  printing  business 
for  printers.  Look  to  U.S.E.  for  continued 
quality — always  as  good  as  the  law  allows — 
with  a  guarantee  that  still  means  exactly 
what  it  says. 

UNITED  STATES  ENVELOPE  COMPANY 

General  Offices,  Springfield  2,  Massachusetts 
13  Manufacturing  Divisions  ...  5  Sales-Service  Offices 


Good  example  of  how 
U.S.E.  gives  you  the 
low-down  on  Govern¬ 
ment  rulings  concerning 
envelopes.  Ask  your  Pa- 
oer  Merchant  to  make 
sure  you  receive  all  the 
U.S.E.  bulletins. 


II’S’E  envelopes  ^ 


ESSENTIAL  COURIERS  IN 
WAR  AND  PEACE 


Makers  of  Envelopes  •  Writing  Papers  •  Linweave  Papers  •  Note  Books  •  Transparent 
Containers  •  War  Product  Packaging  •  Paper  Cups  •  Toilet  Tissue  •  Paper  Towels 
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BASE 

EQUIPMENT 

★ 

For  Immediate  Shipment 

★ 

Our  stock  of  Plate  Mounting 
Equipment  is  large.  It  includes 
the  following  desirable  items: 

CHALLENGE  SECTIONAL 
BLOCKS 

NEWSPAPER  BASES 

STEREOTYPE  BASES 

SIMPLEX  BOOK  BLOCKS 

WILSON  BOOK  BLOCKS 

BOX  CUTTING  BLOCKS 

REGISTER  HOOKS  AND 
CATCHES 

FLOORED  IRON  FURNITURE 


Tell  Us  Your  Requirements 


"BACK  THE  ATTACK— NOW!" 


THE  CHALLENGE 
MACHINERY  CO. 

GRAND  HAVEN.  MICHIGAN 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

★  The  wartime  emergency  and  neces¬ 
sity  for  conservation,  with  its  result¬ 
ing  restrictions  and  limitations  on 
commercial  printing,  has  further  ex¬ 
tended  the  varied  uses  of  the  silk 
screen  printing  process.  In  the  hope 
that  some  harried  printer,  faced  with 
what  he  now  considers  an  insurmount¬ 
able  problem,  may  find  a  happy  solu¬ 
tion  through  this  column,  here  is  a 
catalogue  of  the  varied  uses  of  the  silk 
screen  printing  process. 

Signs,  displays,  posters,  greeting 
cards,  toys  and  games,  textiles  for 
clothing  and  interior  decoration  use, 
book  covers  and  jackets,  blotters,  cal¬ 
endars  and  other  advertising  material, 
are  some  of  the  things  printed  by  silk 
screen. 

There  can  be  no  debate  on  the  asser¬ 
tion  that  silk  screen  is  one  of  the  most 
versatile  and  flexible  printing  proc¬ 
esses.  Here’s  why: 

1.  Any  Size 

It  can  be  used  to  print  anything 
from  the  size  of  a  business  card 
or  label  to  a  huge  20-foot  elec¬ 
tion  banner. 

2.  Any  Surface 

It  can  be  used  to  print  on  any 
fairly  smooth  surface,  including 
paper,  card,  cloth,  celluloid,  lino¬ 
leum,  rubber,  metal,  glass,  wood, 
cork,  leather,  etc. 

3.  Any  Thickness 

It  can  be  used  to  print  on  items 
of  the  thickness  of  tissue  paper 
as  easily  as  on  the  thickness  of 
five-ply  wood.  Thus  it  may  be 
used  on  manufactured  or  fabri¬ 
cated  articles  as  well  as  on  raw 
stock. 
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Amerioan  Type  Founder 


A  T\  •  •  •  200  Elmora  Ave.,  Elizabeth  3,  New  Jer8< 

ujjset  uivision  Branches  and  Dealers  in  Principal  Citi 


4.  Any  Medium 

It  can  be  used  to  print  with  any 
free-flowing  printing  medium,  in¬ 
cluding  special  process  color,  wa¬ 
ter  color,  lacquers,  glue,  etc. 

Some  of  the  ways  in  which  silk 
screen  is  the  ally  of  traditional  print¬ 
ing  are: 

1.  Used  for  trial  runs  of  colored 
lithographed  displays,  pending 
the  making  of  expensive  color 
plates. 

2.  Used  for  sales  promotion  presen¬ 
tation  books  and  charts. 

3.  Used  for  printing  on  difficult  sur¬ 
faces  such  as  foil,  tissue,  cellu¬ 
loid,  etc. 

4.  Used  for  imprinting  unmounted 
paper  as  well  as  completely  fin¬ 
ished  and  easeled  displays. 

5.  Used  for  blocking  out  and  print¬ 
ing  over  any  changes  or  mistakes 
in  copy.  (Silk  screen  corrects 
mistakes  in  any  language.) 

6.  Used  for  spot  varnishing. 

Some  of  the  more  unusual  uses  of 

silk  screen  printing  are: 

1.  For  printing  light  colors  over 
dark  backgrounds. 

2.  For  printing  with  metallic  paints 
such  as  gold  and  silver. 

3.  For  printing  with  adhesives  to 
which  flock  dust,  tinsel,  sea  sand 
or  other  applique  effects  may  be 
applied. 


4.  For  printing  with  fluorescent 
paint. 

5.  For  printing  with  glue  for  easel- 
ing  or  spot  mounting. 

6.  For  printing  spots  and  other  ef¬ 
fects  on  cheap  furs  to  imitate 
the  appearance  of  more  expen¬ 
sive  furs. 

Silk  screen  printing  is  serving  the 
war  in  military  armbands,  targets,  pen¬ 
nants  and  flags,  instrument  panels  and 
dials,  kits  and  bags  (both  before  and 
after  fabrication),  signs,  visual  aid 
charts  and  diagrams,  decalcomanias 
for  military  and  civilian  defense  use, 
etc. 

This  survey  is  by  no  means  exhaus¬ 
tive;  it  merely  takes  informal  stock  of 
some  of  the  more  common  uses  of  silk 
screen  printing.  I  shall  be  glad  to  an¬ 
swer  questions  addressed  to  me 
through  this  column,  relating  to  any 
reader’s  particular  problems  in  the 
technique,  principle  or  practice  of  silk 
screen  printing. 

V _ 

From  Poor  Richard’s  Almanack 

“Words  may  shew  a  man’s  wit,  but 
actions  his  meaning.” 

♦  #  * 

“There  are  no  gains  without  pains.” 

«  «  « 

“Well  done  is  better  than  well  said.” 


A  COMPLETE  LINE  OF  INKS,  DRIERS  AND 
SPECIALTIES  FOR  LETTERPRESS 
^  AND  OFFSET  PRINTING 


SEND  FOR  SPECIMEN  FOLDER 


CHEMICAL  COLOR  &  SUPPLY  CO. 

DIVISION  •  GENERAL  PRINTING  INK  CORPORATION 

771  RAYMOND  AVENUE  •  ST.  PAUL  4,  MINN. 
547  SOUTH  CLARK  STREET  •  CHICAGO  5,  ILL. 
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dSiliyiWUIL  J'JUUnJdUfLf  apprenticed 
to  his  brother,  James,  got  his  start  os  a 
newspaper  piiblisher  when  his  brother  was 
carted  off  to  joil  for  publishing  articles  lam¬ 
pooning  the  Bostori  authorities. 


The  stondards  of  composition 
and  printing  were  very  low  in 
the  colonies.  Franklin  went  to 
London  in  1724  and  worked  un¬ 
der  Samuel  Palmer,  later  imder 
John  Watts.  From  Palmer,  one  of 
England's  best  printers,  Franklin 
learned  much  that  helped  him 
in  later  years. 


Back  in  America,  Franklin  bought  and 
published  The  Pennsylvania  Gazette 
which  became  a  veritable  gold 
mine,  carrying  pages  of  ads. 

^  Thus,  Franklin  became  the 
^  father  of  advertising.  He  A 
also  did  job  printing  — 
and  printed  money  jyA 
for  the  state. 


Franklin  made  it  possible  for  his  grandson — Benjamin  Franklin  Bache — to  learn 
the  fine  points  of  printing  from  French  masters.  In  1785,  Bache  opened  a  type 
foundry  in  America. 


After  20  years  of  printing. 
Franklin  retired  from  active  busi¬ 
ness  at  the  age  of  42.  But  all  through 
life  he  kept  up  correspondence  with 
master  European  printers. 


Franklin  was  a  forerunner  of  "chain- 
store"  proprietorship.  He  owned 
three  printing  houses,  effectively 
placed  in  three  different  colonies, 
and  was  planning  the 
establishment  of 
a  fourth. 


In  1779.  Franklin,  cm  old  man.  set 
up  a  press  at  Possy.  France.  Here 
he  experimented  with  type  cast¬ 
ing.  tried  out  new  faces.  He  print¬ 
ed  up  jobs  for  friends. 


The  No.  320G  Vandercook  Proof  Press  proves  forms 
up  to  19"  X  24*72"  quickly  and  economically. 

Rigid  bed  construction  and  heavy  impression  cyl¬ 
inder  carried  on  precision  ball  bearings,  insure 
accuracy  and  easy  operation.  It  has  automatic  ink¬ 
ing,  combination  foot  operated  and  automatic  grip¬ 
pers,  and  micrometer  she^  guides^ 


The  No.  320G  Vandercook  Proof  Press  should  be 
considered  in  your  fuhire  plans,  either  for  general 
proving  or  Preprinting.  It  will  be  available  as  soon 
as  necessary  materials  and  Vandercook  facilities  are 
no  longer  required  for  essential  war  production. 


PROOF  PRESSES  -  BLOCK  LEVELLERS  -  HACKER  GAUGES 


VANDERCOOK  &  SONS,  900  N.  Kilpatrick  Avenue.  Chicago  SI,  IlUnoia, 

SIS  East  45th  StrMt.  New  York  17,  N*w  Vork 


COMMUIVICATIOINS 


1  wish  to  offer  a  few  words  in  appreciation 
of  the  Proofreaders'  Corner  in  your  very 
helpful  magazine,  which  is  the  first  de¬ 
partment  I  turn  to  when  the  G.A.M.  ar¬ 
rives.  You  and  your  readers  are  very  for¬ 
tunate  in  having  Mr.  H'ghton  take  charge 
of  this  important  section.  He  reminds  me 
of  the  kind  of  proofreaders  we  had  a  gen¬ 
eration  ago. 

While  presswork  has  made  progress  in  the 
last  twenty  years  or  so,  and  typographic 
style  has  been  much  improved,  1  think 
composition  has  been  neglected.  We  comps 
may  have  groused  about  the  proofreaders, 
but  where  are  such  intelligent  craftsmen 
today?  The  unpretentious  readers  of  my 
early  days  I  would  stack  up  against  many 
present-day  college  professors  —  whose 
writings  we  are  called  upon  to  decipher — 
for  their  correctness.  The  old  "correctors 
of  the  press,"  it  would  seem,  had  a  higher 
incentive  than  the  pay-envelope.  They 
knew  the  customer  was  not  always  right, 
though  I  have  known  a  customer  to  ap¬ 
preciate  the  reader's  deleting  dead  men's 
names  out  of  a  list  of  directors.  These 
forgotten  men  of  the  printing  plants 
proudly  tried  to  preserve  pure  English  for 
posterity,  but  it  is  feared  that  they  are 
losing  out  at  last. 

How  many  shops  today  have  a  man  who 
can  from  memory  check  the  spelling  of 
the  name  of  any  street  in  his  or  nearby 
towns,  who  knows  geography,  poetry,  his¬ 
tory  as  well  as  grammar,  and  who  has  a 
working  knowledge  of  several  languages? 
There  were  such  men,  but  their  class  is  all 
but  extinct.  If  we  do  not  wish  to  keep 
alive  their  traditions,  let  us  at  least  keep 
our  printed  matter  easy  to  read  and  under¬ 
stand.  I  speak  for  the  small  and  medium 
shops  especially,  as  the  large  offices,  as  a 
rule,  have  fairly  good  proofreaders. 


Why  sacrifice  correctness  and  clearness 
for  speed  or  appearance,  desirable  though 
the  latter  may  be?  It  is  admitted  that 
pigeon-holes  may  be  avoided  by  using  only 
a  spaceband  between  sentences;  but  ordi¬ 
nary  individuals  cannot  take  in  the  story 
so  easily,  especially  if  there  is  an  abbre¬ 
viation  at  the  end  of  a  sentence  or  ini¬ 
tials  at  the  beginning.  How  do  we  now 
signify  that  words  are  left  out  of  a  quota¬ 
tion  since  we  have  started  using  three 
evenly  spaced  periods  instead  of  a  dash? 
Sometimes  they  are  used  for  no  good  rea¬ 
son  at  all.  If  we  are  really  particular  about 
appearance,  could  we  not  spare  a  second  to 
put  a  thin  space  on  each  side  of  the 
hyphen  in  a  line  such  as  — 

the  San  Francisco  -  Los  Angeles  Train 

Another  improvement  would  be  a  space 
on  each  side  of  a  dash  in  a  widely  spaced 
line,  also  between  initials  as  in  "the 
N.Y.C.  Railroad." 

We  old-timers  will  adapt  ourselves  to 
changing  trends  as  far  as  consistent.  It 
was  right  to  dispense  with  a  lot  of  the 
quotation  marks  formerly  used,  such  as  in 
names  of  newspapers,  and  such  unneces¬ 
sary  things  as  the  hyphen  in  "today";  but 
let  us  keep  our  composition  uniform,  not 
mixing  old  and  new,  or  arbitrary  spelling, 
especially  in  the  same  job. 

Wishing  you  the  compliments  of  the  sea¬ 
son,  and  success  to  the  Proofreaders'  Cor¬ 
ner,  I  am 

Yours  sincerely 
John  Hull 

314  Notre  Dame  Avenue 
Winnipeg,  Canada. 

V _ 
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CHICAGO  11.  ILLINOIS,  U.  S.  A 


”^CARBON  DIOXIDE 
FIRE  EXTINGUISHER 

Model  FF4-V 


The  Right  Extinguisher  —  For  flammable 
liquids— motors— electric  tires — the  Randolph 
"4"  carbon  dioxide  unit  is  fast  and  safe— * 
instantly  discharges  an  icy  blanket  of  gas 
that  freezes  and  smothers  the  fire  completely, 
preventing  its  spread  and  damage  to  material. 

In  the  Right  Place— ^Convenient,  portable, 
light,  the  Randolph  "4"  is  quickly  available. 
Detaches  easily  from  its  vrall  bracket.  Guards 
periodic  work  that  is  fire  hazardous.  The  Ran¬ 
dolph  “4"  provides  positive  protection  —  it 
gets  to  the  fire  before  the  fire  gets  a  start. 

Quick  to  Operate  — No  valves  to  turn,  hoses 
to  adjust,  horns  to  swing  up,  the  Randolph  "4" 
is  panic  proof  — aimed  and  operated  with  one 
hand— the  rigid  horn  permits  accurate  aim— a 
touch  of  the  thumb  —  and  the  fire  is  out  1 

Leaves  No  Trace  — Randolph  "4"  carbon  di¬ 
oxide  gas  is  clean  and  harmless — not  a  trace  of 
deposit,  stain  or  contamination  remains  to  in¬ 
jure  machines,  affect  electric  motors,  damage 
material  or  destroy  chemical  formulae.  Con¬ 
venient  to  Get  — Prompt  delivery  to  all  essen¬ 
tial  industries.  Your  supply  house  probably 
has  them.  If  not — write,  telephone  or  wire — 
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Proofreaders’  Corner 

by  Albert  H.  Highton 


To  J.  H.,  Winnipeg,  Canada,  the 
“Corner”  expresses  hearty  thanks  for 
his  thoughtful  words  of  appreciation, 
published  on  page  46.  His  letter,  all 
the  more  kind  because  of  its  spon¬ 
taneity  and  timing,  added  fresh  cheer 
to  the  season  of  good  will.  A  happy — 
and  prosperous — New  Year  to  J.  H. 
and  to  all  our  readers! 


B.  ]\I.,  Portland,  Maine:  “(1)  Please 
give  the  proper  pronunciation  of 
cicada;  what  is  its  plural  form  ?  (2)  the 
pronunciation  of  robot,  and  its  origin? 
(3)  pronunciation  of  videlicet?’' 

(1)  Si-kay'da.  The  plural  is  cicadas 
or  cicadae.  (2)  Ro'bot  {not  -bo).  Its 
origin  is  found  in  the  play  of  Karel 
Capek,  “R.  U.  R.”  (Rossum’s  Uni¬ 
versal  Robots),  in  which  the  characters 
represented  are  mechanically  efficient 
and  brutal,  unredeemed  by  human 
qualities  of  charity  and  compassion. 
(3)  Vi-del'i-set  (i  as  in  hit). 


C.  R.,  Redbank,  N.  J.:  “What  is  the 
source  of  the  quotation,  ‘Convince  a 
man  against  his  will  and  he’s  of  the 
same  opinion  still’?” 

Samuel  Butler,  author  of  “Hudi- 
bras,”  wrote: 

“He  that  complies  against  his  will 
Is  of  his  own  opinion  still.” 


D.  P.  A.,  Milwaukee,  Wise.:  “Who 
authorized  the  Latinized  system  of  bo¬ 
tanical  classification?  When?” 

Carl  von  Linne  (Latinized  form, 
Linnaeus),  Swedish  botanist  (born 
1707,  died  1778),  devised  the  so-called 
binominal  nomenclature  under  which 
each  (botanical  and  zoological)  species 
has  a  double  scientific  name  (generic 
and  specific),  and  expounded  it  in  his 
“Genera  Planatarum,”  *^Species  Plan- 
atarum”  and  other  volumes. 
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KNIFE  HAS  A 
CONCAVE 
BEVEL  EDGE 

The  perfected  .002  inch  con¬ 
cave  bevel  that  features  the 
SWW  paper  trimming  knife 
makes  for  razor  sharpness 
and  clean  cutting. 

Another  SWW  feature  is  the 
special  method  of  heat  treat¬ 
ment— to  make  the  knife 
tough  and  edge  holding. 

Standard  equipment  for 
over  60  years  on  many 
of  America’s  leading  paper 
trimmers. 

Have  us  quote  you  on  an 
SWW  knife. 

SIMONDS  WORDEN  WHITE  CO. 

606  NEGUr  PUCE  .  DftYEON,  OHIO 
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Perhaps  you  needf  and  would  like  to  buy,  a 
Rosback  Pony  Rotary  Perforator.  If  it  were 
possible  we  would  be  glad  to  build  one 
for  you.  Under  present  conditions 
however  the  very  jew  Pony  Rotary  Per- 
jorators  available  are  being  carefully 
allocated  by  the  War  Production  Board. 

If  you  cannot  qualify  now  for  a  new  Pony 
Rotary  Perforator  but  do  have  a  Rosback 
Vertical  Perforator  that  needs  some  fixing 
up,  let  us  rebuild  it  to  bring  back  its  original 
efficiency.  We'll  be  glad  to  do  this  for  you, 
the  cost  is  reasonable,  and  your  Rosback 
dealer  can  accept  your  order  for  this  work 
under  your  AA2-MR0  Priority.' 


Of  course  you  will  never  be  able  to  obtain  the 
production  and  cost-saving  advantages  of 
a  Pony  Rotary  with  any  vertical  perforator. 
But  with  your  Rosback  Vertical  Perforator 
rebuilt  for  more  efficient  operation  it  will 
serve  you  well  for  the  duration.  And  later 
on  you'll  probably  be  able  to  obtain  a 
better  allowance  for  it  in  trade  for  the  Pony 
Rotary  Perforator  you'll  want  to  buy  as 
soon  as  new  machines  are  available. 

Write  or  phone  your  Rosback  dealer  today. 

If  you  haven't  made  his  acquaintance 
we'll  be  glad  to  put  you  in  touch  with  him. 


Buy 

Buy 


War  Bonds — 
MORE  Bonds 
—  today 


E  R  ROSBACK  COMPANY^  Benton  Harbor,  Mich. 

World's  Largest  Manufacturers  of  Perforators, 
Stitchers  and  Paper  Punching  and  Drilling  Machines 
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Postwar  Plans 

By  A.  C.  Aigner 

G,  J.  Aigner  Company,  Chicago 


★  Catalogs,  price  lists  and  sales-train- 
ing  manuals  offer  the  graphic  arts  a  po¬ 
tential  market  limited  only  by  the 
amount  of  paper  available,  which  just 
about  leaves  the  field  wide  open  from 
the  standpoint  of  postwar  business. 
Sales  managers  and  executives  of  the 
nation’s  largest  industries,  and  the 
smaller  ones  as  well,  are  now  prepar¬ 
ing  the  tools  with  which  they  will  get 
for  their  companies  the  increased  busi¬ 
ness  to  replace  war  contracts  or  war 
orders. 

To  the  salesmen  of  the  nation  will 
fall  the  job  of  distributing  the  com¬ 
modities  turned  out  by  American  in¬ 
dustry.  On  them  lies  the  responsibility 
for  building  up  a  back  log  of  sales 
orders  needed  to  keep  postwar  business 
from  slumping.  What’s  more  important, 
the  salesmen  of  the  nation  will  have  to 
create  desires,  distribute  merchandise, 
and  sell  like  fury  to  provide  employ¬ 
ment  for  the  millions  of  released  serv¬ 
ice  men,  who  by  their  valor,  will  have 
earned  the  right  to  work  for  a  living  in 
a  going  concern.  Obviously,  the  sales¬ 
men  have  a  great  responsibility  and  a 
real  job  to  do. 

In  order  to  train  salesmen  the  sales 
managers  will  have  to  supply  some 
carefully  planned  tools  so  that  the  best 
possible  selling  job  will  be  done.  This 
means  that  training  manuals,  catalogs, 
technical  books  of  explanation,  price 
lists,  and  a  whole  series  of  sales  ma¬ 
terials  for  sales  kits  must  be  developed. 

Anyone  who  has  lived  through  the 
preparatory  and  development  stages  of 
a  sales  manual  or  catalog  knows  that  it 
takes  time,  patience  and  plenty  of  hard 
work — plus  copy  changes — before  the 


finished  article  comes  off  the  presses 
and  is  ready  for  use  by  the  salesman. 

Here  then  is  the  postwar  hope  of  all 
printers  and  lithographers  who  are 
alert  to  their  own  sales  possibilities  as 
well  as  to  the  problems  of  their  cus¬ 
tomers.  The  groundwork  must  be  done 
now,  however,  and  not  after  the  war  is 
over  and  Victory  won.  Everyone  in  the 
graphic  arts  field  has  deplored  the  rush 
with  which  these  catalogs  and  training 
manuals  are  usually  turned  out  be¬ 
cause  it  is  obvious  that  hurry  up  proof¬ 
reading  and  presswork  are  not  condu¬ 
cive  to  high-quality  work. 

The  answer  to  rush  work  is  more  co¬ 
operation  between  the  printer  and  the 
sales  manager-customer.  By  working 
with  the  customer  from  the  beginning 
— helping  to  plan  effective  page  layouts, 
composition,  typography,  binding  and 
indexing,  it  is  possible  to  eliminate 
many  of  the  last  minute  “bugs”  that 
frequently  show  up.  Furthermore,  it 
means  that  all  the  experience,  “know¬ 
how”  and  production  knowledge  of  the 
printer  will  be  put  to  use  while  the 
work  is  in  process  and  not  as  an  after¬ 
thought. 

When  the  printer  pre-plans  a  catalog, 
manual,  or  a  price  list  with  the  cus¬ 
tomer,  he  assures  himself  of  less  head¬ 
aches,  a  better  looking  job,  and  usually 
he  clinches  the  order  before  anyone 
else  comes  in  on  it.  Nor  does  it  hurt 
to  remind  the  customers  that  increased 
sales  will  come  only  after  the  planning 
has  been  done.  Urge  the  sales  execu¬ 
tives  to  plan  their  printed  matter  now 
so  that  they  will  be  ready  for  postwar 
business  when  V-day  comes. 

V _ 
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BUY 


WAR 


official  Photo 
Signal  Corp$ 
V.  S.  Army 


SMICO  INKS  and  Special¬ 
ties,  developed  for  smooth 
performance  through  years 
of  research  and  experience 
in  ink  making,  give  finer 
results  in  the  pressroom. 


Inks  with  that  Sleight  Dif¬ 
ference  will  eliminate 
many  of  your  pressroom  ink 
problems. 


YiGTorar 


SLEIGHT  METALLIC  INK  COMPANIES 

NEW  YORK  e  PHILADELPHIA  e  WASHINGTON  e  CLEVELAND  e  CHICAGt 
MILWAUKEE  e  KANSAS  CITY  e  FORT  WORTH  e  LOS  ANGELES 


Budgeting  Is  Important 

( Continued  from  page  12) 

materials.  This  is  basically  the  revi¬ 
sion  one  must  follow  in  setting  bud¬ 
getary  quotas.  Printshops  differ  widely 
in  the  type  of  work  done,  requirements 
and  operating  methods;  hence,  one 
must  appraise  the  results  of  computa¬ 
tions.  We  offer  here  the  fundamentals 
of  budgetary  revision.  It  is  up  to  the 
printer  to  fix  reasonable  estimates  from 
computations  in  line  with  require¬ 
ments,  experience,  expectations. 

He  should  follow  this  method  of  in¬ 
ventory  computation  throughout  the 
year,  adjusting  the  figures  to  agree 
with  a  physical  count  when  taken.  Even 
if  he  does  not  budget,  it  is  wise  to 
start  computing  inventory  this  way  in 
order  to  note  the  trend  and  have  a 
reasonably  accurate  estimate  to  use  on 
the  monthly  profit  and  loss  statement, 
which  is  another  important  tool  of 
trade  today.  The  Alpha  and  Omega 
of  record-keeping  are  the  budget  and 
profit  and  loss  statement,  both  pre¬ 
pared  monthly.  Without  their  guid¬ 
ance  today  and  in  the  postwar  period, 
one  may  be  pretty  far  a-sea  and  not 
know  it.  Budgetary  figures  should  be 
checked  monthly  against  actual  per¬ 
formance  on  the  profit  and  loss  state¬ 
ment,  and  discrepancies  checked  care¬ 
fully. 

Once  the  sales  figure,  based  on  ma¬ 
terials  and  labor,  is  estimated,  one  can 
arrive  at  budgetary  figures  for  margin, 
overhead  and  net  profit  by  using  the 
overhead  ratio  to  sales  experienced  the 
previous  month,  but  he  first  should 
make  sure  he  pro-rates  all  expenses 
monthly.  For  example,  if  overhead  were 
25  per  cent  of  sales  in  February  and 
one’s  quota  for  March  has  been  set  at 
$5,000  sales,  then  one  should  esti¬ 
mate  overhead  for  March  at  $1,250,  or 
25  per  cent  of  $5,000.  If  labor  and  ma¬ 
terials  were  70  per  cent  of  sales  in 
February,  then  the  margin  is  obviously 


30  per  cent,  or  $1,500.  He  should 
deduct  $1,250  overhead  from  $1,500 
margin  and  he  will  get  $250  estimated 
net  profit,  or  5  per  cent  on  sales.  Now 
he  should  deduct  for  income  tax,  a 
factor  few  printers  consider  on  their 
budgets,  but  they  must  do  so  from  now 
on,  because  taxes  are  so  high.  He 
should  estimate  his  tax  monthly  and 
deduct  from  the  estimated  net  profit 
to  get  the  real  McCoy  on  his  pocket- 
profit.  One  can’t  spend  his  taxes — 
only  what’s  left  after  taxes  are  de¬ 
ducted. 

Price  control  and  other  wartime  reg¬ 
ulations  must  be  considered  when  pre¬ 
paring  the  1944  budget.  One  can’t 
budget  for  more  margin  so  readily  be¬ 
cause  price  control  may  restrict  it. 
That  is  another  reason  why  budgets 
and  profit  and  loss  statements  should 
be  prepared  and  analyzed  against  the 
experience  figures  of  1943,  the  first 
full  year  of  price  control.  Prewar  mar¬ 
gins  and  operating  ratios  used  in  bud¬ 
geting  and  profit  and  loss  analysis 
differ  from  the  figures  experienced  un¬ 
der  price  control.  Any  new  regulations 
that  will  affect  inventory,  volume  or 
margin  must  be  reflected  in  budgetary 
estimates.  Before  the  war,  one  didn’t 
have  to  worry  about  such  rulings  but 
now  he  must  keep  abreast  of  them  and 
weigh  their  effects  when  preparing  his 
budget.  Although  the  previous  month’s 
figures  are  the  most  dependable  yard¬ 
sticks  to  use  on  cost  of  materials  and 
labor,  margin  and  overhead,  it  is  also 
wise  to  consider  their  1943  ratios  be¬ 
cause  they  may  offer  helpful  sug¬ 
gestions. 

Printers  and  other  business  men  op¬ 
erate  in  a  black-out  today.  What  they 
may  bump  up  against  tomorrow  is  no 
longer  as  discernible  as  in  prewar  days. 
So,  obviously,  his  vision  dimmed  by 
many  abnormalities,  and  in  the  dark, 
the  printer  needs  a  white  safety  line 
to  keep  him  on  the  right  road.  That 
(Continued  on  page  72) 
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CAN  I  COUNT  ON 


THE 


JOUKTH 

tOAM 

omve? 


With  tremendous  invasion  plans  going  forward  daily 
Uncle  Sam  needs  help  from  the  home  front  now  as  never  before. 

That's  the  reason  for  the  Fourth  War  Loan  Drive  wluch  starts  this 
month.  And  it's  a  golden  opportunity  for  us  to  put  annihilating  power  . 
behind  our  fighting  boys  through  the  sheer  force  of  our  money.  Dollar  power  is 
now  beating  our  enenues  on  every  front .  . .  dollar  power  in  our  preponderance 
of  guns,  planes,  tanks,  ammunition  ...  an  advantage  that's  exclusively  ours.  Let's 
hold  it!  Let's  get  behind  this  Fourth  War  Loan  Drive  with  an  overwhelming 
avalanche  of  our  devastating  dollars  .  .  .  let's  buy  EXTRA  War  Bonds  ...  to  back 
the  boys  .  .  .  facilitate  the  invasion  .  .  .  and  clinch  an  earlier  Victory. 


NYGREN-DAHLY  COMPANY 

218-230  N.  JEFFERSON  STREET  •  CHICAGO,  ILLINOIS 

PAPER  DRILLS  •  PUNCHES  •  PERFORATORS  *  STITCHERS 


A  New  Yardstick 

(Continued  from  page  14) 

simplified.  The  conservation  of  pulp  can 
be  accomplished  thus: 


rived  by  mills  and  jobbers.  Floor 
stocks  are  at  an  all  time  low ;  the  period 
of  change-over  will  be  shorter  now 
than  any  time  in  the  future. 

2.  The  broken  package  question.  It 


Proposed  Basis 

Proposed  Basis  Present  Basis  ( 1000  sheets) 

(1000  sheets)  (500  sheets)  Actual  Weight 

25  x  40  —  140  25  x  38  —  70  (Book)  133.0 

25x40—  80  17  x22  —  16  (Bond)  30.0 

25  x  40  —  180  20  X  26  —  50  (Cover)  93.5 

25x40  —  270  25^x30y2  — 110  (Index)  _  210.0 


The  idea  thus  demonstrated  would, 
of  course,  be  projected  through  all  the 
various  sizes  now  manufactured  in  each 
type  of  paper.  The  proposed  reduction 
in  weight  in  many  cases,  is  within  the 
variation  now  permitted  in  trade  cus¬ 
toms.  We  have  all  run  66.5  lb.  book 
paper  for  70,  or  15  lb.  bond  for  16, 
without  being  aware  of  it.  The  proposal 
is  to  change  only  the  basis  weights  (the 
yardstick)  and  not  the  present  stock 
sizes  of  papers.  If  you  need,  let  us  say, 
IV2  reams  of  35x45 — 116  (basis  70) 
enamel  for  a  job,  you  will  order  3750 
sheets  of  35x45,  substance  140.  The 
delivery  would  weigh  and  be  billed  at 
(3.75  X  35  X  45  X  140) 

827  lbs.  - . 

(  1000  ) 
Paper  catalogs  would  contain  tables 
of  weights  per  thousand  sheets  instead 
of  weights  per  ream,  thus  reducing  the 
above  process  to  3.75  x  220.5.  Conver¬ 
sion  from  thousands'  to  reams  and  back, 
the  greatest  single  cause  of  error  in  the 
industry y  would  be  eliminated. 

Thus  far,  only  four  objections  to  the 
change  have  been  presented: 

1.  The  necessity  for  immediately  re¬ 
printing  all  paper  catalogs.  Since  most 
catalogs  are  now  in  looseleaf  form  with 
dated  pages,  it  is  easy  to  determine  the 
fact  that  few  pages  are  used  for  more 
than  six  months  under  existing  condi¬ 
tions.  The  labor  required  to  edit  pres¬ 
ent  catalogs  should  be  contributed 
gladly  in  return  for  the  benefits  de- 


has  been  suggested  that  a  flat  charge 
for  each  broken  package  purchase, 
rather  than  a  higher  pound  price,  would 
be  equitable  to  all  printers  and  satis¬ 
factory  to  the  jobbers,  if  1000  sheet 
packaging  became  part  of  this  plan. 
Any  rule  worked  out  by  the  mills  or 
WPB  and  strictly  adhered  to,  will  af¬ 
fect  all  of  us  equally. 

3.  To  gain  a  pulp  saving  on  news¬ 
print,  a  change  in  our  present  tariff 
law  regarding  certain  weights  would  be 
required.  Why  not?  Tariff  laws  are  not 
sacred  and  there’s  a  war  on ! 

4.  During  the  transition  period,  our 
estimators  would  be  in  a  dither.  In 
reply  to  this  objection,  I  can  only  say — 
“Ask  your  estimator  for  his  opinion.’* 
Those  canvassed  so  far  have  all  been 
enthusiastic  in  their  approval  of  the 
idea. 

Here  is  an  opportunity  to  make  a 
major  improvement  in  our  working 
tools  and  accomplish  a  real  saving  in 
paper.  Are  you  going  to  “let  the  other 
guy  take  care  of  it”  or  depend  on  your 
association  president  to  start  the  wheels 
in  action?  If  you  do,  the  result  will  be 
the  same  as  it  has  been  for  twenty- 
seven  years;  this  time  it  will  hurt,  for 
we  will  have  5%  less  paper  to  print. 
Let’s  prove  that  the  Graphic  Arts  In¬ 
dustry  can  pull  together.  Get  behind  the 
effort  of  the  Joint  Committee,  vocally 
and  financially. 

V _ 
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Black  as  Night  but  it 

WON'T  OFFSET 

You've  seen  heavy  forms  like  that  •  .  •  lots 
of  ink  . . .  and  lots  of  trouble.  Well,  sir  . . . 
that's  just  the  kind  of  a  job  Wotta  Blacks  can 
lick  without  half  trying,  for  they're  super 
black  with  a  lot  of  extra  mileage  .  .  .  and 
they  won't  offset. 

That's  what  we  mean . . .  won^t  offset.  And 
we  can  prove  it.  Just  try  Wotta  Blacks  on 
your  next  job  . . .  any  iob  . . .  and  if  you're 
not  satisfied,  we'll  refund  every  cent  you 
paid  us. 

Wotta  RlacUi 

They're  Guaranteed 


Wail  Coupon  for  Free  Trial  Offer 
I.  I.  KELLY  CO. 

1927  N.  Pitcher  St.,  Kalamazoo,  Mich. 

O. K.-T0II  us  about  your  FREE  TRIAL 
OFFER  ON  WOTTA  BLACKS. 

P. S. — Don't  forget  my  free  copy  of  "DOPES." 


KALAMAZOO 
.  ,  MICHIGAN 


Moisture  on  Rollers 

I  ran  into  considerable  trouble  the 
other  day  during  an  intense  humid 
period,  with  the  rollers  on  the  press 
failing  to  pick  up  and  distribute  the 
ink.  After  waeting  a  day,  I  made  a  long 
distance  call  to  the  roller  manufacturer, 
who  solved  the  problem  for  me  in  the 
following  manner. 

During  extremely  humid  periods,  the 
rollers,  especially  new  ones,  become 
contaminated  with  surface  moisture 
that  gasoline  will  not  remove.  For  an 
emergency  measure,  dust  the  rollers 
thoroughly  with  powder  of  Magnesium 
or  powdered  Magnesium  Carbonate 
(purchased  at  any  drug  store),  wash 
off  with  white  gasoline  and  place  the 
rollers  before  an  open  heater,  being 
careful,  however,  to  keep  them  far 
enough  away  so  that  the  heat  will  not 
melt  them.  It  would  not  be  wise  to 
make  a  daily  practice  of  the  use  of  the 
powder  as  this  may  tend  to  dry  out  the 
surface  pores  to  the  extent  the  compo¬ 
sition  might  crack  or  disintegrate. 


It  is  suggested  that  during  humid 
periods  and  when  the  rollers  are  not 
contaminated  with  surface  moisture 
(as  at  the  end  of  the  day’s  run  and 
after  the  press  has  been  washed  up) 
they  be  covered  with  a  film  of  machine 
oil — not  lube — or  vaseline.  Continued 
use  of  lube  oil  or  cup  grease  will  grad¬ 
ually  “kill”  the  necessary  tack  of  the 
composition  roller.  The  next  day  wash 
again  with  clear  gasoline  and  then  put 
on  the  ink.  Brower 

Mercedes^  Texas 

V  _ 

Hairlines  on  Lino  Forms 

On  linotype  forms  where  hairlines 
are  not  too  bad,  they  can  be  pushed 
down  so  they  don’t  print  by  pulling  an 
impression  on  scrap  stock  using  more 
squeeze.  This  pushes  down  the  hair¬ 
lines  without  damaging  the  type.  We 
generally  feed  in  several  thicknesses 
of  an  old  newspaper  . 

William  li.  Owens 
Meade,  Kansas 

V  _ 


OHIO  KNIVES 


OHIO  KNIFE  CO.  •  CINCINNATI  23.  OHIO 


OK  BLACK  ARROW 


TRIMMER 
KNIVES 

A  special  heat  treatment  of  the  steel 
assures  you  of  extra  long  life  between 
grinds  and  a  tough  edge  for  all  cutting. 
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War  plant  printing  gets  first  call  these 
days.  You  can’t  take  chances  on  miss¬ 
ing  your  delivery  date.  And  that  means 
you  can’t  take  chances  on  paper. 

No  wonder  so  many  war-busy  print¬ 
ers  use  dependable  fast-feeding  Man¬ 
agement  Bond,  a  watermarked  Ham- 


MANAGEMENT 

BOND 

A  HAMMERMIli  PRODUCT 


mermill  product  that  keeps  your  costs 
down  and  your  customers  satisfied. 

Management  Bond  is  quickly  avail¬ 
able  through  your  Hammermill  Agent 
in  white  and  colors,  in  standard  weights 
and  sizes.  Send  for  Management  Bond 
portfolio  of  printed  forms. 


Hammermill  Paper  Co. 
Erie.  Pa. 


Please  send  me — free — ^the  Management  Bond  port¬ 
folio  of  printed  forms. 

Name . 

Position . 

(Please  attach  to  your  business  letterhead)  cam-m-ja 


[j^HWS  ^elccueA 


Revised  Paper  Orders 

The  News  Letter  of  December  28,  1943, 
issued  by  the  United  Typothetae  of  Amer¬ 
ica,  carried  the  following:  “The  informa¬ 
tion  given  below  is  official,  although  the 
orders  have  not  yet  been  released.  The 
proposed  limitations,  in  every  instance,  are 
in  accord  with  the  recommendations  sub¬ 
mitted  to  the  War  Production  Board  by 
industry  advisory  committees  representing 
the  several  printing  and  publishing  indus¬ 


tries.  They  are  contained  in  amendments 
to  the  orders  L-240,  L-241,  L-244,  and 
L-245.” 

The  Orders  have  been  amended  on  De¬ 
cember  30,  and  are  in  effect  just  as  outlined 
on  this  page.  Because  of  the  detailed  in¬ 
formation  contained  in  the  amendments, 
however,  we  suggest  the  reader  obtain  a 
copy  of  the  Limitation  Order  that  affects 
him. — Editor. 

V _ 


L-241  Commercial  Printing 


If  Your  Quarterly  Usage  in  1941  Was:  1944  Quota 

Less  than  10  tons . No  reduction  for  1944. 

More  than  10  tons  but  not  more  than  IZYs  tons . 10  tons  per  quarter. 

All  other  printers . 75%  of  1941  base  use. 


You  already  know  that  you  are  restricted  by  a  40%  cut  on  greeting  cards  and  illus¬ 
trated  post  cards — 33J^%  cut  on  displays — 40%  cut  on  wallpaper.  These  cuts  are  con¬ 
tinued. 

L-244  Magazines 


If  Your  Quarterly  Usage  in  1942  was: 

Average — 5  tons  or  less . 

More  than  5  tons  but  not  more  than  27.8  tons. 

.Ml  other  magazine  publishers . 


L-245  Books 

If  You  Used  in  1942: 

Less  than  20  tons . 

20-100  tons  . . 


All  other  book  publishers 


1944  Quota 

•  No  reduction  for  1944. 

.90%  of  quarterly  base  or  S 
tons — whichever  is  larger. 

..75%  of  quarterly  base  or  25 
tons — whichever  is  larger. 

1944  Reduction 

..No  reduction  for  1944. 

..No  reduction  on  first  20  tons — 
15%  cut  on  amount  above  20 
tons. 

..25%  cut  on  1942  base  usage. 


L-240  Newspapers 

If  You  Use  per  Quarter: 

Less  than  25  tons . 

25  tons  but  not  over  125  tons . 

125  tons  but  not  over  250  tons . 

250  tons  but  not  over  500  tons . 

500  tons  but  not  over  1,000  tons . 

Over  1,000  tons  . 


1944  Reduction 
No  reduction  for  1944. 

4%  of  the  amount  over  25  tons. 
8%  of  the  amount  over  125 
tons. 

12%  of  the  amount  over  250 
tons. 

20%  of  the  amount  over  500 
tons. 

24%  of  the  amount  over  1,000 
tons. 
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YOUR  ^aLend.a*L± 

WITH  FRANKLIN  PLATES 


The  Franklin  catalog  shows  over  318  calendar 
designs.  This  No.  37  catalog  is  the  most  com¬ 
plete  showing  of  calendar  plates  in  over  75 
years  of  service  to  printers. 

You’ll  find  old  favorites,  the  most  modern 
treatments,  and  new  ideas  in  calendars — single 
month  plates,  yearly,  18  and  24-month  p^tes, 
three  months  at  a  glance  plates  to  fit  business 
cards,  wall  hangers  and  books.  All  accurate  and 
easy  to  read. 

Almanac  plates,  authentic,  informative,  accu¬ 
rate,  in  many  standard  sizes. 

Weather  and  moon  phase  information,  histor¬ 
ical  and  astrological  data  for  calendar  pad 
manufacturers. 

Write  for  information.  Send  25c  for  catalog, 
(amount  to  be  credited  on  first  order). 

THE  FRANKLIN  COMPANY 

810  W.  Van  Buren  St.,  Dept.  G,  Chicago,  III. 
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V.zzi  zz  3  Roberts 


For  numbered  work  is  easy  and  profit¬ 
able  too*  when  you  use  Roberts  typo- 
graphicnumberingmachines  because: 

1.  The  investment  required  for  new  Roberts  ma¬ 
chines  is  small. 

2.  Machine  life  is  long  because  plunger  drives  ac¬ 
tuating  pawl  swin^  directly — thus  eliminating  lost 
motion  and  minimixing  wear. 

3.  These  machines  are  available  at  the  low  prices 


snown  oeiow. 

5  WheeL  Model  27 — $12.00  less  40% — $7.20  net 

6  WheeL  Model  28— $14.00  less  40%^8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantfties. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


Meeting  of  Joint  Committee 

★  Forty-four  printing  industry  leaders  from 
nineteen  cities  attended  a  meeting  held 
December  13  in  Pittsburgh  under  the 
auspices  of  the  Joint  Committee  on  Gov¬ 
ernment  Relations  of  the  Commercial  Print¬ 
ing  Industry  to  organize  a  program  for  ob¬ 
taining  a  fair  allocation  of  paper  for  the 
commercial  printing  industry.  Those  pres¬ 
ent  learned  that  for  the  next  quarter  there 
is  not  likely  to  be  any  additional  “end 
use”  restrictions  on  paper,  but  that  every 
printer  must  conserve  enough  paper  to  care 
for  all  of  his  customers. 

At  the  end  of  the  full  day’s  session  a 
resolution  was  adopted  pledging  the  indus¬ 
try’s  cooperation  to  increase  wood  pulp 
production  and  conserve  existing  paper. 

It  was  announced  that  fifteen  cities  in 
addition  to  New  York  and  Chicago  had 
endorsed  and  were  financing  the  program 
of  the  Joint  Committee.  Other  cities  were 
given  pledges  for  their  respective  associa¬ 
tions  to  approve.  Contributions  are  to  be 
on  the  basis  of  fifteen  cents  for  each  thou¬ 
sand  dollars  of  general  commercial  printing 
products  sold  in  each  city. 

The  principal  speaker  at  the  session  was 
A.  E.  Giegengack,  Public  Printer  of  the 
United  States,  who  told,  off  the  record,  of 
some  of  the  difficulties  he  faced  and  of 
what  the  industry  might  expect  in  the  way 
of  future  paper  supplies. 

He  said  that  the  difficulties  the  printing 
industry  now  finds  itself  in  with  respect  to 


paper  had  their  roots  in  the  failure  of  the 
printing  industry  to  plan  a  unified  program 
and  present  a  united  front  to  the  govern¬ 
ment  and  the  public.  He  endorsed  the 
Joint  Committee  wholeheartedly.  As  evi¬ 
dence  of  his  support  he  said  that  he  ex¬ 
pected  that  the  use  of  paper  by  govern¬ 
ment  agencies  would  be  cut  20  per  cent 
during  the  first  three  months  of  1944. 

James  F.  Newcomb,  Co-Chairman  of  the 
Committee,  who  presided,  described  the 
unfortunate  experiences  of  the  industry  in 
Washington  which  led  up  to  the  formation 
of  the  committee.  He  also  told  of  the 
favorable  reception  received  by  the  Joint 
Committee  and  the  cooperative  attitude 
now  being  shown  by  War  Production 
Board  officials. 

Bernard  Lichtenberg,  president  of  the 
Institute  of  Public  Relations  and  public 
relations  counsel  to  the  Joint  Committee, 
outlined  a  public  relations  program  de¬ 
signed  to  prevent  end  use  restrictions  of 
paper,  and  otherwise  meet  the  problems  of 
the  industry  at  this  time. 

In  order  to  broaden  the  representation 
on  the  Joint  Committee  five  additional 
persons  were  named  with  Co-Chairmen 
James  F.  Newcomb  and  Edwin  Lennox  as 
an  executive  committee.  The  recommenda¬ 
tions  of  the  nominating  committee  were 
adopted  unanimously.  Those  elected  to  the 
executive  committee  are :  George  Gannett, 
St.  Louis,  Missouri;  Donald  Boyd,  Hunt¬ 
ington,  West  Virginia;  Ralph  Thomas,  De¬ 
troit,  Michigan;  William  Forbes,  Boston, 
Massachusetts;  and  Harry  Ambrose,  Nash¬ 
ville,  Tennessee. 

Two  alternates  were  named.  They  are: 
Harold  Hill,  Cleveland,  Ohio  and  Charles 
Jensen,  Minneapolis,  Minn. 

The  Joint  Committee,  shortly  after  the 
meeting,  relayed  to  printers  of  the  country 
a  request  from  the  War  Production  Board 
that  printers  list  on  purchase  orders,  placed 
with  suppliers  and  paper  merchants,  where 
paper  is  going. 

( Continued  on  page  62) 
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IDEAL  FOR  AUTOMATIC  PRESSES 
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( Continued  from  page  60) 

The  Committee  stated  that  printers  gen¬ 
erally  can  cooperate  and  help  greatly  by 
giving  information  promptly,  accurately 
and  completely.  Assurance  is  given  that 
there  need  be  no  fears  of  discrimination  as 
civilian  uses  of  printing  papers  will  be 
handled  equitably. 

The  full  text  of  the  statement  sent  to  the 
Joint  Committee  by  WPB  follows: 

Printers  throughout  the  United  States 
are  being  asked  by  their  suppliers  and 
paper  merchants  to  list  on  their  purchase 
orders  where  paper  is  going.  This  listing 
consists  of  eight  broad  groupings. 

Group  1 — Direct  and  Indirect  Sales  to  Gov¬ 
ernmental  Agencies. 

A  direct  sale  is  one  in  which  the  pay¬ 
ment  for  the  unprinted  or  unconverted 
paper  is  made  by  the  Governmental  Agency. 

An  indirect  sale  is  one  in  which  the  un¬ 
printed  or  unconverted  paper  is  sold  and 
shipped  to  printers  or  converters  who  in 
turn  sell  the  product  to  the  Governmental 
Agency  or  on  order  sponsored  by  FEA. 
Group  2 — Direct  and  Indirect  sales  to 
Plants  Which  are  Producers  of  a  Defense 
Order. 

Group  3 — Sales  of  paper  for  the  following 
Services  :  not  included  in  Groups  1  and  2  : 

a.  Communication 

b.  Transportation  and  Public 
Utility 

c.  Educational 

d.  Technical,  Scientific  and  Man¬ 
agement 

e.  Health,  Welfare  and  Religious 

f.  Banks  and  Insurance  Com¬ 
panies 

Group  A — Sales  of  'Paper  for  use  by  Food, 
Drug,  Beverage  and  Tobacco  Proces¬ 
sors  ;  not  included  in  Groups  1  and  3 
inclusive. 

Group  5 — Sales  of  Sanitary  and  Food  Pres¬ 
ervation  Papers  for  Household  Use. 
Group  6 — Sales  of  Paper  for  trade  books 


and  publications  not  included  in  Groups 
1  to  5  inclusive. 

Group  7 — Sales  of  Paper  to  other  industrial 
and  business  users  not  classified  in 
Groups  1  to  6  inclusive. 

Group  8 — Sales  of  Paper  not  Otherwise 
Classified. 

It  is  not  the  intention  that  the  above 
grouping  should  constitute  a  priority  regu¬ 
lation  in  obtaining  paper,  but  rather  to 
provide  a  means  of  determining  where  paper 
is  going.  For  example,  it  was  not  intended 
that  a  printer  doing  work  for  a  concern  in 
Group  3-A  would  necessarily  have  prefer¬ 
ence  in  getting  paper  over  a  printer  doing 
work  for  someone  in  group  5  or  6. 

Through  the  printers  of  the  nation  the 
great  bulk  of  fine  papers  in  particular  reach 
the  ultimate  users.  The  printers,  rulers  and 
binders  are  the  fabricators  of  the  industry. 
They  are  the  ones  who  make  a  raw  mate¬ 
rial — paper — usable  to  the  commercial  and 
governmental  world.  They,  therefore,  are 
the  important  cogs  in  the  machinery  of  get¬ 
ting  necessary  information  back  to  the 
mills.  It  should  be  emphasized  that  it  is 
necessary  that  every  printer  give  the  infor¬ 
mation  asked,  no  matter  into  what  group 
the  user  falls,  or  he  will  have  difficulty  in 
getting  any  paper  at  all.  It  is  recognized 
that  many  printers  buy  stock  for  inventory 
and  they  don’t  know  at  the  time  of  pur¬ 
chase  where  the  paper  is  going  to  be  used. 
In  such  cases  they  should  give  the  best 
estimate  of  the  groups  into  which  their  cus¬ 
tomers  fall,  based  on  most  recent  past 
experience,  and  then  they  should  alter  and 
correct  this  pattern  each  month  to  keep  it 
current. 

Paper  merchants  must  get  this  informa¬ 
tion  so  they  in  turn  can  get  material  from 
the  mills.  Printers  are  not  only  helping 
themselves  but  helping  their  paper  mer¬ 
chants  by  cooperating  and  listing  the  broad 
groups  of  paper  usage. 

The  Joint  Committee  is  also  calling  upon 
all  printers  to  give  wholehearted  support 
to  the  drive  to  salvage  waste  paper. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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The  Joint  Committee  urges  every  print¬ 
ing  group,  association,  and  individual 
printer,  where  there  is  no  association,  to  get 
in  touch  with  the  local  newspaper  com¬ 
mittee  in  charge  of  the  drive  and  offer 
assistance  in  any  task  that  may  be  assigned. 

Collection  of  waste  paper  has  been  a 
regular  business  practice  with  progressive 
printers  for  many  years.  Their  knowledge 
of  this  type  of  salvage  material  for  re¬ 
process,  will  be  valuable  to  local  committee 
heads.  The  Joint  Committee  feels  that  there 
is  no  need  to  change  the  present  method  of 
printing  paper  waste  collection,  but  the 
printer  may  have  experience,  manpower  or 
other  resources  that  can  be  effectively  used. 

To  the  average  business  man  and  house¬ 
holder,  waste  paper  is  a  nuisance  in  peace¬ 
time.  Today  Americans  are  becoming  more 
conscious  of  the  fact  that  it  is  a  war  mate¬ 
rial  necessary  in  the  manufacture  of  essen¬ 
tial  equipment  for  the  armed  forces. 

Shipments  of  waste  paper  to  the  mills 
must  be  increased  at  least  167,000  tons  a 
month.  The  WPB  estimates  that  over 
1,250,000  tons  of  salvagable  paper  are 
available  every  month  and  that  half  of  this 
— or  667,000  tons — will  keep  the  mills  run¬ 
ning  at  peak  production. 

V _ 

Becomes  Vice-President 
★  Frederick  J.  Bittner,  president  of  The 
Photog^ravure  &  Color  Company  of  207- 
217  West  2Sth  Street,  New  York  City,  an¬ 
nounces  the  election  of  George  T.  Bailey  as 
vice-president  and  general  manager  of  The 
Photogravure  &  Color  Company. 

Mr.  Bailey  is  well  known  in  the  graphic 
arts  and  publishing  fields  as  the  president 
of  The  American  Institute  of  Graphic  Arts. 


Paper  Salvage  Campaign 

★  Chicago  citizens  were  called  on  recently 
to  save  every  scrap  of  paper  for  a  giant 
three-pronged  salvage  campaign  that  starts 
January  15. 

The  campaign,  which  is  sponsored  by 
the  Chicago  Newspaper  Publishers  Associa¬ 
tion,  and  is  backed  by  such  organizations 
as  the  Office  of  Civilian  Defense,  the  Ameri¬ 
can  Legion,  the  Teamsters’  Union,  the 
Illinois  Federation  of  Women’s  Clubs,  and 
the  Illinois  Manufacturers  Association  got 
under  way  at  a  meeting  held  December  28. 
Three  phases  of  the  campaign  call  for 
regular  pickup  at  the  city’s  public  and 
parochial  schools;  regular  curbstone  pick¬ 
ups  of  paper  salvaged  by  housewives;  and 
the  intensification  of  the  campaign  in 
flats  and  business  buildings. 

Among  those  present  at  the  meeting  were 
S.  F.  Beatty  of  the  Graphic  Arts  Associa¬ 
tion  of  Illinois  and  A.  F.  Lewis  of  the 
Graphic  Arts  Publishing  Company. 

V  _ 

Announce  New  Officers 

★  At  a  recent  meeting  of  the  Board  of 
Directors  of  Bingham  Brothers,  New  York 
City,  the  following  were  elected  vice-presi¬ 
dents  of  the  company:  Albert  H.  Miller, 
Benjamin  E.  Gates,  Kenneth  E.  Butler  and 
W.  H.  Brittingham,  Charles  Bingham  re¬ 
mains  as  president  and  Miss  Edna  L. 
Travers  remains  as  secretary  and  treasurer. 

It  was  announced  at  the  meeting  that 
the  company  had  established  executive  of¬ 
fices  in  the  Tribune  Building,  154  Nassau 
St.,  New  York  City.  Business  administra¬ 
tion,  advertising  and  sales  promotion  work 
will  be  directed  from  that  office. 

V  _ 


"PAR"  for  Printers — By  Kenneth  G.  McKieman 

The  recognized  authority  on  production  all  over  the  English-speaking  world.  An  euily 
understood  technical  work  on  printing  production  for  thinking,  busy  printing  ezecutlTco. 
Any  progressive  printing  plant  can  use  it  to  its  financial  profit. 

"PRINTED  PRODUCTS" 

A  service  for  accurate,  easy  pricing  of  commercial  printing.  Ehiablee  printers  to  price 
finished  jobs  or  to  estimate  with  assurance— check  independent  estimates — helps  to  gain 
customer  confidence.  Ask  about  our  “Guest  Trial" — places  you  under  no  obligation. 

TIMELY  "BULLETIN  SERVICE" 

Printers  all  over  the  country  are  puzzled  about  regulations  and  orders  that  they  caimot 
understand — send  for  ITIEE  Sample  Copy  of  this  printing  plant  management  bulletin 
that  helps  clarify — this  service  may  be  just  what  you  have  oeen  lo<Aing  for.  No  obliga¬ 
tion.  of  course. 

PRODUCTION  STANDARDS  CORP.,  737  North  Michigan  Ave.«  Chicago  11,  III. 
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null  you  can  mmc 

^ine  cu^  Q&lo^ 

economically  ! 


•  Goes  Trucolor  Prints  are  being  used  by 
Printers  everywhere  to  Dress  Up  their 
Printing  and  Step  Up  their  Profits.  They 
add  sparkle,  life,  color  and  interest  to  Menus, 
Booklet  Covers,  Advertising  Folders,  etc. 


•  To  assist  you  in  developing  this  business, 
to  tel  I  you  and  show  you  how  other  Printers 
everywhere  are  using  Pictures  advanta¬ 
geously,  we  have  arranged  a  Printers*  Pic¬ 
ture  Portfolio.  It  includes  more  than  1 6o  different  Pictures;  our  booklet  ''Pictures**; 
and  a  group  of  imprinted  Specimens. 


•  This  Printers’  Picture  Portfolio  is  priced  at  only  $1.00.  It  will  help  you  "Dress 
Up  Your  Printing  and  Step  Up  Your  Profits.**  Send  for  your  Portfolio  TODAY! 

Goes  Lithographing  Company  •  61  W,  eut  St.,  Chicago  21  •  SSB  Park  PL,  New  York  7 
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PUT  IT  OYER! 

"We  will  win  the  European  war 
in  '44.  The  only  thing  needed  is 
lor  every  one,  all  the  way  from 
the  front  line  to  the  remotest  ham¬ 
let,  to  do  his  or  her  full  duty,** 
says  Gen.  "Ike"  Eisenhower. 

That's  putting  a  large  share  of 
the  job  right  where  it  should  be 
...  on  the  shoulders  of  us  back 
here  at  home.  "Dee"  is  counting 
on  us.  Let's  not  fail  him.  Let's 
realize  there's  a  tremendous  fight 
ahead  .  .  .  and  let's  get  into  it 
tooth  and  nail  by  working  harder 
than  ever  .  .  .  and  by  getting  vig¬ 
orously  behind  the  Fourth  War 
Loan  to  Buy,  Buy,  Buy  More  War 
Bonds  to  make  "Ike's"  hopes  come 
true. 


BRACKETT 

1  STRIPPING  MACHINE 
*  COMPANY 

608  S  Ofjrborn  St.,  CHicaqo,  III. 
330  W.  42nd  St  .  New  YorW,  N  Y., 
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NYLON 

BRUSHES 

(Size  23^"  X  41/8") 

for  Halftones  and 
Type  Forms 

Will  definitely  outlast  the  ordi¬ 
nary  brush.  ^ 

$2.50  each 

★ 

Dealers  write 

★ 

Zimmer  Printers  Supply  Co. 

72  Beekman  St.,  New  York,  N.  Y. 


Handbook  of  Wartime  Papers 

★  To  answer  the  questions  “How  can  * 
paper  users  know  what  items  of  paper  are  ^ 
still  available  today — and  what  do  the  new 
‘lighter  weight’  papers  really  look  like?" 
Strathmore  Paper  Company,  West  Spring- 
held,  Massachusetts,  has  issued  something 
new  in  paper  sampling — a  “Pocket  Hand¬ 
book  of  Wartime  Papers.’’ 

This  book  is  an  ingenious,  easy-to-use 
display  of  all  Strathmore  Bonds,  Writings, 
Books  and  Covers.  Upon  opening  up  the 


AMERICAN 


Try  them  for  better  printing 
in  1944,  You'll  like  them. 


AMERICAN  ROLLER  CO. 

1342  North  Halsted  St.,  Chicago,  III. 
225  N.  New  Jersey  SU,  Indianapolis,  Ind. 


Alloy  gj:. 

Paper 

Longer  Service  between  grinds 
their  edg^^  maktt  these  knives 
a  popular  choice. 


Intmrifvrattd  1891  (i 

The  Wapdkoneta  Machine  Co.  ^ 
Wapakoneta,  Ohio 
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Color  and  the  War 

★  “Color  in  the  War”  is  the  title  of  the 
third  edition  of  PAC  in  PRINT,  published 
by  the  Printing  and  Advertising  Clinics  of 
the  General  Printing  Ink  Corporation,  100 
Sixth  Avenue,  New  York  13,  N.  Y. 

The  booklet  discusses  the  job  that  color 
is  doing  in  the  war  effort.  Egmont  Arens, 
industrial  designer,  discusses  in  fascinating 
manner  “engineered  color”  as  a  new  tool 
in  connection  with  the  war  front;  and 
Faber  Birren,  industrial  color  consultant, 
tells,  as  he  well  can,  of  the  solution  of  many  j 
war  production  problems  through  the  in¬ 
telligent  use  of  color.  “Printing  and  Morale” 
is  the  title  of  the  third  article,  written  by 
Fred  G.  Rudge,  president  of  William  E. 
Rudge’s  Sons,  New  York  City.  In  it  Mr. 
Rudge  discusses  the  wartime  need  of  color 
in  printing  and  in  the  sale  of  present-day 
“concepts.” 

All  three  articles  are  stimulating  and 
should  prove  of  interest  and  help  to  printers. 

Copies  of  the  booklet  are  available  upon 
written  request  to  Herbert  Kaufman,  Di¬ 
rector  of  Printing  and  Advertising  Clinics. 

V _ 

G.  P.  1.  Appointments 

★  General  Printing  Ink  Corporation,  100 
Sixth  Avenue,  New  York  13,  N.  Y.,  an¬ 
nounces  the  appointment  of  Frederick  W. 
Clayton  as  purchasing  agent  of  the  Cor¬ 
poration. 

Mr.  Clayton  started  his  ink  career  in 
1910.  He  joined  the  American  Printing 
Ink  Company  in  1913,  and  was  its  vice- 
president  when  the  General  Printing  Ink 
Corporation  was  formed.  Later  he  became 
active  in  other  divisions,  in  executive 
capacities,  the  most  recent  one  being  with 
General  Industrial  Finishes  Division. 

The  Corporation  also  announces  the  ap¬ 
pointment  of  Charles  R.  Sherman,  formerly 
director  of  purchasing  for  the  Corporation, 
to  the  general  managership  of  its  General 
Industrial  Finishes  Divisions. 

Mr.  Sherman’s  background  includes 
many  years  of  experience  in  the  ink  indus¬ 
try  as  well  as  industrial  finishes  and  pro¬ 
tective  coating  experience.  Prior  to  his 
present  appointment,  Mr.  Sherman  was 
sales  promotion  manager  for  the  Geo.  H. 
Morrill  Company  Division  of  the  Corpora¬ 
tion,  in  charge  of  color  sales  in  the  U.S.A. 

V _ 


REX  REAM 
REMARKS: 


Sorg  has  specialized  in  manufac¬ 
turing  paper  for  a  variety  of  pur¬ 
poses  —  Special  papers  for  all 
types  of  converting.  SORG  can 
make  practically  any  special 
paper  you  want,  in  addition  to 
fine  printing  papers.  And,  heavy 
or  light,  it’s  always  right!  Wire 
or  phone  your  needs;  we  are 
here  to  serve  you. 

Manufacturers  of  a  wide  variety  of  Fourdrinier  and 
Cylinder  papers  .  .  .  Specially  constructed  papers 
to  meet  individual  orders. 

THE  SORG  PAPER  COMPANY 

MIDDLETOWN,  OHIO 
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^^Sharpshooting'^  at  Flames 

Realizing  that  speed  and  maneuverabil* 
ity  are  all-important  in  combating  the 
sudden  “spot”  fires  that  constantly  men¬ 
ace  graphic  arts  plants,  Randolph  Lab¬ 
oratories,  Inc.,  8  E.  Kinzie  Street,  Chicago, 
has  produced  a  carbon  dioxide  fire  ex¬ 
tinguisher  that  requires  only  one  hand  in 
operation — from  the  moment  the  unit  is 
grasped  until  the  fire  is  completely  out. 

“Model  FF-4,”  latest  in  Randolph’s  4  lb. 
CO3  series,  features  a  self-aimed,  fixed 
discharge  horn,  and  a  thumb-operated  trig¬ 
ger  valve  that  releases  a  penetrating  blanket 
of  carbon  dioxide — a  gas  that  smothers  fires 


in  an  instant.  This  new  designing,  “exclu¬ 
sive”  with  Randolph  Laboratories,  is  said 
to  make  Model  FF-4  one  of  the  fastest- 
firing  extinguishers  manufactured. 

The  operator,  as  though  aiming  a  .45 
revolver,  grasps  the  extinguisher’s  arched- 
steel  handle,  while  the  thumb  presses  the 
trigger  directly  above.  The  fire-resistant 
horn,  permanently  regulated  to  fixed  firing 
position,  eliminates  the  necessity  of  making 
aiming  adjustments.  One  hand  is  free  for 
precautionary  measures,  and  the  chances 
of  “operator’s  panic”  are  greatly  reduced. 

According  to  the  announcement,  many 
plants,  engaged  in  fire-hazardous  produc¬ 
tion,  have  employed  the  carbon  dioxide  4 
lb.  extingfuishers  in  a  dual  protection  sys¬ 


tem.  Some  units  are  permanently  bracketed  i 
at  specified  intervals,  to  guard  fixed  ma-  1 
chinery,  while  many  others  are  held  in  I 
reserve  to  be  “shifted”  in  covering  periodic  ( 
fire-hazardous  work.  t 

V..._  I 

Sorg’s  “Since  1852”  i 

★  Each  year  the  Sorg  Paper  Company  in  | 
Middletown,  Ohio,  publishes  a  booklet  en-  j 
titled,  “Since  1852,”  for  its  clients  and 
would-be  clients.  Each  year  it  has  re¬ 
ported  colorfully  and  handsomely  on  a 
variety  of  subjects,  like  aviation  and  art.  { 

But  this  year’s  edition  is  more  than  just  t 
artistically  and  mechanically  fine.  It  is  hope-  | 
ful  and  inspiring.  It  talks  with  a  great  | 
poetic  style  about  a  great  subject.  It’s  t 
about  America — and  its  theme  is  “We  Can  t 
Do  Anything!”  ^ 

“It’s  only  natural,”  writes  J.  A.  Aull,  . 
president,  in  the  foreword,  “that  in  the  j, 
middle  of  a  hard  war,  people  may  begin  ^ 
to  wonder  whether  our  species  can  do  any-  j: 
thing  better  than  butcher  itself.  Is  there  ? 
any  progress?  What  can  we  do  except  be  ' 
miserable?” 

And  then  he  writes,  “The  face  of  Amer¬ 
ica  proves  what  men  can  do.  We  can  do 
anything!  The  miracles  promised  for  the 
future  are  not  a  speck  on  what  we  have 
already  accomplished.  The  seeds  of  a 
great  and  good  tomorrow  are  already 
planted  in  the  American  earth ;  planted  by 
men  who  have  done  the  impossible,  again  ' 
and  again!  Look  at  America,  and  you’ll  j 
have  to  confess  that  we  can  make  a  good  £ 
world,  if  we  set  our  minds  to  it!”  | 

In  terse  blank  verse  each  page  portrays  v 
man’s  achievements,  from  agriculture  to  the  ^ 
zeniths  of  the  cities,  and  with  a  hopeful 
and  assuring  air  it  concludes :  “The  un¬ 
believable  realities  of  tomorrow  are  on  the 
planning  boards  of  today.” 

For  perhaps  the  first  time  in  the  paper 
industry,  Sorg  has  created  through  its  ad¬ 
vertising  agency,  Ralph  H.  Jones  Com¬ 
pany,  a  booklet  that  is  strikingly  different. 


(PRINTERS’  CARBON  PAPERS  OF  QUALITY, 

ICoiiipl«t«  Um:  One-time  carbons,  both  rolls  and  flat  reams.  Carbonized  half-  1 
tone,  news,  book  papers.  Pencil  carbons  in  all  weights  and  grades.  Typewriter  I 
I  carbons.  Inked  ribbons.  Established  1912.  | 

1  FRYE  MANUFACTURING  CO.  DES  MOINES  4,  IOWA  | 
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We  Have  Traveled  a  Long 
Way  Since  1826 


It  was  a  Bingham  achievement  in  1826  which  produced  the  first  printing 
roller.  Today,  many  types  of  rollers  are  necessary  to  cover  the  wide 
range  of  press  requirements,  and  Bingham  Brothers  Co.  supply  them  all. 
For  the  Lithographer  too,  we  manufacture  the  most  complete  Une  of 
rollers  and  roller  supplies  in  America. 


I 


BINGHAM  BROTHERS  COMPANY 

SINCE  1826 

C  t'eiy  /(a //ei 


406  PEARL  STREET,  NEW  YORK 
Philadelphia  Rochester 


I 


Garwood 


Baltimore 


Newark 


Direct  Advertising 
and  the  Printer 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not 
only  to  an  understanding  of  your 
own  advertising  but  also  will  aid 
you  in  preparing  your  customers 
advertising. 

Price  $1.00 


The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago  5,  IH. 


WANTED! 

Our  client  wants  to  purchase 
at  once,  for  cash,  a 

CASE 

BINDERY 

All  communications  will  be  an¬ 
swered  promptly  and  will  be 
held  in  strict  confidence. 

Address 

HARRY  E.  CLARKE 
Advertising  Agency,  Inc. 

153  North  Michigan  Avenue 
CHICAGO  1,  ILLINOIS 
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IV.  C.  Brown,  mechanical  superintendent 
of  the  Minneapolis  Star  Journal  and  Trib¬ 
une,  was  swamped  with  visitors  recently 
as  he  recuperated  from  a  surgical  opera¬ 
tion.  Men  from  all  mechanical  departments 
presented  him  with  a  framed  motif,  pledg¬ 
ing  their  utmost  efforts  during  his  illness. 
Those  who  signed  and  made  the  presenta¬ 
tion  are  left  to  right:  Ed  O’Neil,  press¬ 
room;  Charles  McGuire,  Pete  Seemon, 
stereotype ;  Leo  Bord,  engraving ;  Sam 
Hanson,  pressroom;  Pete  Lucier,  Al 
Noyes,  composing  room;  Don  Little,  stereo¬ 
type;  Dave  Curriden,  engraving;  Bill 
Davies  and  Fred  Curie,  composing. 

V _ 

Takes  Over  Fountain  Divider 

★  The  exclusive  manufacturing  and  dis¬ 
tributing  rights  to  the  Flinker  Fountain 
Divider  has  recently  been  obtained  by  The 
Printing  Machinery  Company,  436  Com¬ 
mercial  Square,  Cincinnati,  Ohio. 

The  patented  features  of  the  Flinker  Di¬ 
vider  employ  the  use  of  a  resilient  blade 
which  permits  adjustments  to  take  up  ir¬ 
regularities  of  the  ink  fountain.  This  con¬ 


struction  makes  possible  a  leak-proof  di¬ 
vider. 

The  Flinker  Divider  was  invented  by  the 
late  George  H.  Flinker  and  was  more  re¬ 
cently  manufactured  by  the  Flinker  Ink  Di¬ 
vider  Company,  now  dissolved. 

The  Printing  Machinery  Company  ex¬ 
pects  to  make  the  Flinker  Fountain  Divider 
available  to  printers  and  publishers  as  soon 
as  present  restrictions  permit  the  acquisi¬ 
tion  of  the  necessary  materials  and  its 
manufacturing. 

V  _ 

Lambert  Joins  Huber 

★  J.  M.  Huber,  Inc.,  manufacturer  of  print¬ 
ing  inks,  460  West  34th  Street,  New  York 
City,  announces  that  Eugene  V.  Lambert 
has  joined  the  organization  and  will  act  as 
publishers'  adviser  for  the  company. 

Mr.  Lambert  is  well  known  in  the  adver¬ 
tising  and  publication  fields.  He  was  con¬ 
nected  for  many  years  with  Editor  and 
Publisher  as  an  advertising  representative, 
and  previously  was  classified  advertising 
manager  for  the  old  New  York  Herald 
and  the  Evening  Telegram. 

V  _ 

Organize  Trade  Sales  Division 

★  Effective  January  1,  1944,  the  Trade 
Sales  Division  of  Interchemical  Corporation 
became  the  official  outlet  for  all  consumer 
products  developed  by  Interchemical,  its 
divisions  and  subsidiaries,  with  home  of¬ 
fices  and  factory  at  Paterson,  New  Jersey. 

V  _ 

“ Beware  of  little  Expences;  a  small 
Leak  mil  sink  a  great  Ship.” 

.  .  .  Benjamin  Franklin 


JVFp  19x25  OFFSET  FBESS 

After  the  war  the  Jeep  Press  will  be  built  in  t 
plant  tliat  has  built  good  machinery  for  the 
Graphic  Arts  for  over  THREE  QUARTERS  OF 
A  CENTURY.  The  Jeep  press  has  been  engi¬ 
neered  by  one  of  the  foremost  Offset  Press  de¬ 
signers  in  the  country.  Ink  Distribution  will 
handle  any  kind  of  work.  Feeder  can  be  changed 
from  one  job  to  another  in  a  iiffy.  This  preos 
does  not  lose  a  sheet  when  it  trips,  convenience 
for  cleaning  the  impression  cylinder,  sturdy,  fool¬ 
proof  workmanship,  coupled  with  other  mechani¬ 
cal  improvements.  INVESTIGATE, 

MOUNT  VERNON  PRESSES 

111  E.  Grand  St.  Mount  Vernon,  N.  Y. 
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Latest  on  Postal  Rates 

★  Despite  Postmaster  General  Walker’s  op¬ 
position  to  the  entire  postal  rate  increase 
section  of  the  revenue  bill,  the  Senate  Fi¬ 
nance  Committee  deleted  only  the  provi¬ 
sions  which  proposed  doubling  third  class 
rates  on  printed  matter,  and  reported  the 
bill  to  the  Senate  with  the  other  postal 
rate  increases  intact. 

Elimination  of  increases  in  third  class 
rates,  however,  will  prove  of  vast  import¬ 
ance  to  users  and  producers  of  printed  ad¬ 
vertising.  It  was  the  energetic  efforts  of 
the  National  Council  on  Business  Mail,  the 
Direct  Mail  Advertising  Association  and 
other  groups,  coupled  with  Postmaster 
Walker’s  statements  before  the  committee 
that  were  largely  responsible  for  this  con¬ 
cession. 

It  appears  likely  that  the  bill  in  its  re¬ 
vised  form  will  pass  the  Senate.  It  will 
then  go  to  conference  between  House  and 
Senate  and  the  compromise  bill  will  then 
go  back  to  both  House  and  Senate  for  final 
enactment. 

At  the  present  time  the  postal  section  of 
the  bill  provides  for  increasing  the  local 
first-class  letter  rate  from  2  to  3  cents, 
airmail  from  6  to  8  cents,  money  orders 
from  6-to-22  cents  to  lO-to-37  cents,  and 
registered  mail  from  IS  cents-to-$1.00  per 
article  to  20  cents-to-$1.35.  It  also  proposes 
to  double  the  insured  mail  and  C.O.D.  fees, 
and  place  a  tax  of  3%  on  all  parcel  post 
charges,  with  a  minimum  of  1  cent  per 
package. 

The  Postmaster  General  has  requested 
that  the  postal  section  be  deleted  from  the 
tax  bill  and  action  upon  the  proposals  de¬ 
ferred  until  the  Department  has  completed 
a  cost  survey  report  now  in  preparation. 


and  be  in  position  to  make  intelligent  and 
scientific  recommendations.  The  tax  bill  is 
slated  for  debate  and  action  by  the  Senate 
when  that  body  reconvenes.  Meanwhile  it 
is  to  the  interest  of  every  printer  to  contact 
his  senators  and  urge  them  to  support  Post¬ 
master  Walker’s  stand  and  defer  action  on 
postal  rates  until  the  cost  ascertainment 
survey  is  completed. 

V  _ 

Dayco  Makes  Appointments 

★  The  Dayton  Rubber  Manufacturing 
Company,  a  pioneer  in  rubber  and  synthetic 
rubber  development,  announces  the  ap¬ 
pointment  of  T.  C.  Davis,  formerly  man¬ 
ager  of  industrial  sales,  as  vice-president  in 
charge  of  mechanical  sales  planning  and 
experimental  sales.  T.  D.  Slingman,  New 
York  district  manager,  has  been  made  vice- 
president  in  charge  of  mechanical  sales. 

In  the  manufacturing  and  development 
divisions  of  the  company,  H.  S.  Mooradian, 
superintendent,  has  been  appointed  vice- 
president  in  charge  of  production  and 
Joseph  Rockoff,  chief  chemist,  has  been 
made  vice-president  in  charge  of  develop¬ 
ment. 

These  offices  have  been  created  by  Day- 
ton  Rubber  to  serve  expanding  markets 
and  new  product  development  and  in¬ 
creased  manufacturing  facilities  at  Day- 
ton,  Ohio  and  Waynesville,  North  Carolina. 

The  Dayton  Rubber  Manufacturing 
Company  is  at  present  marketing  a  line  of 
tires,  textile  machinery  parts  of  synthetic 
rubber,  printing  rollers,  V-belts  for  auto¬ 
motive,  railway  and  industrial  use  and  sup¬ 
plies  the  Armed  Forces  with  specialized 
rubber  and  synthetic  rubber  products. 

V  _ 


SOUTHWORTH  EQUIPMENT 


Pap«r  Conditioning  Machines, 
Universal  Paper  Joggers, 
Holdfast  Hangers,  Commer¬ 
cial  Humidifiers,  Punching, 
Round  Cornering  and  Per¬ 
forating  Machinery  of  all 
kinds.  Also  Special  Machines 
built  to  order. 

Contrtict  Work  Ottr  Specialty 


Has  served  the  trade  lor  fifty  years.  When  the 
war  is  won  we  will  again  manufacture  the 
equipment  listed  at  the  left  Orders  accepted 
now  must  carry  extremely  high  priorittes. 

★ 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  Portland,  Maine 
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This  photograph  of  the  front  and  back  of 
a  registered  envelope  addressed  to  a  soldier 
gives  some  idea  of  the  way  some  of  our 
service  men  move  around. 

The  envelope,  containing  a  monthly  check 
to  all  Eagle-A  men  in  service,  was  mailed 
by  the  American  Writing  Paper  Corpora¬ 
tion  at  Holyoke,  Massachusetts  on  May  1, 
1943.  It  first  went  to  Macon,  Georgia,  but 
did  not  reach  Sgt.  Burns  there.  Subse¬ 
quent  postal  marks  show  its  course  to  Salt 
Lake  City,  Utah,  El  Paso,  Texas,  Denver, 
Colorado]  San  Francisco,  California,  and 
numerous  army  posts.  It  traveled  for 
nearly  eight  months  around  the  country 
and  Anally  came  back  to  Holyoke  on  De¬ 
cember  9,  1943.  An  estimate  of  the  total 
mileage  of  this  piece  of  mail  is  zvell  over 
the  10,000  mark. 

The  envelope  came  back  little  the  worse 
for  wear.  It  was  still  without  a  tear  or 
break  and  evidently  could  have  made  an¬ 
other  such  trip  without  disintegrating.  The 
company  feels  that  this  is  a  tribute  to 
Eagle-A  Coupon  Bond — that  Extra  No.  1 
Grade  all-rag  paper  from  which  it  was 
made. 

V _ 

Bitner  Resigns  from  WPB 

★  The  resignation  of  Harry  M.  Bitner  as 
Director  of  the  Printing  and  Publishing 
Division  of  the  War  Production  Board 
was  announced  December  31. 

Arthur  R.  Treanor,  who  has  been  Deputy 
Director  of  the  Division  for  two  months, 
will  succeed  Mr.  Bitner.  Mr.  Treanor  is 
vice-president,  editorial  counsel  and  chair¬ 
man  of  the  Labor  Committee  of  the  Booth 
Newspapers,  Inc.,  of  Michigan  and  has 
held  important  positions  with  the  Associated 
Press  of  which  he  was  state  president  in 
1927  and  1928.  He  is  a  member  of  the 
American  Society  of  Newspaper  Editors. 


Budgeting  Is  Important 

( Continued  from  page  52) 

guide  is  a  budget,  setting  up  normal 
quotas  for  all  operating  elements,  and  | 
then  seeing  to  it  that  actual  results  f 
approximate  quotas — or  if  they  don’t,  ^ 
that  correctives  are  applied  immed-  ! 
iately.  I 

It’s  the  old  story  of  planning  one’s  • 
work  and  working  his  plan  that  always  i? 
paid  dividends.  Today,  however,  one  | 
must  adjust  the  process  to  suit  the  nev  k 
business  order.  I 

Treanor  Appoints  Norman  l 

★  Arthur  R.  Treanor,  the  new  Director  of  t 
the  Printing  and  Publishing  Division  of  the  | 
War  Production  Board,  announced  on  Dc-  | 
cember  31,  the  appointment  of  Allen  E. 
Norman  as  Chief  of  the  Magazine  and  i 
Periodical  section,  to  succeed  Walter  J. 
Risley,  Jr.,  who  resigned  effective  Decem¬ 
ber  31,  to  return  to  the  Curtis  Publishing 
Company  in  Philadelphia. 

Mr.  Norman,  who  has  served  as  a  con¬ 
sultant  in  the  Magazine  and  Periodical 
section  for  the  past  five  months,  is  secre¬ 
tary  of  Fawcett  Publications,  Inc.,  New 
York  City. 

V _ 


"You  want  to  know  if  the  boas  can  use  jrouf 
Brother— am  the  boss  I" 
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Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract,  if  adver¬ 
tisement  is  at  least  four  lines.  Average  five  words  to  the  line.  Please  send  money  with 
order  and  copy  for  classified  insertion  if  you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Kromberg,  C.P.A..  330  West  42nd  St., 
New  York  18,  N.  Y. . _ 

ADDRESSOGRAPH  EQUIPMENT 

PARTS — -bought,  sold  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago  6 

advertising— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2228;  Chicago  5 

ADVERTISING  PHOTOGRAPHS 


FREE ! ! 

Write  for  FREE  proofs 
of  profit  making  sales 
promotion  photos.  100 
new  subjects  monthly. 
$5  a  month  membership. 
Mats  optional.  Full  de¬ 
tails.  No  obligations. 

Eye-Catchers,  Inc. 

10-12  E.  38th  St.,  New  York 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  75c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 

Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Sample.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis, 


ILLUSTRATIONS,  Lettering,  Cartoons 
mads  to  order.  Send  for  free  samples. 

Arlo  Greer,  2002  17th  St.,  Rock  Island,  Ill. 
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YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 

Exclusive  featuresl  12“  reach  ^  SIZIS 

permiu  all  types  of  world  • .  •  Wirfcsut  AU- 
Saddleback  and  flat  taUea 
instantly  interchangeable 

In  Daily  U$»  by  Thou$anJt  of  PruOan  anJ  PubUAan 


‘%“uoiDierMS 


ACME  STAPLE  CO. 


IE63  HADDON  AVE 
CAMDEN.  N  J 


BIRTHDAY  CARDS 


BIRTHDAY  Greeting  Cards  and  Personal 
Stationery — Write  today 
A.  B.  PLATELESS  CO. 

243  Canal  St. _ New  York  13,  N.  Y. 

BUNDLE  TYING  MACHINES 

IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago  20. 

BUSINESS  OPPORTUNITIES 

COMPLETE  SHOP  for  sale.  4  presses,  in¬ 
cluding  newest  Craftsman  Automatic  Unit. 
Exceptionally  well  located.  Doing  fine  vol¬ 
ume  of  business,  splendid  opportunity  for 
expansion.  Being  drafted,  reason  for  selling. 
Woodruff  Bros.,  218  W.  Michigan  Street, 
Duluth  2,  Minn. 

NOW,  you  can  make  your  own  printing 
cuts  by  simple,  easy  “Plastoplate”  process. 
No  messy  chemicals. 

Ad-A-Service,  Argyle,  Wisconsin 
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The  Reliable  3  Disk  Cam  Wickersham 


Over  14,000ft00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BUSINESS  OPPORTUNITIES 


ESTABLISHED  Printing  Plant  in  indus¬ 
trial  community  of  50,000  where  only  two 
other  shops  are  operating.  Volume  of  fol¬ 
lowing  at  least  $8,000  but  could  be  run  up 
to  $20,000  or  more  at  Franklin  and  above. 
Shop  has  Ludlow,  Kluge  and_  C  &  P  Job¬ 
bers,  power  knife,  saw  trimmer,  drill, 
stitcher,  perforator,  tables,  stones,  number¬ 
ing  machines,  and  all  other  necessary  items 
for  well  balanced  shop,  with  hundreds  of 
Ludlow  standing  forms.  $2,500  cash  and 
$5,000  terms.  Will  consider  partnership  with 
$2,500  or  more.  $75.00  rent  and  will  help 
purchaser  get  acquainted.  Communicate 
Florian  Levy,  Lake  Charles,  Louisiana. 


COMPLETE  Weekly  Newspaper,  full  size. 
Publishing  and  Commercial  Printing  Plant 
for  sale,  costing,  when  new,  over  $10,000. 
Everything  is  in  perfect  running  condition, 
as  good  as  new,  even  better  than  new. 
Retiring  from  business.  Cash  price  $5,000. 
Frank  J.  Pietrzak,  1629  Massachusetts  St., 
Gary,  Indiana. 


PRACTICAL  PRINTER  seeks  to  pur¬ 
chase  substantial  printing  plant,  with  or 
without  bindery.  Box  1527,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


CALENDARS 


WHOLESALE  Calendars  for  the  printer. 
Do  your  own  imprinting.  Advertising  Nov¬ 
elties,  _  Fans,  Book  Matches.  Due  to  gas 
rationing  few  calendar  salesmen  are  on  the 
road  now — which  means  more  calendar  sales 
for  the  printer.  FLEMING  CALENDAR 
Co.,  6540  Cottage  Grove  Ave.,  Chicago 
37,  Ill. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


I  CALENDAR  PADS  I 


Largest  assortment  and  best  sellino  line  of 
Pads  for  either  Art  or  Business  Oalendert. 
Write  for  catalog.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market* and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


Zinc  CTCHincs 

and  HflLFTOnCS 


IM/IRSHALL  NEWSPICTURES  INC 

PO.BOX173  •  INDIANAPOLIS  ,  INDIANA 


NEED  MONEY? 

I  have  the  cash  to  invest  (or  loan) 
In  a  modem  )ob  or  newspaper  shop. 
Write 

Box  1473,  Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago  5,  III. 


CAMS  REMILLED _ 

Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


CABBONS  FOB  PBINTEBS 

Pencil  carbon,  one  time  carbon,  aetnl  and 
(all  coated,  spot  carbon  printins  ink. 
PEERLESS-IMPERIAL  la  the  most  eom- 
prehenaire  carbon  line  for  erery  conoeiT* 
able  oae.  Write  for  samples  and  prices. 

A  GREAT  PROFIT  OPPORTUNITY 
FOR  PRINTERS — ^the  NEW  IMPERIAL 
HECTOGRAPH  CARBON  for  all  re¬ 
quirements. 

PEERLESS  KEY-IMPERIAL  MPQ.  OO. 
Paot^:  401  Mulberry  8L.  Newark,  N.  J. 
New  York  City:  821  Broadway 
Ohicaso:  170  West  Wasbincton  Street 


COMMENCEMENT  INVITATIONS 


1944  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  oft  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-1,  4128 
Belmont  Ave.,  Chicago  41,  Ill. 


COMMERCIAL  STOCK  CUTS 


SnVEKS  STUDIO 
STOCK  CUTS 

are  the  newest  &  driest 
in  America.  Not  the 
cheapest — but  the  best. 
Thousands  of  Defense  & 
misc.  cuts;  free  catalog. 

310  Calif.  St  •  San  Francisco 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.,  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York  12. 


ONE-TIME  and  Printers  Pencil  Carbons. 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc., 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CEMENT-PRESS  &  FOLDER  TAPE 


OVERLAPPING  Prass  and  Foldar  Tapes  ce¬ 
mented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Send  $1  for  large  tube.  May  Chemical 
Works,  902  Larrabee  St.,  Chicago  10. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone 
makeready.  Great  improvement  over  slow 
handcut  Overlay  method.  Used  by  leading 
printers  and  publishers.  Apply  on  company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFC.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 
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WANTED! 

Our  client  wants  to  purchase 
at  once,  for  cash,  a 


BOOK 

PUBLISHER 

All  communications  will  be  an¬ 
swered  promptly  and  will  be 
held  in  strict  confidence. 

Address 

HARRY  E.  CLARKE 
Advertising  Agency,  Inc. 

153  North  Michigan  Avenue 
CHICAGO  1,  ILLINOIS 


DESIRABLE  EQUIPMENT 


14 — 8x12 — 10x15 — 12x  6- 

18  C  &  P  Presses 
5 — Morrison  6-2-3  Stitchers  i. 
1 — 44"  Dexter  Auto  Cutter 
1 — Morrison  No.  12  Stitcher  , 

1 — Latest  tjTC  39"  CAP  '' 
Auto  Cutter 

Cleveland  “B”  Folder  •!- 

Large  stock  printers’,  bookbinders 

ESOR  MACHINERY  CO 


MIIDkiEkJT  every  machine  rebuilt 
^  U  I  r  IVI C IH  I  AND  guaranteed 

-Foot-Power  Round  Cor.  2 — Rosback-Burton  snap-out 
Mach.  perforators 

—30"  Rosback  Rotary  Hand  &  Power  Gold  Stamp- 
Stamp  Perf.,  20  heads  ing  &  Embossing  Presses 

—10x15  C&P  Press  with  4 — Portland  Punch  Mchns. 

Kluge  feeder  4 — Xq.  2-3-4  Boston 

—Thomson,  Universal  Presses  Stitchers 

machinery  and  eauipment— easy  terms  to  responsible  parties 
•  135  West  20th  Street,  New  York  11 


_ CUT  CEMENT 

STAR  CUT  CEMENT 

The  new  fast  way  to  mount  cuts,  halftones, 
stereotypes,  electrotypes,  65c  per  large  tube 
— $5.25  per  dozen. 

STAR  CEMENT  CO. 

P.  O.  Box  2213  Cleveland  9,  Ohio 

CUTS 

LITTLE  BLACK  AND  WHITE  CUTS 
Hundreds  Everyday  and  Patriotic  Designs 
Little  Prices.  PROOFS  FREE 
B  Cr  W  Cuts,  209  S.  High  St.,  Columbus,  O. 

CUTTING  DIES 

^  ^  TOUGHTEMPERED 

jL 

I  IK  B  M the  originator  of 

.  steel  rule  dies. 

J.  A.  Richards  Co. 
Kalamazoo,  Mich. 
Also  manufacturers  "Multiform"  "Electro- 
matic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak- 
inq  Outfits,  Super  Self-Cleaning  Punches. 

MR.  PRINTER — you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York  12,  N.  Y. _ 

DIES  (STEEL  RULE) 
.\CCURATE  STEEL  RULE  DIE  MFRS. 
22  W.  21,  N.  Y.  C.  10,  K  Y.  Ch  2-0860-1 
All  Steel  Tempered 

Intelligent  Handling  of  Your  Problems 
1  Day  Service _ 


DIE  CUTTING  (STEEL  RULE) 


SPECIALIZED  die  cutting  for  Printers, 
Lithographers  and  Paper  Box  Manufactur¬ 
ers.  Write  for  estimate.  Cutwell  Steel 
Rule  Die  Co.,  1123  Broadway,  New  York. 


_ EASELS _ 

EASELS — Ready  for  shipment.  Write  for 
samples  and  prices. 

The  Delmar  Paper  Box  Co. 

419  W.  Fifth  St.,  Cincinnati  2,  Ohio 


EMBOSSOGRAPH  COMPOUNDS 

TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years'  experience  at  your  service 
THE  EMBOSSOGRAPH  PROCESSCO.,lnc. 
251  William  St.  New  York,  N.  Y. 

ENVELOPES 

IN-STOCK  SERVICE.  Inquiries  and  or¬ 
ders  for  moderate  quantities  only  will  be 
considered.  GENERAL  ENVELOPE 
CO.,  Box  654,  Boston  2,  Mass. 

EQUIPMENT~ FOR  SALE 

BARGAINS  FOB  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389,  Graphic  Arts  Monthly, 

608  S.  Dearborn  St.,  Chicago  5. _ 

FOR  SALE — Presses,  all  sizes.  Printing, 
Composing  Room  Equipment,  Paper  Cut¬ 
ters,  etc.  Completely  rebuilt  and  guaran¬ 
teed.  Will  buy  all  kinds  of  printing  equip¬ 
ment  in  single  units  or  complete  plants. 
Write  details.  Diller  Printing  Machinery 
Co..  154  West  26  St.,  New  York  City  1. 

M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street _ New  York  City  7. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City  10 


6-0  SINGLE  MIEHLE  UNIT,  also  other 
Miehle  presses.  9j4xl2J/2  twenty  pocket 
Sheridan  gathering  machine,  stitcher  and 
perfect  binder.  Mason -Moore-Tracy,  Inc., 
28-30  East  4th  St.,  New  York  3,  N.  Y. 
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FIRST  SEE  IF 

HOOD 
FALCO 


Vandercook  No.  25  Proof  Press  with 
auto,  inking  and  grippers. 

Potter  No.  2  Prf.  Press,  bed  1714x26". 
Model  55  Baum  Folder  14x19".  3  folds, 
with  motor.  Like  new. 

No.  10  and  20  Rouse  L.  fr  R.  Cutters. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  Street  Chicago  6,  III. 


EQUIPMENT  FOR  SALE 


FOR  SALE 

Kelly  B  Press;  Miehle  Vertical  36;  10x15 
Heidelberg;  12x18  C  &  P  Craftsman;  14x22 
Colts  Armory;  Pony  Miehle  Cylinder, 
22x3414;  No.  7  Babcock,  31x48;  Model  E 
Cleveland  Folder,  17x22;  Model  B  Cleve¬ 
land  Folder,  25x38;  26-28-32"  Hand  Lever 
Cutters;  Large  Assortment  of  Linotype 
Mats.  Send  for  List. 

‘  EDWARD  VAN  DILLEN,  Inc. 

74  Beekman  Street  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


30  in.x40  in.  Vallete  litho  darkroom  camera 
complete  with  two  copyboards,  one  operat¬ 
ing  on  camera  rails,  other  on  separate 
structure ;  positive  holder ;  acid-blast  focus¬ 
ing  glass;  steel  focusing  tape;  Douthitt 
diaphragm  control  coupled  to  80  c.m.  Zeiss 
Apo- Planar  lens.  Smaller  copy  board  on 
rails  is  35  in.  x  35  in.  and  2-motor  control 
from  darkroom  regulates  forward -backward 
and  up-and-down  movement.  Larger  board 
has  face  8  feet  x  5  feet,  with  steel  rein¬ 
forced  supporting  structure  measuring  14 
feet  X  5  feet.  This  larger  board  is  also  fully 
automatic,  vertical  and  lateral  adjustments 
being  controlled  by  push  buttons  within 
dark  room.  Lateral  movement  is  3  feet  to 
either  side  of  center  line;  vertical  range  is 
1J4  feet  above  or  below  center  line.  All 
electrical  equipment  is  AC  60-cycle. 
Vacuum  printing  frame,  size  82  in.  x  55  in, 
equipped  with  pump  driven  by  }4  horse 
power,  115/230  AC  60-cycle  motor.  Has 
electric  hoist  arrangement  for  raising  and 
lowering  top  half  of  frame  as  well  as  rotat¬ 
ing  entire  frame  to  either  vertical  or  hori¬ 
zontal  positions. 

Douthitt  whirler  60  in.  diameter,  will  take 
plate  size  35  in.  x  49  in.  Motor  operates  on 
AC  60 -cycle. 

Photographs  available  of  all  this  equipment. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


MUST  BE  SOLD 

Patent  Base — Warnock  Diagonal  Blocks, 
four  inches  by  four  inch  piece,  each  block 
45c.  Hooks  for  above  base,  each  60c. 
Send  check  with  order,  for  prompt  ship¬ 
ment. 


CRAFTSMEN  FINANCE  COMPANY 
1528  Standard  Bldg.,  Cleveland  14,  Ohio 


MIEHLE  VERTICAL— A  B  C  Rebuilt. 
14x22  C&P  Craftsman  Automatic. 
Dexter  Suction  Pile  Feeder,  32x46. 
22x34  Miehle  Automatic. 

Ludlow — 22  em.  Electric  Pot. 

ABC  MACHINERY  WORKS 
703  South  Wells  St.  Chicago  7,  Illinois 


TWO  ROD  SHERIDAN  Embosser  with 
12x18  elec,  head — 38x50  Brown  Togo 
folder  with  Cross  Feeder,  3  par.  and  4 
right  angle  folds — 36x48  Dexter  folder  with 
Cross  Feeder  and  6  sets  folding  rollers — 
Dexter  gang  stitcher  with  4  heads  and  3 
stations — 25"  flat  bronzer — 13x19  Colts 
Armory  press — No.  3  Smythe  sewers. 


l/nATJulAkl  MACH  INERY  SALES 
■  IviMn  508  8.  Dearborn,  Chicago 


FOLDIHE  MACHIKS 


FOR  SALE 


2/0  Miehle  56"  Dexter  Feeder,  ext. 
del. 

No.  4 — 3  Miehle  41"  Dexter  Feeder. 
20  X  26  Miller  Simplex. 

Style  B  Kelly  Presses. 

Intertype  A.C.— C.S.M. 

Linotypes — Models  8,  14. 

Scott  Heavy  Duty  Mat  Roller. 

31  X  44  Hartford  Cutter  and  Creaser. 
Model  E  Cleveland  Folder. 

Stimpson  Footpower  Eyeletter. 
8-page  Duplex  Newspaper  Presses. 
50"  Dexter  Cutter. 


Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Rebuilt — Guaranteed 
Low  Prices 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago  5 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago  5. 
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bindery  for  sale 

Well  equipped  pamphlet  bindery  do¬ 
ing  large  ▼olume  in  eastern  city,  mil¬ 
lion  population.  For  sale  as  a  going 
business,  including  goodwill.  No  slack 
periods.  Established  20  years.  Retir¬ 
ing  from  business. 

Box  1522,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago  5,  III. 


EQUIPMENT  FOR  SALE  _ 

SELLING  OUT  BINDERY.  Model  “B” 
Cleveland  Folder  26x38  sheet  McCain  con¬ 
tinuous  feeder  also  32  page  attachment ; 
Model  “E”  Cleveland  (Low  Boy) ;  Model 
“E”  Cleveland  (High  Boy)  ;  Brown  Folding 
Machine  46x60  sheet  with  (Zhristensen  feed¬ 
er;  Brown  Folder  28x42  sheet  with  Cross 
fe^er;  Oswego  paper  cutter  50  inch;  Sey- 
bold  54  inch  Holyoke  paper  cutter ;  Latham 
Stitcher  inch  No.  1 ;  1  Crowley  Bundler ; 
1  Roller  Backer;  1  Hand  Backer;  All  in 
good  condition.  Prices  reasonable  for  quick 
sale.  Windisch  Bindery,  Inc.,  301  West 
Woodbridge  St.,  Detroit,  Michigan. 


REBUILT  Style  B  Kellys  and  Miehle 
Verticals;  Intertype  Magazines;  30"  H.L. 
Cutter;  Ludlow  Typecaster  and  mats; 
10x15  C.  &  P.  with  Miller  Feeder;  10x15 
Universal  Press.  A.  H.  Stein  &  Co.,  127 
West  26th  St.,  N.Y.C. 

R.  HOE  Web  Magazine  Press  for  sale — 
prints  from  rolls  maximum  46 J4".  Will 
turn  out  magazine  size  same  as  Reader’s 
Digest  or  multiple  thereof.  Can  be  con¬ 
verted  for  tabloid  newspaper.  Rodale  Press, 
Emmaus,  Pa. 

10x15  KLUGE,  14x22  Thomsons  printing 
presses  and  die  cutters;  "B”  Kellys,  19", 
26"  and  30"  Lever  Cutters,  25x38  and  No. 
10  Babcocks,  C  &  P  Jobbers.  Wagner  & 
Lehman,  31  Beekman  St.,  New  York  City. 


NEW  YEAR  BARGAINS 

- ★  ★  ★  ★ 

(2)  LUDLOW  EQUIPMENTS 

6  Cabinets,  110  Fonts  of  Mats 
(2)  MODEL  HSM  INTERTYPES 
Self-centering  and  Quadder 
(1)  MODEL  C  INTERTYPE,  42  Pica 
( 1 )  MODEL  eSM  INTERTYPE,  42  Pica 

★ 

Model  5,  8,  14,  26  Linotypes 
Models  B,  C,  X  Intertypes 
Monotype  Material  Maker 
Composition  Casters  and  Keyboards 
Large  Stock  Composition  and  Display 
Mats  and  Moulds 

Complete  li»t  and  details  on  request  — 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.  New  York  7,  N.  Y. 
BEekman  3-1791 
Your  Most  Dependable  Suppliers 


EQUIPMENT  FOR  SALE 

1  PREMIER  CLYINDER  PRESS  25x38 
Electric  Controls,  Push  Button,  Static 
Eliminator.  Perfect  condition.  1  9x12 

Prouty  Press,  1  10x15  Press.  Large  Lot 
used  Foundry  Type.  Good  condition.  Some 
accessories.  Inquire  J.  A.  Murphy,  10 
Mountford  St.,  Hartford,  Conn. _ 

OFFSET  PRESS — Harris  19x28,  friction 
feed,  operating  daily ;  for  sale  or  will  take 
late  model  Multilith  in  on  trade.  Kitter- 
man,  109  West  8th  St.,  Kansas  City,  Mo. 

KELLY  CLIPPER.  (A.T.F.  Press),  like 


FOR  SALE — Chandler  &  Price  11x15 
Automatic  Cylinder  Press.  Five  (5)  years 
old.  Can  be  seen  in  operation.  Dept.  WJH 
P.O.  Box  70,  Plainville,  Conn. 


new.  Equipped  with  motor,  gas  heater,  85 
K.C.  press  bracket  type  spray  gun.  B.  I. 
Kaye,  15  E.  22nd  St.,  N.Y.C.  10. _ 

LINOTYPE  MATRICES,  like  new.  The 
Hershey  Industrial  School,  Hershey,  Pa. 


Since  1914 

OUTSTANDING 


VALUES 


SPECIAL 


66— Linotype  and  Intertype  Ma¬ 
chines — all  models,  priced  $500 
and  up. 

I — Elrod,  Model  E,  good  as  new. 

Ludlow  Casters,  Cabinets,  and  Lud¬ 
low  Mats. 

Linotype  and  Intertype  Magazines — 
full  and  split. 

Miller  Saws  —  Proof  Presses  —  Gas 
and  Electric  Lino-Inter  Pots. 

Large  assortment  of  new  and  used 
Linotype  and  Intertype  parts, 
cams  and  accessories. 


EQUIPMENT  FOR  SALE 


MILLER  HIGH  SPEED  PRESS,  swing- 
back  feeder,  jogger  delivery,  54  inch  Brown 
&  Carver  Power  Cutter,  10x15,  12x18 
Kluges,  MILLER  UNIVERSAL  SAW, 
A.C.  Motor.  No.  20  Vandercook  Proof 
Press,  Intertype  B,  Split  Magazines.  Hol¬ 
land  Printing  Machinery  Co.,  157  West 
26th  St.,  New  York  City  1. 


LUDLOW  EQUIPMENT  including  four 
cabinets.  50  fonts;  Model  C  Intertype; 
Rouse  Band  Saw,  Hamilton  Steel  Stones. 
Tohn  Griffiths  Co.  Inc.,  17  East  42nd  St., 
New  York  17,  N.  Y. 


USED  Numbering  Machines,  Chases  for 
all  style  presses.  Iron  Furniture,  Patent 
Base  Hooks,  priced  for  quick  sale.  Write 
j  our  needs.  Graphic  Arts  Equipment  Co., 
157  W.  Harrison  St.,  Chicago  5. 


FOR  SALE:  Linotype  Machine  No._  8 
model,  single  magazine  with  extras.  Orig¬ 
inal  cost  $4,000  with  extras  that  will  be 
sold  at  a  sacrifice.  Get  full  particulars  from 
Joe  Goggin,  1639  N.  Lorel  Ave.,  Chicago. 


COMPLETE  commercial  stereotype  foun¬ 
dry  equipment,  heavy  duty  machines.  Sell 
all  or  part.  List,  prices  on  request.  Box 
1524,  GAM,  608  S.  Dearborn,  Chicago  5, 


Miehio  No.  4-4R  with  Dex.  A  Ext. 
Kelly  No.  2  Automatic  24x35. 

Kelly  B  Special  17x22  with  Ext. 
12x18  CAP  Rice  Units. 

Ludlow  22  '/2  ems,  gas,  with  mats. 


Tniwiikirc  Pointing  Equipment  Co. 
IUIIl|lAlild  70S  8.  Dearborn,  Chicago  S 


Multigraph  Model  No.  40  Duplicator. 
Wesel  Radial  Arm  Router. 

Hoe  Mono-Rail  Trimming  Machine. 
Parks  Litho.  Transfer  Press,  26"x39". 
Latham  Job  Backer,  27". 

Grammes  Calendar  Tinning  Mach.,  21". 
Monotype  Strip  Material  Caster. 
Model  A  Kelly  Press. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


14^x22  C&P  AUTOMATIC  UNIT, 
Serial  No,  XK-698  with  all  regular  equip¬ 
ment,  continuous  feed  table,  endless  belt, 
press  pulley,  and  with  110/220  Volt  60 
cycle  A.C.  single  phase  variable  speed  motor 
and  control.  Press  is  in  Chicago,  Write 
W.  H.  Brady  Company,  Eau  Claire,  Wis. 


LUDLOW  OUTFIT,  22 ems  Water 
cooled,  cabinet  containing  16  fonts,  also 
large  amounts  of  rules,  quads,  spaces.  15 
sticks.  Electric  pot,  excellent  condition. 
Sacrifice  $1650.00.  757  Lenox  Road,  Brook¬ 
lyn  3,  N.  Y. 


TAG  MACHINE  automatically  produces 
15,000  complete  shipping  tags  per  hour. 
Adjustable  to  all  sizes.  Box  1525,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chi¬ 
cago  5. 


FOR  SALE — 12x18  Chandler  &  Price 
Press,  Serial  No.  1536 — in  good  condition. 
Arlington  Press,  Inc.,  150  Varick  Street, 
New  York  13,  N.  Y. 


FOR  WEBENDORFER  offset,  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  "See  Ryan  before 
buyin’."  E.  G.Ryan,  727  S.  Dearborn,  Chgo. 


Rebuilt  Bookbinders'  Macbinery 

Folders  and  Feeders. 

Dexter  Folder  26  x  40  late  style,  4  folds. 
Case  Makers. 

Crawley  Rounder  and  Backers,  Standard 
and  Small  Size. 

Small  Lever  Embosser. 

Seybold  4-Rod  double  toggle  Embosser. 
Auto.  Gang  Stitchers. 

Stitchers,  various  types  and  sizes. 

Rolier  Backers. 

Job  Backers. 

Board  Cutter,  Automatic  Feeder. 

No.  3  and  4  Smyth  Sewing  Mac.ilnes. 
Singer  Sewers. 

3 —  19"  x  25"  Baum  Suction  Pile  Feed¬ 
ers,  oscillating  type. 

4 —  No.  6  Hickok  Standing  Presses. 

12  X  18  Standard  Press. 

STOLP-GORE  COMPANY 
710  W.  Jackson,  Mon.  3154,  Chicago 
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FOR  SALE 


j _ 5/0  65"  2  Color  Miehle  with  Pile  De¬ 

livery,  A.C.  Motor. 

2 _ 4/0  Miehles,  with  Upham  color  at¬ 

tachments,  Cross  Feeders,  and 
C.E.DS. 

l_2/0  Miehle  and  Extension  Delivery. 

1—8x12  N.S.  C  &  P  Press. 

No.  17  Vandercook  Proof  Press. 

1— No.  26  Vandercook  Proof  Press. 

1— Chapman  Electric  Neutralizer  System. 

1 _ No.  7  Babcock  Cutting  and  Creasing 

Press. 

1— Model  B  Cleveland  Folder. 

1 — ^Model  No.  55  Baum  Folder,  14x19" 
with  Aldrich  suction  feeder. 

1— No.  4  Smyth  Sewing  Machine. 

1 — Model  25  Sheridan  Automatic  Case- 
maker. 

1 — 17"  Sheridan  Automatic  Casemaker 
No.  36,  with  Automatic  Feed,  Electric 
Heated  Glue  Box,  and  Motor. 

1— No.  1  Smyth  Casemaker. 

1 — Sheridan  Power  Embosser,  13x18". 

1 — Sheridan  Power  Embosser,  16x18". 

1 — Standard  4  post  Book  Smasher. 

1 — Sheridan  Book  Smasher. 


Boston  Multiple  Head 
Boston  Multiple  Head 


1— Model  16 
Stitcher. 

1— Model  17 
Stitcher. 

1 — Crawley  Power  Rounding  and  Back¬ 
ing  Machine. 

1 — Rosback  Heavy  Duty  Power  Punch, 
with  large  assortment  of  dies. 

1 — Model  14  Linotype,  Ser.  No.  19009. 

1 — Model  14  Linotype,  Ser.  No.  28606.'” 

1 — Model  25  Linotype,  Ser.  No.  37131. 

4 — Model  26  Linotypes. 

65  Fonts  of  Linotype  Mats,  late  f^ces. 

Blatchford  Beds,  assorted  sizes. 

1 — Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

Steel  Furniture,  assorted  sizes. 

1 — A  T  F  Spray  Unit  with  compressor 
and  A.C.  motor. 

1 — Paasche  Spray  Gun,  single  head. 

1 — Wesel  Monorail  Combination  Saw 
and  Trimmer. 

1 — Hamilton  Cut  -  Cost 
working  top. 

8 — Cases  Wood  Type. 


Cabinet,  with 


Complete  Machinery  for  Electrotype  Foundry 

THE  VANCE  R.  HOOD  CO. 

225  Varick  St.,  New  York  14,  N.  Y.  36  W.  Van  Buren  St.,  Chicago  7,  III. 


EQUIPMENT  FOR  SALE 


REBUILT  GUARANTEED  QUICK  DE¬ 
LIVERIES— 55"  Seybold  Holyoke,  42" 
Krause,  30"  Perfection  Power  Paper  Cut¬ 
ters,  19,  24,  26,  30  and  32  inch  hand  lever 
paper  cutters.  Miehle  Vertical,  Kelly,  12x18 
Rice  Automatic  Unit,  22x28  Baum  Auto¬ 
matic  folder,  22x34  Miehle  Automatic 
Cylinder,  Model  No.  5  Linotype,  14x22 
John  Thomson  6C  and  5  C,  10x15  and  11x17 
die  cutters,  all  sizes  C  &  P  presses,  12x18, 
17x22  proof  presses,  Type  cabinets.  Type, 
Accessories.  Printers  Supply  Co.,  655  Sixth 
Avenue,  New  York  10,  New  York. 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Telephone  Monroe  1814 

609  W.  Lake  St.  Chicago 


EQUIPMENT  FOR  SALE 


LINOTYPES— Two  Model  17  with  35 
magazines,  38  fonts  of  mats,  four  molds 
each  rnachine,  A.C.  motors  and  electric  pots. 
Machines  in  good  condition.  Price  $3500 
f.o.b.  here.  Machines  now  set  up  for  trade 
plant  but  not  operating.  Write  Thos.  F. 
Donahue,  200  Davis  St.,  San  Francisco. 

KIDDER  PRESS  12x26,  will  print  one  or 
two  colors  on  front,  one  color  on  back, 
number  on  front,  perforate,  round  comer, 
rewind  or  slit — A.C.  motor.  Best  offer  over 
$1900  takes  it.  Box  1531,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Av.,  Long  Island  Clty,N.Y. 
Sold  by  All  Domlort 
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IRON  FURNITURE 

LARGE  STOCK  ON  HAND 

For  Immediate  Delivery 


30% 


DISCOUNT  from 
NEW  PRICES 


Economy  Printers  Products  Co. 
609  S.  La  Salle  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


FOR  SALE — 44"  Seybold  Holyoke  Cutter, 
Seybold  Duplex  Trimmer,  Dexter  Gang 
Stitcher,  44"  and  54"  Dexter  Double-16 
Folders,  48"  Dexter  Book  Folder  with  16 
and  32  Parallel  and  Cross  Feeder,  10x15 
Kluge  Automatic,  1454x22  Chandler-Price 
Automatic  (practically  new),  41"  Miehle 
4-Roller  Automatic  Unit  Complete,  56" 
Miehle  and  66"  Premier  Cylinder  Presses 
Second-Hand,  running  order,  bargain 
prices.  DODSON,  No.  231  Pryor  S.W., 
Atlanta  3,  Ga. 


MUST  BE  SOLD 

Iron  Furniture — Assorted  large  and  small 
sizes.  25  to  60  lbs.,  per  pound  50c.  61  to 
100  lbs.,  per  pound  45c.  101  lbs.  or  over, 
per  pound  40c.  Minimum  order  $15.00.  Send 
check  with  order  for  prompt  shipment. 
CRAFTSMEN  FINANCE  COMPANY 
1528  Standard  Bldg.,  Cleveland  14,  Ohio 


FOR  SALE — One  Model  5  Linotype  with 
Monomelt,  one  Portland  Punch,  one  Bos¬ 
ton  Stitcher.  All  in  good  condition,  cheap 
for  cash.  Box  1532,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


MONOTYPE  CASTER,  molds  and  mats 
from  6  pt.  to  36  pt.  Will  sell  separately. 
Democrat  Printing  &  Litho.  Company, 
Little  Rock,  Arkansas 


FOR  SALE:  Multilith,  Model  1227, 
vacuum  frame,  arc  lamp,  and  whirler.  The 
Baker  Company,  Box  910,  Lubbock,  Texas. 


“SIMPLEX”  FACE-UP  Mitering  Attach¬ 
ments  for  MILLER  Saws,  $10. 

Wallin  Mfg.  Co.,  Omaha,  Nebraska 


40"  DAYTON  SEYBOLD,  2  practically  new 
knives.  ABC,  703  S.  Wells  St.,  Chicago  7. 


YOU  HAVE  A  PRINTING, 
OFFSET,  COMPOSITION, 
BINDERY  OR  PAPER  BOX 
PLANT  FOR  SALE,  WE 
HAVE  A  WORTHWHILE 

DEAL  FOR  YOU. 

• 

Nation  Wide  Offering*  Acceptable 

Quick  Action  Is  Assured 

Matters  Kept  in  Strict  Confidence 
Phone:  REctor  2-1395 

Printcroft  Bepresentotives 

305  Broadway  New  York  7,  N.  Y. 


EQUIPMENT  WANTED 


WANTED  —  Roll-feed  Press,  Kidder, 
Meisel  or  similar  press,  or  adjustable  rotary. 
Must  print  2  colors  front,  1  back,  punch, 
perforate,  number,  slit,  cut  off  or  rewind 
Box  1530,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


WANTED  —  HARRIS  Offset  Presses 
36x48  S7L  with  extension  delivery  or  ex¬ 
tension  delivery  only  and  17x22  LSB. 
Greenlee  Co.  Inc.,  1609  N.  Wolcott  Ave., 
Chicago. 


WANTED— 12"x26"  or  15"x30"  Kidder 
Roll  Feed  Bed  and  Platen  Press.  Address 
Box  1528,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  (Chicago  5. 


WANTED  TO  BUY— One  Paper  Cutter 
or  Trimmer  51"  or  larger.  Call  Mr.  Olson, 
American  Decalcomania  Co.,  4334  Fifth 
Ave.,  Chicago.  KEDzie  8144. 


KIDDER,  MEISEL  or  any  other  special 
design  flat  bed  or  rotary  roll  feed  printing 
presses  wanted.  757  Lenox  Rd.,  Brooklyn!. 


HAMMOND  TrimOSaw  with  router  drill 
and  jig  saw  attachment.  Box  1526,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago  S. 


WANTED — Rotary  Perforator.  Greenlee 
Co.  Inc.,  1609  N.  Wolcott  Ave.,  Chicago. 
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WE  BUY  FOR 

CASH! 


Holiday  Merchan- 
diae.  Pictures. 
Novelties.  Post 
Cards,  Blotters, 
Envelopes,  Discon¬ 
tinued  Lines,  Pa¬ 
per  Stocks,  Books. 
Sheet  Music,  Premiums,  Overruns,  or  other 
merchandise  which  have  a  merchantable  value. 
Submit  samples  and  quantities  for  prompt  con- 
sideistion  and  Spot  Cash  offer.  Quick  action. 

FANTUS  CO.,  440  N.  Wells  St.,  Chicago  10 


equipment  wanted _ 

WANTED — 34  inch  or  larger  Power  Pa¬ 
per  Cutter,  Kluge  Press.  Miehle  Vertical 
or  interested  in  complete  plant  located  in 
east.  Box  1499,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. _ 

M-24,  D-4  PRESS,  state  age,  serial  num¬ 
bers,  motors,  price,  condition  and  equip¬ 
ment.  Box  1464,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. _ 

WANTED — GT  Harris  2-color  and  LB 
Harris  1-color.  Box  1535,  GAM,  608  So. 
Dearborn  St.,  Chicago  5. 

TWO-COLOR  High  Speed  Rotary  Gum¬ 
med  Tape  Press.  Ebel-Binder  Co.,  1825 
Queen  City  Ave.,  Cincinnati. _ 

WANTED— Cleveland  folder  “O”  or  "B” 
and  Power  Paper  Cutter.  Write  Yudkin, 
1433  Pt.  Breeze  Ave.,  Philadelphia  45,  Pa. 

SMALL  CUTTER  Wanted.  Luhn,  315  S. 
6th  St.,  St.  Joseph  24,  Mo. 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gnuge  Pins 

Reg.  U.  S.  Pat.  Office 


$1 .80  doz.,  with  extra  Tongues 

Otiginnl  Steel  Gnnge  Pins 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Requeet 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn  17,  N.  Y. 


FOREIGN  LANGUAGES 


FOLDING  MACHINES _ 

ALL  MAKES,  All  Sizes,  All'  Models — 
Folding  Machines.  Baum  Folders — latest 
models — repossessed.  Various  Model  Cleve¬ 
land  Folders.  Finest  Value  for  Finest 
Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Penn. 

FOLDING  MACHINES 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago  5 


PROOFREADING  and 
COPY-PREPARATION 

An  encyclopedic  textbook  by 

Joseph  Lasky 
Price  $7.00 

Please  send  money  U)ith  order 

The  Graphic  «Arts  Monthly 
608  South  Dearborn  Street,  Chicago 


FUNK’S  TRANSLATION  BUREAU— 
Our  Specialty  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  ALL  lan¬ 
guages  to  the  Printing  Trade  since  1910. 
535  S.  Franklin  St.,  Chicago  7,  Ill. 


GAS  AND  ELECTRIC  HEATERS 

NEW  AND  REBUILT  Gas  Heaters. 
Static  Eliminator  &  Printing  Press  Heater 
Co.,  239  Centre  St.,  New  York  13,  N.  Y. 


_ GREETING  CARDS _ 

YEAR  ’ROUND  money-makers  1  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  North  Abington,  F-200,  Mass. 


_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 

GUMMED  TAPE— PRINTED 


BIG  PROFITS  - sell  under  your  name — 

all  colors  and  wjdths — tape  machines. 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 
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DALE  &  FRIESE 

A  Complete  Service  to  Lithographers 

•  LITHO  PLATE  and  QRAiNINQ  SERVICE 

•  CROSS  RULE  FORM  NEGATIVES 

Composition  and  precision  machine  ruled  on 
negative  direct,  ready  for  press. 

•  COPY  PREPARATION 

Send  us  your  layout  and  copy.  We  will  f  j*pc 
set  or  vari-type  to  specifications. 

Write  for  more  particulars 
120  W.  POLK  ST.  •  CHICAGO  5.  ILL. 


_ HELP  WANTED _ 

PLANT  in  a  prosperous  University  city  is 
interested  in  rebuilding  its  organization  for 
permanent  post  war  production  on  a  larger 
scale.  We  will  pay  high  wages  but  we  want 
thoroughly  skilled,  high  class  men.  Men  and 
women  40  or  over  who  understand  their 
business  are  wanted  for  Compositors,  Lino¬ 
type  operators.  Folder  Operators,  paper 
cutters,  paper  stock  men  and  foremen.  We 
propose  to  keep  the  employees  who  join  us 
as  a  permanent  organization.  This  plant  is 
growing  and  will  be  swamped  with  work 
when  peace  comes.  Phone  or  write  A.  J. 
Wiltse,  Manager,  The  Ann  Arbor  Press, 
.\nn  Arbor,  Michigan. 

ALL  AROUND  PRINTER  WANTED 
for  small,  non-union,  commercial  shop — 
estimating,  platen  presswork,  etc.,  no  lino¬ 
type  necessary.  State  salary,  references. 
Towanda  Printing  Co.,  Towanda,  Pa. 
When  you  need  Help  advertise  in  this 
Section. 

_ INK  SAVER _ 

“SEALSPRAY”  prevents  “Ink  Skinning,” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 

INSTRUCTION 

LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet  ”6" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.,  New  York  11,  N.  Y. _ 

LABELS 


LIBERAL 

to  printers  on  all 


FRASER 


DISCOUNTS 
kinds  of  label  work, 
experience.  Design  free. 

LABEL  COIVIPANY 

732  S.  Federal.  Chicago 


PRINTED  I  A  D  E  I  C  METAL 
EMBOSSED  t  D  C  Li  J  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN.  837  Tenth  Ave.,  New  York  19 


FLEXO 

Beffer  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 
35  Howard  Street  New  York.  N.  Y. 
Tel.  CAnal  6-0796 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  sample.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days*  trial 
(w'ithout  obligation).  Olsenmark  Corpora-  1 
tion,  128  White  Street,  New  York  13,  N.  Y.  | 

MENU  COVERS  | 

PROFITS.  Buy  direct  from  mfgr.  Large  ! 
selection.  Stock  and  Special  Designs.  Send  ■ 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago  7.  j 

Sav  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 

NEW! 

DIRECTORY 
ol  Artists..^ 
Samples  olj 
their  skill ' 

Art  Buyers,  Production  Men,  Creative  Printo  | 
— this  directory  will  gladden  your  hearts.  Gives  ] 
you  a  line  on  top  flight  designers,  layout  and 
letter  artists.  Shows  samples.  Saves  you  olentj 
of  headaches.  Get  the  first  edition- at  tdfll 
introductory  price... _ _ ...  ^  | 


GRAPI 

eos  s.  [ 

me  ARTS  PUBLISHING  ¥1 

)EARBORN  ST.  CHICAGO.  ILLINOIS  JB 

1 

Enclose 

Directo 

Name.. 

d  is  $1.00  for  first  edition  of  A.CA. ; 

ry.  ! 

1 

1 

1 

AHdfWM 

1 

1 

B  .  . .  .  . . ........■•••••M*  • 

City 

. .  1 

1 

_  _ State..~-»  i 
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STITCHING 

WIRE 

Round  or  Flat 


THE  SENECA  WIRE  &  MFC.  CO. 

Fostorla,  Ohio 


CRAIG  PRINTING  MACHINERY  CO., 

Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  59  Cliff 
St.,  New  York  City  7. 


NUMBERING  MACHINES 


Printers  Numbering  Machines  Co. 

655  Sixth  Ave.,  New  York  10,  N.  Y. 
Press&  Hand  Machines.  Asir /or  Price  List/ 
Rented  -  Repaired  -  Parts  Bought  -  Sold 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service 
Repairs  —  Rentals  —  Rebuilts 
I  Beekman  St.,  New  York  7.  Est.  1920 


•  ALL  MODELS  •  PRESS  or  HAND  • 
Repaired  -  Rented  -  Bought  -  Sold  -  Traded 

GCUCDAI  Numbering  Machine  Service 
ULnCIIIlL  108  N.  Jefferson  St.,  Chicago  6 


PADDING  CEMENT 
READY  FOR  USE 


WORKS  like  latex.  Flexible  and  quick  dry¬ 
ing.  Brush  washes  out  in  water.  Red  or 
natural  color.  Gallon  $6.75,  Quart  $2.00 
f.o.b.  Chicago.  Please  remit  with  order. 
May  Chemical  Works,  902  Larrabee  St., 
Chicago  10. 


PERFORATING  EQUIPMENT 


DASH  ROTARY  PERFORATOR— Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
_  AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


_  PICTURE  SERVICE _ 


FREE  MATS  of  news  &  feature  pictures. 
.All  sizes  &  subjects.  Short  filler  copy.  No 
charge,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum  Irames, 
lenses,  cameras,  cold  top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50'',j.  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit.  Mich. 


POSITION  WANTED 


When  you  wish  to  locate  a  position,  ad¬ 
vertise  in  this  section. 


PRESSROOM  EQUIPMENT 


Better  Rollers  gadget  and 

prices  on  request. 
NEW  PLASTICIZER  AND  PRESERVATIVE 

solves  roller  problems  from  coast  to  coast 
on  Kluges,  Verts.,  Kellys,  Jobbers,  etc. 

Better  Ink 

POSE  Job  Inks.  Red,  yel¬ 
low,  green,  blue,  black,  brown.  Your 
choice  of  three  Vj  lb.  cans  $2.00.  FRESH 
MILL  GROUND. 

Better  Pad  Glue  and 

glycerine  base.  5 
lbs.  make  gallon.  IT'S  TOPS.  3  lbs. — 
$1.00,  5  lbs.— $1.50,  10  lbs.--$2.75.  All 
post  paid  on  remittance  U.S.  only. 
MOTOR  CITY  ROLLER  CO.,  448  E.  Lafay¬ 
ette,  Detroit  26,  Mich.  "Bill"  Lewis,  Mgr. 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mats  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago 


PUNCHES— SELF  CLEANING 


MARKEL  DOUBLE  BEVEL  PUNCH¬ 
ES — Will  eliminate  stripping  costs  by  cut¬ 
ting  and  stripping  round  holes  to  on 

all  types  of  Paperboard.  Samples  on  re¬ 
quest.  Markel  Products  Co.,  170  Broad¬ 
way,  New  York  7,  N.  Y. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 
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RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SERVICE 


STITCHING  WIBE 


Immediate  Delivery 

★ 

Economy  Printers  Products  Co. 
609  6.  La  Sail#  St.  Chicago,  III. 


Waste  neither  time  nor  money,  but 
make  the  best  use  of  bothJ’ 

.  .  .  Benjamin  Franklin 


SERVICE  TO  PRINTERS 


Short  of  Help?' 


Eliminato  the  worry  and  expense  of 
maintaining  shop  production.  Concentrate 
on  sales  efforts — as  have  many  other  print¬ 
ers  who  have  contacted  us. 

You  get  the  order — we’ll  produce  it  for 
you  in  our  modern  planograph-offset  plant 
— at  a  cost  that  will  allow  you  a  larger 
mark-up  and  a  clean  profit. 

90%  of  the  printed  matter  produced  in 
your  shop  can  be  done  better,  faster,  and 
at  less  expense  by  the  planograph-offset 
method.  Any  piece — 100  to  1,000,000 — 
one  color  letterhead  to  multi-colored  cata¬ 
logs.  We  furnish-  flat  scale  from  which  to 
quote  on  combination  form  planograph 
runs;  we  make  special  quotations  on  com- 

Blicated  jobs  according  to  specifications. 

handle  complete  from  art  work,  type¬ 
setting,  etc.,  to  bindery — or  camera,  plate, 
and  presswork  only — shipping  flat  to  your 
plant  for  finishing. 

We  Protect  Your  Accounts  —  Every 
printer  on  our  books  will  testify  to  the  fair 
treatment  we  extend  them. 


FOR  PRICE  LIST  WRITE: 

GREENLEE  CO. 

OFFSET  PRINTERS  TO  THE  TRADE 

1609  N.  Wolcott,  Chicago 


PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 

inn  duplicates  O  00^^/ 

lUU  8ALESBOOK8 

Imprinted  with  your  name  on  every  theeL 

14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.,  COLUMBU8,  OHIO 


STAPLES 


STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago  6 


IN  STOCK  Acme  X,  XX,  XXX,  4XCS 
21,  22,  23,  24,  25,  18-18,  210,  212  Boston 
Bostitch  SC23,  Economy  Supply  Co., 
15818  Bringard,  Detroit  5,  Mich. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you  re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  U8E  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI.  1-2-3-4.  $2.50 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth,  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.50 
8  PT.,  COMPLETE  PONT,  25A-50a,  $2.00 
10  PT.,  COMPLETE  FONT,  25A-50a,  $3.00 
12  PT.,  COMPLETE  FONT,  25A-50a,  $4.00 
14  to  72  Pt. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  8.  Wells  8t.,  Chicago 


....  14 Pt.lOA 20a  18.20 

J  a%kc:^ue.nu£,  i8a$8.80 

30  DAY  SPECIAL  AT  ONLY  $5.90 
HAASE  TYPE  FDBY.  1M7  N.  HaltlaO  St.  CUtafi  liasb 


MANY  NEW  TYPE  FACES.  Free  Cata¬ 
logue  on  request.  Our  type,  quality  and 
prices  will  please  you.  Quick  service.  Mis¬ 
souri-Central  Type  Foundry,  Wichita,  Kan. 


BANKERS  GOTHIC 

Every  in  stock,  s  to  is  pt.,  light  and  bold 

E  fair  Cast  from  hard  foundry  metal  -  nicked  to  she 

4  SIZES - 6  pt.,  25A  -  $1.25  FONT 

3  SIZES - 12  PT.,  I2A  -  1.50  FONT 

I  SIZE  -  14  PT.,  12A  -  2.00  FONT 

I  SIZE  - 18  PT.,  9A  -  2.50  FONT 

I  SIZE  -  18  PT.,  IIA  -  2.50  FONT 

Write  for  catalogue  of  all  type  faces 

RAYCO  TYPE  FOUNDERS  I 

6  04  W.  LAKE  ST.,  CHICAGO  6,  ILL. 
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type  metal  thermometer 

AIJI  Guaranteed  accurate  50 

gNLT;p?.^7  to  900 'F.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 

W  A  N  T  E  D — Equipment 
See  Pages  82  and  83 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


INTRODUCTORY  OFFER! 

We  will  cast  up  110  lbs.  of  your  linotype 
metal  that  you  send  us  by  freight  prepaid, 
into  100  lbs.  of  6  pt.  slugs  approximately 
24  inches  in  length  on  our  Elr(^  machines 
for  $5  cash  with  order — (the  difference  of 
10  lbs.  of  metal  is  for  shrinkage  and  dross). 
This  is  a  real  buy  and  it  is  only  to  get  the 
reaction  of  the  printers  to  such  a  service — 
if  the  response  is  such  as  to  warrant  further 
offers  as  on  leads,  rules,  borders,  larger  size 
slugs,  etc.,  you  will  receive  further  notices. 

We  also  buy  and  sell  anything  in  the 
Graphic  Arts  field  from  a  composing  stick 
to  a  complete  plant — 'Cash-on-the-line  for 
your  equipment  that  is  not  producing  for 
you — turn  that  unused  item  ihto  cash. 
Write  us  fully  what  you  want  to  buy — sell 
or  exchange.  If  it  is  junk,  give  it  to  the 
scrap  drive — the  government  needs  it  badly. 

PRINTERS  TROUBLE  SHOOTER 

Over  30  Years  Experience 

P.  O.  Box  37,  400  George  Street 
New  Haven  11,  Conn. 

Telephones  8-2177—5-5353 


WIRE  STITCHERS 

NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 

A  complete  stock  of  parts  for  Latham 
Monitor  Stitchers 

W.  R.  PABICH  MFG.  CO. 

2855-57  North  Rockwell  St.  Chicago  18,  Illinois 
Tel.  HUMboldt  4141  and  4249 


WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers.  Bought  —  Sold  —  Serviced. 
Henry  L.  Weber  Co.,  SEEley  2643 — 710 
W.  Jackson  Blvd.,  Chicago  6. 


STITCHING  WIRE 

Highest  quality  Wire  for  Printers'  and 
Box  Makers'  Stitching  Machines. 

Western  Sales  Agents  for 
MORRISON  Stitcher 

CHAS.  N.  STEVENS  CO.,  Inc. 

112-116  W.  Harrison  St.  Chicago  5 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  ].  S.  Mertle  and  Harry  Keusch 

• 

Price  $6.00  per  copy 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  111. 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 

Buy  Wood  Type  Sorts  or  Fonts  in  all  Sizes. 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette,  N.Y.C.  12  608  8.  Dearborn, Chgo. 5 


TOO  LATE  TO  CLASSIFY 


EQUIPMENT  FOR  SALE 

FOR  SALE — Two  job  fonts  42-point 
Cheltenham  condensed  light,  $4.15  per 
font — two  job  fonts  Caslon  light  42-point, 
$5.10  per  font — two  fonts  48-point  Caslon 
light,  $5.10  per  font — three  fonts  60-point 
Caslon  light,  $6.10  per  font — one  font  all 
caps  60-point  Caslon  light,  $2.50 — two 
fonts  72-point,  $9.70  per  font — one  font  84- 
point,  $12.30-— three  fonts^  96-point,  $20.00 
per  font.  Above  fonts  are  in  excellent  shape 
and  packaged.  Due  to  Ludlow  installation 
no  further  use  for  same.  Write  to  A.  L. 
Parks,  THE  GAZETTE  AND  DAILY, 
31  E.  King  St.,  York,  Pa. 


EQUIPMENT  WANTED 


WANTED — Paper  Cutter,  prefer  Seybold 
34"  to  44"  automatic.  Will  pay  cash.  Will 
sell  32"  power  cutter.  HERPUBCO, 
Dillon.  South  Carolina. _ 

“//  youd  be  wealthy,  think  of  saving, 
more  than  of  getting^ 

.  .  .  Benjamin  Franklin 
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TO  DISPLAY  ADVERTISERS 


Abrams,  M.  L.,  Co.,  The .  80 

Acme  Staple  Co .  73 

Aigner,  G.  J.,  Co .  30 

American  Numbering  Machine  Co .  29 

American  Roller  Co .  66 

American  Type  Founders . 1,  23,  39 

American  Wood  Type  Mfg.  Co .  79 

American  Writing  Paper  Corporation....  9 

Beckett  Paper  Co.,  The .  5 

Bingham  Brothers  Company .  69 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  15 

Blatchford,  E.  W.  Co .  29 

Bolton,  John  W.,  &  Sons,  Inc .  30 

Brackett  Stripping  Machine  Co.,  The....  65 

Central  Paper  Co.,  Inc .  28 

Challenge  Machinery  Co.,  The .  38 

Chalmers  Chemical  .  Company .  27 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  3 

Chemical  Color  &  Supply  Company .  40 

Chicago  Printers’  Machinery  Works .  81 

Coes,  Loring,  Company .  34 

Compo  Rule  Co .  22 

Cromwell  Paper  Co . Inside  Back  Cover 

Driscoll,  Martin,  &  Co .  26 

Economy  Printers  Products  Co . 82,  86 

Embossograph  Process  Co.,  Inc .  76 

Esor  Machinery  Co .  76 

Ever  Ready  Label  Corporation .  20 

Force,  Wm.  A.,  &  Co .  26 

Franklin  Company,  The .  59 

Frye  Manufacturing  Company .  68 

Goes  Lithographing  Company .  65 

Graphic  Arts  Laboratories .  26 

Greenlee  Co .  86 

Gummed  Products  Company,  The .  18 

Hamilton  Manufacturing  Company .  24 

Hammermill  Paper  Co . 17,  57 

Hammond  Machinery  Builders .  25 

Harris- Seybold-Potter  Company  .  31 

Hood  Falco  Corporation .  77 

Hood,  Vance  R.,  Co.,  The .  81 

Howard  Allied  Paper  Mills .  41 

Huber,  J.  M.,  Inc .  63 

Industrial  Equipment  Co.,  Inc .  79 

International  Printing  Ink .  60 

Justrite  Mfg.  Co .  20 

Kelly,  E.  J.,  Co .  55 

Kihn  Bros .  24 

Kimble  Electric  Co .  19 
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M  &  L  Type  Foundry . 22 
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Mount  Vernon  Presses .  70 
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Printing  Machinery  Company,  The . .  35 
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Simonds  Worden  White  Company . 48 

Sleight  Metallic  Ink  Companies . SI 

Sorg  Paper  Company,  The . 67 

Southworth  Machine  Co . 71 

Stolp-Gore  Company  . 80 

.Stripfounders  . 24 

Tauber-Tube  .  74 

Tompkins  Printing  Equipment  Co .  80 

Triangle  Ink  &  Color  Co.,  Inc . 28 

Type  &  Press  of  Illinois .  34 

United  States  Envelope  Company .  37 

Vandercook  &  Sons . 44,45 

Van  Dillen,  Edward,  Inc .  78 

Wapakoneta  Machine  Co .  66 
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Wood,  Nathan  &  Virkus  Co.,  Inc . 28 

Zimmer  Printers  Supply  Co .  66 


The  Graphic  Arts  Monthly— /araaary,  1944 


88 


4801-39  S.  WHIPPLE  ST 
CHICAGO,  ILL. 


Cromwell  PREPARE^D  TYMPAN 

makes  profits  grow . . . 
protects  makeready  .  .  .  saves  labor  time 


Profit-wise  Printers  use  tough  Cromwell 
Tympan.  These  printers  are  now  planning 
post-war  improvements  designed  to  in¬ 
crease  their  profits  and  prestige.  Join  their 
ranks.  Get  rid  of  the  labor-wasting,  paper- 
spoiling,  profit-eating  failures  of  ordinary 
tympan.  Protect  makeready  and  step-up 
pressroom  profits.  Switch  to  Cromwell — 


the  only  tympan  always  capable  of  perfect 
performance  under  all  conditions. 

Cromwell  Tympan  is  unconditionally  guar¬ 
anteed.  Its  features  are  superior :  High  ten¬ 
sile  strength  prohibits  stretching  or  tear¬ 
ing  loose  from  the  clamp  when  drawn  taut, 
and  prevents  injury  from  sharp  rules  and 
edges.  Hard  surface  plus  calipered  uniform¬ 
ity  within  .001  of  an  inch  in  thickness. 
Moisture-proofing  provides  total  protection 
against  humidity  changes,  and  forbids  oil 
and  ink-solvents  penetrating  to  the  overlays. 

Cromwell  is  the  one  tympan  you  can  depend 
on  to  meet  your  requirements  now — in  con¬ 
serving  paper  and  increasing  profits.  Order 
Cromwell  Tympan  from  your  distributor  in 
..oils  or  sheets  cut  to  fit  any  press. 


■  OLAN  CORPORATION,  founded  in  1932  as  the  Edw.  J.  Nolan  Engineering 
Company,  has  grown  in  twelve  years  from  two  employees  to  nearly  four  hun¬ 
dred.  *  These  Nolan  workers  are  now  engaged  in  war  work,  front  line  duty  in 
the  Battle  of  Production.  •  However,  after  Victory,  they  will  return  to  the  man¬ 
ufacturing  of  casting  boxes,  proof  presses,  matrix  rollers,  routers,  saws  and  other 
printing  equipment  that  has  made  Nolan  quality  known  throughout  the  worldl 


